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Rough Proofs 


Federal has succeeded in _ 
new beauty into motor truck design, 
put who is going to tackle the larger | 
job of beautifying the truck siiadlc; 


7, F 


Copy tests show that “How to be 
a better cook” gets ‘em for Corning 
Glass. Is it possible that the glamor 
girls are learning the facts of life? 


, oe ae 


Some advertisers are still making 
“holiday offers,” but they fail to ex- 
plain whether they are pointing for 
St. Patrick’s Day or the Fourth of 
July. 

— oe 


Sporting goods stores, a survey 
says, are substandard when it comes 
to display and promotion. Maybe 
their managers are such fans they 
can’t bear to part with the merchan- 
dise. 


a 


Husbands look with well-founded 
suspicion on the methods of adver- 
tisers, and you can’t blame them 
when you see Coty’s promoting the 
insidious idea of a different perfume 
for every party dress. 


. 2a se 


The National Bituminous Coal 
Commission has discovered through 
its publication of the new price lists 
the one sure way to make it hot for 
coal dealers. . 


7 = 


Organizations dedicated to the 
aobkle purpose of conserving our wild 
iife should consider the case of the 
salesmen who have to read those 
Monday morning pep letters. 


v v v 
“Car instalment methods sound, 
say producers.” 


How about checking up on the cus- 
tomers? 
vee, 


The radio industry 
manfully to put over those educa- 
tional programs, but is reluctantly 
facing the awful truth that most peo- 
ple aren’t interested in five-syllable 
words, ineluding ‘‘educational.” 

* . 9 


is struggling 


Swift & Co. has issued an adver- 
Using primer for restaurant men, in 
Which it is hoped there is a full 
explanation of how to put “eat” into 
“meat.” 

7 = 9 


ADVERTISING AGE reports that the 
last touch has been put on the 
ANPA Bureau of Advertising expan- 
sion plan, relieving those publishers 
who thought it was to have been 
put on them. 

* 9 


The Heinz electric soup kitchen is 
& good idea, but it will annoy the 
(uick-lunech executive whose thumb 
S0es in the bowl. 


vvy 
The whisky trade doesn’t want 
‘ ; 
le grocery money, the advertising 
arefully explains, but only the 
*00ze-hounds ever reached that con- 
“sion, anyway. 

a 
The first robin will be welcome, 


Dut it 


won't get nearly as much pub- 
lieity 


as the first box score. 


Cory Cur. 


NEW BASIS FOR 
REORGANIZATION 
 TENDERED RADIO 


Baldwin Plan Gi Given on Eve 
of NAB Convention 


Washington, D. C., Feb. 11.—Re- 
organization of the broadcasting in- 
dustry into homogeneous groups, with 
the National Association of Broad- 
casters merely acting as a federation 
of these organizations, was recom- 
mended by James W. Baldwin, man- 
aging director, in his final report 
today on the eve of the 16th and 
most important annual convention of 
the NAB, which opens here Monday. 

Mr. Baldwin suggested that clear 
channel stations, regional stations, 
local stations, network affiliated sta- 
tions and non-network stations might 
profitably organize to solve their 
mutual problems. 

Both his report and that of John 
Elmer, of WCBM, Baltimore, NAB 
president, also made available in ad- 
vance of the convention to expedite 
work at the meeting, were filled 
with fighting words. Referring to 
the special NAB meeting held in 
New York Oct. 12, Mr. Elmer said it 
required “patience and tolerance to 
listen quietly to the unwarranted 

(Continued on Page 37) 


Dollars (Cash) 
Watted in Mail 
to Advertisers 


New York, Feb. 10.—Blue Monday 

was transformed into a day of cheer 
for 1,000 advertising and sales execu- 
tives throughout the country this 
| week, following receipt in the morn- 
|ing mail of a crisp, new one dollar 
| bill, enclosed in a die-cut card which 
| bore the legend: “How far can you 
| stretch this?” No identification ac- 
| companied the windfall. 

Came Tuesday, but still no denoue- 
|ment of the mystery, and many an 
advertising man began to think he 
had been taken in tow by an embry- 
onic Ponzi or enrolled in a new 
Townsend plan. But Wednesday 
brought a_ solution. From David 
Nierenberg, Inc., came a_ colorful 
brochure’ entitled, “S-T-R-E-T-C-H- 
I-N-G Your Outdoor Advertising Dol- 
lar,” reviewing applications of all 
outdoor advertising units, including 
three-sheet and 24-sheet posters, 
painted walls, highway bulletins, 
{illuminated signs and _ spectaculars 

P. S. There were no strings 
tached to the dollar. 
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EFFECTIVE DESIGN, SAYS SINEL REPORT 


eek ee Pe 


CHAM PION 


R, pase it Hypa peyote 


UNDERWOOD 


WORLD'S LARGEST MANUFACTURER OF TYPEWRITERS 


a * soreurs 


These pieces were selected as good examples of copy design by Joseph Sinel, 
noted designer, in a report to the Western ABP meeting in Chicago last week. 
— and additional pane on page — 


Hot Cereal Makers Squirm 
at Kellogg’s Copy Thrust 


Battle Creek, Feb. 10.—The Kellogg 
Company, which cracked down two 
weeks ago on cathartics and laxa- 
tives, this week launched another 
broadside, in a more humorous|its promotional and _ advertising 
though no less spirited vein, at cold (Continued on Page 37) 
cereal products, scoring what is 
known as a coupé in fencing circles. —_- > si 


Kellogg's copy, appearing in na-|| Newark Plant Takes 
tional weeklies, including Life, The Poste Liquo Cop | 
r r Y 


New Yorker and several newspapers, 
Was almost entirely devoted to rea- 
sons why hot cereals are no longer 
the essential breakfast food in this 
day and age. 

The adroitness of this advertising 
thrust is apparent in @ survey of 
Kellogg’s competitors which reveals 
many of them as producers of both 
hot and cold cereals and thus quite | 
helpless to take up the cudgel on the | 
respective merits of either product. 

It was also pointed out that Kel- 
logg may be taking this course in 
answering the price cutting move of 
General Foods Corporation 


cold cereal products, as reported in 
ADVERTISING AGE Jan. 31. At that 
time a spokesman for Kellogg said 
that the company would intensify 


Newark, Feb. 11.—Trowbridge Out- 
door Advertising Corporation will ac- 
cept liquor advertising on 24-sheet 
posters, it told distillers and agen- 
cies today. 

The company is not a member of 
the Outdoor Advertising Association 
of America, which has banned liquor 
advertising on posters, while accept- 
ing it on painted bulletins. Most of 
‘the 10 per cent of the country’s 
plants which are non-members have 
on two observed this ruling. 


Last Minute News Flashes 
Break $1,000,000 Joint Used Car Drive March 5 


Detroit, Feb. 11—In a concerted used car drive, the automobile indus- 
try, including Ford, today revealed plans to spend between $1,000,000 and 
, radio and poster advertising during National Used 
| Car Exchange Week March 5-12. The fund will be raised by assessments 
based on 1937 production. N. W. Ayer & Son will prepare copy with coun- 
sel of Packard, Plymouth, Chevrolet and Hudson agencies. To be placed 
by each company’s agency, it will be signed “The Automobile Manufac- 
turers and Dealers of America.” Young & Rubicam will handle the radio 
end. 


| Freitag Agency Withdraws from Chicago 
Chicago, Feb. 11.—Freitag Advertising Agency today closed its Chi- 
cago office, which has been handling the account of Pure Oil Company. 
Most of the personnel is being absorbed by the oil company. 


Government Frees $10,000,000 to Spur Building 

Washington, D. C., Feb. 11.—The Reconstruction Finance Corporation 
| today created the National Mortgage Association and made $10,000,000 
| available for investment in Federal Housing Administration insured first 
mortgages. (Story in Flintkote and Johns-Manville promotions on page 21.) 


Benton & Bowles Gets Share of Quaker Oats 
Chicago, Feb. 11—Benton & Bowles-Chicago, Inc., today was ap- 
pointed by Quaker Oats Company to handle advertising of its commercial 
feeds. A radio program is planned. 


| 
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3rd Annual Advertising Age 
Essay Contest Is Launched 


Students Compete for $1,000 
Prizes: Tell Adver- 
tising Benefits 


Chicago, Feb. 11.—The third 
annual $1,000 ApverTistInc AGE 
contest for essays on advertising 
is on! 

High school and college stu-. 
dents throughout the United 
States and Canada will be invited 
to write essays of not more than 
1,000 words on “How Advertis- 
ing Benefits the Consumer,” in 
competition for 26 national awards 


totaling $1,000, plus an undeter- 
/mined amount offered in various 


tie-up contests to local winners. 


The contest closely follows the 
lines laid down in the two previous 
contests, the sole purpose being to 
induce more careful and intelligent 
thinking about the economic values 
of advertising among high school 
and college students. That efforts of 
this type are necessary to combat 
destructive anti-advertising propa- 
ganda, which is particularly preva- 
Fe in academic circles, is beyond 

it. , 


Probe Shows Need 


An investigation of teaching prac- 
tices at leading American universi- 
ties, conducted last year by ADvVER- 
TISING AGE, disclosed that in most 
cases students were being warned 
against advertising in economics, 
sociology and civics classes, and that 
in general advertising was looked 
upon in scholastic circles as an anti- 
social force. 

The rising tide of consumer crit- 
icism and skepticism has been noted 
with increasing frequency, and many 
worth-while attempts have been and 
are being made to present advertis- 
ing to the public in a more favorable 
and more nearly accurate light. The 
ADVERTISING AGE essay contest is de- 
signed to be of the greatest possible 
service in furthering this movement 
to recreate public confidence in and 
respect for advertising, and the func- 
tions it performs in the business 
economy. It is not designed to take 
the place of, or to substitute for other 
movements with the same objective 
in view. 

ADVERTISING AGE will bear the en- 
tire cost of the national competition, 
including the prizes and the substan- 
tial promotional expenses, but fol- 
lowing the rigid principles laid down 
when the competition was inaugu- 
rated in 1936, the project will be 
conducted entirely independently of 
all business operations. No effort 
will be made to secure either circu- 
lation or advertising revenue in con- 
nection with, or as a result, of the 
contest. 


Two Divisions in Contest 


As in previous years, the competi- 
tion will be divided into two divi- 
sions, one for high school students 
and another for college students, 
with equal prizes for the winners in 
each division. 

First prize in each division will 
be $250 in cash, plus a trip to De- 
troit, where, following the precedent 
established in 1936 and 1937, these 
principal winners will be presented 
with their awards at one of the ses- 
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ADVERTISING AGE 


February 14, 193 


sions of the Advertising Federation 
of America convention. 

Second prize in each division will 
be $100, and third prize will be $50. 
In addition, a total of $200 will be 
distributed among 20 winners of 
honorable mentions, 10 each in the 
high schoo] and college divisions. As 
previously mentioned, this $1,000 in 
prize money will be augmented by 
a considerable sum given by various 
organizations such as newspapers 
and advertising clubs, to winners in 
their own communities. 

The national contest will close 
April 17, so that the judges will have 
ample time to select the winners be- 
fore the opening of the AFA conven- 
tion in Detroit June 12. 

The judges this year will be Prof. 
Fred E. Clark, president, American 
Marketing Association, and head of 
the department of marketing and 
management, Northwestern Univer- 
sity; Dr. Herbert W. Hess, professor 
of marketing, Wharton School of 
Finance and Commerce, University 
of Pennsylvania; Thomas Robb, man- 
ager, sales promotion division, Na- 
tional Retail Dry Goods Association; 
Mrs. William Dick Sporborg, chair- 
man, consumer educational commit- 
tee, General Federation of Women’s 
Clubs, and G. D. Crain, Jr., pub- 
lisher, ADVERTISING AGE. 

Widespread promotion will be put 
behind the contest, in an effort not 


GIVES CONTEST FACTS 


' $1,000 in cash 
and 2 All-Expense Trips to 
High School and 
College Students 


tor 


1,000 Words on 


“How Advertising Benefits 


the Consumer” 


Front cover of small leaflet giving com- 
plete contest information. Copies are 
available without charge. 


only to secure a large number of 
entries, but to register an impression 
upon the much larger number of 
students and educators who may not 
enter or be eligible for the contest. 


Every college and university, all high 
schools and secondary schools in 
communities over 2,500, every high 
school and college publication, and 
numerous other sources of contact 
with students will be employed to 
spread the news of the competition. 
This year, for the first time, en- 
tries will be accepted from the 
Dominion of Canada as well as from 
the continental United States, with 
the result that the number of entries 
should be materially increased. In 
addition, early response to advance 
announcements of the contest indi- 
eates that the number of local con- 
tests which will be sponsored in con- 
junction with the national competi- 
tion will reach a new high point. 
Complete details of the contest, in- 
cluding the simple rules’ which 
govern entries, have been printed in 
a small folder which is being dis- 
tributed to students. Interested 
readers Of ADVERTISING AGE may 
secure copies of this folder for their 
own information or for distribution 


|to friends without charge. 


Key Gets Luggage 


Key Advertising Company, Cincin- 
nati, has been appointed to handle 
the account of Mendel-Drucker, Inc., 
Cincinnati, manufacturer of trunks 
and luggage. Magazines, business pa- 
pers and direct mail will be used, be- 
ginning in March. 


Gwe 


will they 
| be sold?” 
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PLAN BALLOT ON 
NEW CONSUMERS 
BUREAU IN N.Y. 


Waldman Outlines Scope 
of Proposed Department 


By IRWIN ROBINSON 

New York, Feb. 9.—Broad investi- 
gation powers and supervision over 
advertising claims, labeling, trade 
practices and instalment selling 
will be listed among the logical 
functions of the proposed New York 
State Department of the Consumer, 
plans for which will be submitted 
to the constitutional convention in 
Albany next April, Louis Waldman, 
prominent attorney and member of 
the guiding committee of 40 ap- 
pointed by Governor Lehman, re- 
vealed today. 

In an interview with ADVERTISING 
AGE, Mr. Waldman, who heads the 
subcommittee in charge of the con- 
sumer program, pointed to the 
“phenomenal success” of such serv- 
ices as Consumers’ Research and 
Consumers’ Union as evidence of 
widespread public demand for an 
“aggressive” governmental body 
that will devote itself exclusively to 
consumer interests. The new de- 
partment should make available to 
consumers the same type of infor- 
mation now being furnished by the 
private agencies, Mr. Waldman said, 
but the state should eliminate “sen- 
sationalism” of which the private 
projects are sometimes guilty. 
Following extensive study of all 
phases of consumers’ problems 
which included consultation with 
trade associations, manufacturers 
and distributors, Mr. Waldman said, 
a first draft of the sub-committee’s 
proposal will be ready for further 
study by members early next week. 
When a final draft is developed and 
after public hearings are held, it 
will be submitted to the constitu- 
tional convention, following which 
the proposal will be passed on for 
consideration by the electorate at 
the earliest possible election. This 
may be next November, although it 
is entirely possible that the proceed- 
ings of the entire constitutional re- 
vision meeting may not be voted on 
until November, 1939. 


Outline Department’s Scope 


Six main divisions were outlined 
by Mr. Waldman as constituting the 
essential scope of a Department of 
the Consumer: 

1. Investigation—power to study 
any conditions in the state that af- 
fect the consumer, including the re- 
sults of legislation, and submission 
to the legislature of proposed reme- 
dial laws. 

2. Misrepresentation—setting up 
of standards of quality and con- 
struction, enforcement of accurate 
descriptive labeling, and supervision 
of any other conditions that con- 
cern the consumer. 

3. Information—making available 
to consumers data with reference to 
their purchases, along the lines of 
private information services. 

4. Education—liberal use of all 
channels of publicity to help con- 
sumers learn how to buy and how 
to get most for their money. As- 
sistance and encouragement shvuld 
also be given the development of 
consumer co-operatives. 

5. Consumer Credit—careful at- 
tention to correction of instalment 
selling abuses, as well as evils 
growing out of such practices as 
repossessions, salary  garnishees, 
ete. 

6. Fair Trade Practices—consid- 
eration of trade conditions in differ- 
ent industries which tend to affect 
the consumer adversely. Submission 
of remedial legislation to the legis- 
lature. 


Manufacturers Oppose Action 


Mr. Waldman explained that the 
extensive scope of the proposed 
new department could be made a 
reality only through inclusion in the 


Lea Bill Out a 


of Conference. 
and NearLaw 


Washington, D. C., Feb. 10 ~ 
Amending the Lea bill to make 
penalties for false advertising apply 
where use of the advertised com. 
modity may be injurious to health 
“under the conditions prescribed jp 
the advertisement, or under such 
other conditions as are customary or 
usual,” the conference committee 
completed its work today and pre. 
sented its report to both branches of 
Congress. The definition of falge 
advertising was also amended to ip. 
clude this phrase. 

Another amendment deprives drug 
advertisers of the possible benefits 
of division of opinion among experts, 
this provision being deleted in the 
final draft. 


Must State Differences 


The bill as originally passed hy 
the House provided that advertising 
is not to be considered false, where 
a substantial difference of opinion 
about truth of a representation ex. 
ists, provided that the copy states 
clearly and prominently the facts 
about such a difference of opinion. 
The conference committee decided 
that it was impracticable for an ad- 
vertiser to use copy long enough to 
avail himself of this exemption, 
hence eliminated the entire provi- 
sion. Other provisions stand as re- 
ported in ADVERTISING AGE of Dec. 17, 


revised state constitution. The proj- 
ect cannot be enacted into law now, 
he said, because of constitutional 
limitations. He also expressed doubt 
whether any other state could 
undertake a consumer protection 
program of such magnitude under 
existing constitutions. 

Mr. Waldman’s discussion of the 
new department followed closely ex- 
pressions of opposition by food and 
drug manufacturers, advertising 
agencies and trade associations to 
the bill now in the New York State 
Assembly, which would establish a 
consumer bureau in the Department 
of Health to regulate manufacture 
and sale of foods, drugs and cos- 
metics. Introduced by Assemblyma 
Brenner, the bill was criticized by 


advertisers as an obstruction “for 
legitimate manufacturers of pack- 
aged medicines, which, if enacted 


into law and enforced to the letter, 
would make it extremely difficult 
even for physicians to secure medi- 
cines for their prescriptions.” The 
bill was said to be similar to the 
Holley measure introduced last year 
and defeated, which was termed the 
“super-Tugwell” act. 

Asked how the Brenner bill would 
affect the creation of a_ separate 
Department of the Consumer, Mr. 
Waldman said that “passage of the 
Brenner measure would be a logical 
forerunner” of the constitutional 
action. 


B. C. Forbes says: “In Oklahoma 
there was a large increase in farm 
income in 1937 and since the farm 
outlook continues bright Oklahomé 
should continue to show up as 4 
good sales spot.” 


The Oklahoma City market . -° 
“The Impressible Market” . . . occu 
pies the center of this standout are 
Give it more than ordinary atte® 
tion in 1938. Advertise to it in the 
Oklahoman and Times. 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIMES 


OKLAHOMA CITY 
Representative: E. Katz Special Advertising Age! 
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February 14, 1938 


Hac year finds a lengthening list of adver- 
tisers whose use of spot broadcasting has re- 


sulted in impressive sales gains. 


The prime cause of this consistent growth is 
the individual station's understanding of the 


national advertisers needs in its own territory. 


A complementary cause is the steadily grow- 
ing understanding by national advertisers of the 
manner and method of using spot broadcast- 


ing’s full flexibility and force to best advantage. 


The character and effectiveness of the radio 
stations employed is, of course, a most import- 


ant factor in any radio campaign. The stations 


listed here appear too consistently on the most 


successful spot broadcasting schedules to 


attribute their happy choice to chance. 


WSB Atlanta NBC 
WAGA| Atlanta NBC 
WFBR Baltimore NBC 
WAAB | Boston MBS 
WNAC| Boston NBC 
WICC Bridgeport NBC 
WEBR Buffalo NBC 
WBEN | Buffalo NBC 
WGAR| Cleveland NBC 
WFAA | Dallas NBC 
WBAP | Fort Worth NBC 
KVOD Denver NBC 
WIR Detroit CBS 
KPRC Houston NBC 
WFEBM | | Indianapolis CBS 
WDAF | Kansas City NBC 
KARK Little Rock NBC 
KFI Los Angeles NBC 
KECA Los Angeles NBC 
WHAS | Louisville CBS 
WLLH Lowell YN 
WTMJ) Milwaukee NBC 
KSTP | Minneapolis-St.Paul| NBC 
WSM Nashville NBC 
WSMB} New Orleans NBC 
WTAR | Norfolk NBC 
WFIL Philadelphia NBC 
KGW Portland, Ore. NBC 
KEX Portland, Ore. NBC 
WEAN | Providence NBC 
WRTD | Richmond, Va. NBC 
KSL Salt Lake City CBS 
WOAI San Antonio NBC 
KOMO | Seattle NBC 
KJR Seattle NBC 
KHQ Spokane NBC 
KGA Spokane NBC 
WMAS | Springfield CBS 
KVOO |_ Tulsa NBC 
KFH Wichita CBS 
Also 
THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


Represented throughout the United States by 


EDWARD PETRY & CO. 


NEW YORK 
CHICAGO 


INCORPORATED 


. SAN FRANCISCO 


DETROIT 
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Sleepy Boy Is 
Awakened Again 
on Fisk Displays 


Springfield, Mass., Feb. 8.—The 13- 
year absence of Fisk Tire Company’s 
well known yawning child, captioned 
“Time to Re-Tire,” will be broken 
this week by reappearance of the 
child on displays covering ap- 
proaches to 30 cities, H. R. Hurd, ad- 
vertising manager, said today. 

The Fisk lad, with his candle and 
tire, appeared last week on an in- 
augural erected at Enfield, 
Conn., a poster which is also said 
to mark the first use by a national 
advertiser of a new stimsonite re- 
flector button, providing increased 
reflective illumination for the sign. 

A third-dimensional effect is pro- 
vided in having the 15-foot figure of 
the boy projected a half-foot from 
the face of the board. His candle is 
green, the flame white, and the au- 
rora, amber and red. 
ters, “Fisk,” are orange, the first time 


poster 


this color has been used with re- 
flector units. New paint develop- 
ments, it was reported, have over- 


color toward fading. 


The 51-inch let- | 


Contest Results? 

O-G Output Rises | 

New York, Feb. 9.—Reflect- 

ing the sales stimulus of nearly 
half a million dollars in two | 
prize contests, results of the 
second of which are still 
awaited, P. Lorillard & Co. in- 
creased 1937 cigaret production 
16.1 per cent against the indus- 
try increase of 6.18 per cent, 
the Wall Street Journal re- 
| ported today. Rise in 10-cent 
cigaret popularity also was re- 
ported, with Marvel, product of 
Stephano Bros., increasing out- 
put approximately 30 per cent 
in 1987. Marvels are being pro- 
moted heavily in foreign coun- 
tries as well as the United 
States. 


|broke out in a 


Drayne Promoted 

| Vineent Drayne, account executive 
| with the agency for 13 years, has 
| been elected vice-president of Ket- 
chum, MacLeod & Grove, Pittsburgh. 


New Photo Plant 


| Northwestern Photo Engraving 
| Company, Chicago, has moved 


LaSalle street. 


and fine music” 


to | 
come the previous tendency of this| new and larger quarters at 501 S. | 


ADVERTISERS EYE 
RADIO EDUCATION 
PROGRAM SURGE 


View Commercial Significance 
of Networks’ Activity 


By HARRY E, SHUBART 
Chicago, Feb. 11.—Radio networks 
rash of educational 
program activity this week, climax- 
ing a series of significant develop- 
ments of considerable interest to ad- 


| vertisers. 


The trend came to a head when 
Mutual Broadcasting system issued 
a breakdown showing 22.3 per cent 
of its programs in the “educational 
classification. 

At the same time ADVERTISING AGE 
learned that the first concrete break 


\from the new Columbia Broadcasting 


System Adult Education Board will 


probably come early in March with 
Thursday 


presentation of a night 


... leads the second paper by 30,727, 
Sunday, and 6,155 daily...further 


increasing its leadership in this 


On every publishing front...circulation, production 
facilities*, news features”... The OREGONIAN has 


wealthy market. 


pushed further to the front in 1937. Here's the cir- 
culation picture in the Portland market as detailed 
by latest publishers’ statements. 


The OREGONIAN 


The Journal 


The OREGONIAN 
The Journal . 


That's Cineulation Domina 


DAILY CIRCULATION 


114,423 


Lan et ea eyv os . 108268 
News-Telegram 


SUNDAY CIRCULATION 


66,669 


145,801 
115,074 


nee! 


* Hoe multi-color and Scott 80-page presses installed at a cost of nearly a half million dollars. 


** Exclusive direct WIREPHOTO franchise obtained. 


The OREGONIAN 


PORTLAND, OREGON 


National Representatives: VERREE & CONKLIN 


333 N. Michigan Ave. Chicago 


321 Lafayette Blvd. Detroit 


5 Third St.San Francisco 


Color Representatives: ASSOCIATED WEEKLY, Inc., New York, Chicago, Los Angeles, San Francisco 


In Portland Market 


Langest Cinculation a Lowest Milline Rate 


COLOR EMPHASIS 


| 


This new nail polish display of Glazo, 
Inc., East Rutherford, N. J., will be dis- 
tributed to tie in with a $100,000 cam- 
paign opening March 20. 
educational program, details of which 
have not yet been revealed. 
National Broadcasting Company 
also issued a breakdown on educa- 
tional broadcasts, reporting 19.5 per 
cent of NBC’s programs are in this 
category. This was given added sig- 
nificance by the election of Dr. Row- 
land R. Angell, formerly of Yale and 
more recently education counsel of 
the network, as a member of the 
network’s board of directors. 


Signals of Storm 


In the background of this sudden 
activity may be seen two important 
factors: action by the Federal Com- 
munications Commission to set aside 
high frequencies for exclusively edu- 
cational broadcasters and the recur- 
rent threat of Congressional action 
to establish a giant government sta- 
tion which, naturally, would be sup- 
posed to ease the “non-educational 
curse” of radio. 

That the broadcasters are taking 
these moves seriously is indicated by 
the current activity. Furthermore, 
of course, individual stations have 
the six-monthly problem of convinc- 
ing the FCC that their educational 
presentations are sufficient to prove 
they are acting in the public inter- 
est, necessity and convenience. 

From the advertiser’s standpoint, 
the network breakdowns presented 
give real food for thought. The MBS 
outline, an analysis shows, finds 2.9 
per cent of all network time coming 
under the strict category of educa- 
tion, with the additional 19.4 per 
cent MBS classifies under the gen- 
eral educational heading including 
11.2 per cent “serious music”; 2.9 
per cent “literature,” and 5.5 per cent 
“public affairs.” 

Show Sponsor List 

NBC breaks its 19.3 per cent edu- 
cation classification down broadly to 
report that approximately one out of 
five of these programs, representing 
about $25,000 worth of time weekly, 
are sponsored. The MBS list shows 
one one half-hour weekly _ pro- 
gram, “Headlines,” as sponsored. 
This program is in the “public af- 
fairs” bracket and is sponsored by 
Rocke News Syndicate, New York. 

CBS reports 21.9 per cent of its 
Drograms in the education category. 
i6.1 per cent sustaining and 5.8 per 
cent sponsored. This breakdown is 
yased on the last report of WMBC, 
key CBS station, to the FCC. 

From the advertiser’s standpoint, 
another interesting angle is pre- 
sented in the CBS Adult Education 
Board move. It is 
the night time to be devoted to edu- 
cational broadcasts will probably be 
spotted opposite particularly strong 
competing network shows. These 
pending CBS education shows cannot 
be sponsored. It may develop, how- 
ever, that a ‘“‘wow” of an education 
show will emerge and advertisers 
will thus have an unusual opportu- 
nity to test the mass power of shows 
falling into this category. 

Some interesting observations in 
this connection were made by Miss 
Myrtle Stahl, educational director of 
Station WGN and a veteran in radio, 
in an interview with ADVERTISING AGE. 

In Miss Stahl’s opinion, strictly 
educational programs will never be 
saleable to advertisers. The reason: 
the masses are not interested in edu- 


understood that | 


cation and such a show will neve, 
draw sufficient audience to pay apy 
advertiser. But there has been ap 
exception, said Miss Stahl. She cite 
the dramatized child problem show 
directed by Dr. George Crane, North. 
western University professor ang 
child psychologist. 

Miss Stahl also pointed out that 
in contrast to the MBS listing of 
22.3 per cent of its programs as edp. 
cational or fine music, WGN’s last 
FCC application claimed slightly 
more than 11 per cent in this cate. 
gory and next summer’s application, 
with school out and baseball in, wil] 
find the claim down to slightly more 
than 5 per cent. 

“But,” concluded Miss _ Stahl, 
“when WGN applies to the FCC for 
a renewal of license, we can prove 


'our programs are really educationa].” 


The yardstick? WGN’s education 
programs must be “school:” either 
presented or supervised by an aca- 
demician with a degree. Informa- 
tive, cultural, inspiration or other 
such programs cannot qualify. 


Good year-Sears Case 


Goes to Supreme Court 

The Federal Trade Commission 
has taken the Goodyear Tire & Rub- 
ber Company-Sears, Roebuck case to 
the Supreme Court of thea United 
States, following a decision by the 
Circuit Court of Appeals at Cincin- 
nati. 

The appeal says that under the 
decision of the lower court, nothing 
prevents Goodyear from resuming 
the contract held invalid by the FTC. 


Makers of Containers 


Deny Charges of FTC 


Detailed denial of charges of the 
Federal Trade Commission has been 
entered by Standard Container Man- 
ufacturers Association. 

Not only are members in vigorous 
competition with each other, the 
reply said, but the total output of 
members is so small a part of the 
country’s production that it could 
not affect the general situation. 


Mew Senal Look Dvive 


Segal Lock and Hardware Com- 
pany, Inc., New York, has launched 
a newspaper and business paper 
campaign on its new “pick proof” 
lock. Friend Advertising Agency, 
New York, is in charge. 


Hayden Advanced 


Harry Hayden has been appointed 
assistant advertising manager of 
Look. He has been with the publica- 
tion since last summer and pre- 
viously was with the Hearst, organ- 
ization. 


Sparks to WOWO 


Russell Sparks has resigned from 
the Chicago sales promotion staff of 
National Broadcasting Company to 
take charge of promotion for WOWO. 
Ft. Wayne, Ind., NBC affiliate. 


WANTED 


experienced advertising salesmen in all sections 
of the United States to sell space in the 1938 
Edition of the “SMALL HOMES” Manual 
1,000,000 distributed last year. Winner 1937 
National Award for Association promotion. This 
is a fast selling quality deal. Liberal Com 
missions. Make application by letter giving 
full information. Address National Small Homes 

5 Madison <Ave., Suite 703 


Bureau, Ine., 572 
New York City. 


PLUSES 


+ in Popularity 

+ in Showmanship 

+ in Merchandising 

+ in Production 
That's why 


In Ballionore, its 


ON THE NBC RED NETWORK 


AL REPRESENTATIVES 
RD PETRY & CO. 
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ADVERTISING AGE 


- THINGS THAT 


BELONG, STICK! 


I. A BOOM ERA, as in a recession era, there are things that belong and other things that 


don’t. Usually people who know their; jobs manage to stick along through thick and thin, 


through rich and poor, through up and down. Pretty much the same is true of magazines . . A 


gigantic amount of competition has swept into the magazine business, and a big chunk of it 


is good. The good competition will last because it deserves to. 


It’s a little silly to try to pick flaws in competition just because 
it hurts. Because, actually, it doesn’t hurt. Good competition 
never does anything but help ..Three years ago when Pictorial 
Review came under its present management, Pictorial Review 
went in for a change. It took a good look around and said to 
itself, “The world has changed somewhat from the day we 
started way back in 1899—maybe we ought to change some- 
what, ourselves.”’ It took some planning, and some fussing, and 
some headaches, a vast degree of confidence and money to 


make the change. Pictorial Review said,‘‘The magazines have 


got to catch up with their readers. Their readers for the most 
part have run ahead of them”’. . Yes, Pictorial Review has folded 
up the old editorial formula. It’s going right ahead with the 
new one. It’s going along because it has to. The Women of 
America want it. Apparently they are wanting it more than 
any other publication in its field, because more of them have 
switched to it in the year gone by. . In passing, as in closing, 
it is pleasant to be able to tell you that the current February 
issue of Pictorial Review has set an all-time high for itself in 


newsstand sales. . 


. The things that belong, STICK. Just as in the good old days. 


THE READERS LIKE IT. 


As indicated in the graph showing newsstand circulation through the last 
twelve months, the surest and most accurate measure of public acceptance. 


Review Pictorial R 


7 prial Review ‘= Delineatoras = Delineator ~ 


700.000 


600.000 Pictorial Review 


“= Delineator o> 


Ca Raw ow Paw re 
“=” Delineator 4 


500.000 


100.000 V4 = oa em 
MARCH 1937 “eInee 


We Pictorial Review 


SETS Row Baewed (hay ity fomemer 


.. THE ADVERTISER LIKES IT 


Because obviously the readers like it. Month by month the gain after gain in 
linage for a grand total of 26‘o for 1937 gives the advertising linage picture. 


MAKE YOUR TEETH 
SWIME LIKE THE STARS"? 
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A WELL INFORMED PUBLIC IS 


—_ 


America’s Greatest Security 


N THESE days of transition. of unrest and 
confusion, the strongest assurance for 
America’s orderly progress is a well-informed 


American public. 


Nation after nation has adopted new forms 
of government, new ways of living. The world 
of yesterday is gone, the world of today is 
changing. People everywhere are wondering 


what the future has in store for them. 


America, too, has changed, is changing, and 
will change. For change is essential to a 
nation’s progress, and America has ever been 


a progressive nation. 
But America’s progress has always heen a 
gradual progress, an orderly progress. This is 


true because the people of this country have 


been an enlightened people, and blessed with 


the great gift of a free, informing press. 


It is essential to this country’s future that 
its progress continue to be orderly and well- 
planned. And because the times are so critical 
it is more essential than ever before that the 
American public be given a true understand- 
ing of the changes in the world today, and 


where they may lead. 
* * * 


ITH such an understanding, coupled 


with the inherent common sense of the 
average American, this country will surely meet 


successfully any situation it may have to face. 


We believe, therefore, that Newsweek. the 


magazine of news significance, has an impor 


. /* had. * » sy real : hee x ae - » ty “ 4 > . ad A 7 E 
es ee Peet hb . = ic. 
- J = 
aor are “ara “ee tn = ————EE—E____ -—_— 
> 3 ’ 
‘ 
Ps * o ahi 
of ei i A. ee 
ty “ey 4 ae 
Tee ke, 
ze 
aw ri . 
rn 7 a 
Res 
t 
Nectar Base 
ene 
ee 
ap ES aA 
¥ nd ne re 
Bea a 
gs ee rns Se 
ee 
1 a ts ey 
ce anew 
ea = 
ee pean, oe 
irs OF eee: 
Se one oN 
\ Site 
eet tl he 
bese Po 
“ tae = 
Sei sta. Cah 
Rie Hh toes. ees 
Seas, ie 
pe 
See rapes: 
Ag ee a 
Dae sh th Ba : 
Bene 
Fer mee 
ae eres 
i Sue Vase 
Bt Mi eee 
pee ae 
i. rete a 
ity eee Pe 
4 e ee Sa 
Ps ree 
WS 
abr ate 
ao eer 
bs PO 
sor eae. 
J e ae : 
alte eee 
pelea 
a ES A 
Tapa ey 
: at ae 
Zi eave ee 
ee ated : 
oe go ; 
Mn ty : 
Fini fi 
r a) 
ba en. 
“Ra 
Fite: 25 
ee 
E Rees 
; ieee 
F| i. ee 
J SO ect ee 
Sams 
be ya 
ee 
ee rae 
os aaa 
z cg ; 
Be ae, 
24:55 
Bee eae 
ae 
ee 
Rima . } 
ee * 
i Ber gs 
a 
i 3 
ea, ee 
é ee er 
aes 
a 
Fis es 
i ai Pel 
poet 
SAeee ee 
6 
io, 
ica ke 
ae : 7 La. 
o a ie .) ae * . +, ‘ - . oe on coy 
ge rey ; % "5 : : : aS Es = : 4 aia oe Favs ; : ee De menace Mi 2 Bee, 
Epes Lic 8 Too kg RIN BOR. COME Sy Rog tes a am ee ake ge Rie gente So OOP eae > ae gO tee OAR: oe A Pe NE URES ME ee” eelgeeys Be ee ae SO BEY Oey sn Voie tale My a epee gy Queen a7 a Seay eee iy Pie aan § xa shal® no Se oe B $ L Spe Be a. 5 ‘ 
Pies: al SS rt tase at A's: Fe rat oe + pa ate way ce eo ae Meas peg ts. te ree th OR ic a A RE a ea ESE E Pees ea Ae Uy enti Py as pone Ret See : an : pie Canc : See ee 
ew FRE, ep Rly a ee is gOS Pie aoe tes Le, Pigle os : ERR ete nh ; een MOSH, J ies ask heat: i , ; co Piri aa SN RT, cae 2 fk oe fe 
: Segoe Sth ea aa egy aS aa thelr. Fg Se et RUB) 8 SA Seana 73, cea gi Ate pa ar A Gat oe hes oe Suni ar erriee te Weer ue Orr et al Can eae mee 8 
: eS ile oh tk . : . : let ety S oes oe ye! Aes aE RN ee Vay Ice AIRY Us Yeah ei aa cA SI os el RRR SY SIM Se A 5, hee Fgh Ae Heian agar A Re cea mung ACY a SOE ian ieraes) SYN oe Tata he oe, > ; aa! i ae Ais ee a ets 
x be .) 


February 14, 1938 


tant mission in American life today. We be- 
lieve there is an urgent need for it. We believe 
that the American public wants such a maga- 
zine. We believe that in publishing Newsweek 
we are, in some measure, contributing to the 


welfare and progress of this nation. 


For Newsweek, convinced that true prog- 
ress is dependent on true knowledge, is resolved 
that its readers shall have the facts of world 
events ... without prejudice, without exag- 
geration, without distortion, without fear, and 


without favor. 


Newsweek is dedicated to the task of giving its 
readers an honest, clearly written and unbiased 
account of what is going on in government, in 
politics, in business, in foreign affairs, in science 
and education . . 


. in all the great, significant 


movements that affect the future of this country. 
But Newsweek does not stop with a mere 
recording of past events. Newsweek goes 


further. It interprets the news, tells what it 


means, points out the probable consequences 
...and adds the signed opinions of noted 
authorities. This is Newsweek’s new editorial 
formula, and is where Newsweek differs from 


other magazines. 


* * * 


HAT there is a need for such a publication, 

and that people do desire a magazine of 
news significance is evidenced by Newsweek’s 
large and growing circulation among thinking, 
influential, forward-looking men and women 
.. . people who are leaders in their communi- 
ties... people who care what happens to- 


morrow because they have a stake in the future. 


Because it enjoys this kind of circulation, 
Newsweek has proved to be a profitable me- 
dium for advertisers of good merchandise 
and good services. 

* * * 
For these reasons we give to Newsweek our 


whole-hearted and continuing support. 


VINCENT ASTOR 


Chairman 


S. WINSTON CHILDS, Jr... Vice-Chairman 


A. H. LOCKETT 


T]ewsweek 


THE MAGAZINE O F 


N 


W. AVERELL HARRIMAN 
MALCOLM MUIR 


EWS SIGNIFICANCE 
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Coty Cited by FTC | 
Charged with falsely representing 
that certain perfumes they sell are | 
made in France and imported into| 
the United States, Coty, Inc., Wil-| 
mington, Del., and seven subsidiar- 
ies have been named respondents 
by the Federal Trade Commission 
in a complaint alleging violation of 
section five of the FTC act. 


To Market Polaroid 


Polaroid Lighting, Inc., has been 
organized in West Haven, Conn., 
for the marketing and development 
of polaroid, a new light controlling | 
material in the illumination field. | 
Walter Lown, former director of 
sales for Greist Mfg. Company, | 
heads the new company. 


Carney Leaves NBC 


Kenneth B. Carney has resigned | 
as program manager of National | 
Broadcasting Company’s San Fran- 
cisco studios to enter the agency 
field there. His post will be filled 
by Glenn Dolberg, formerly on the 
production staff. 


Husted to WLW 


K. Wallace Husted will resign 
March 1 as assistant general man- 
ager and director of sales at Station 
WCCO, Minneapolis, to accept an 
executive post with Station WLW, 
Cincinnati. 


Accepts Beauty Copy 
If Passed by Board 
London, England, Feb. 4.— 
The News Chronicle this week 
established a board, consisting 
of a doctor, skin specialist and 
an analytical chemist, to ex- 
amine and pass all beauty prep- 
arations mentioned in editorial 
or advertising columns of its 
pages. Advertisments of prod- 
ucts not okayed by the new 
board will be refused. There 
is no government laboratory 
here equivalent to the United 
States’ bureau of standards 
where a manufacturer may 
have his products tested prior 
to marketing. 


BRITISH LEADER 
URGES BIG DRIVE 
TO SELL BUSINESS 


‘Higham Says U. S. Industry 
Must Interpret Self 


New York, Feb. 8.—The task of 
\convincing American industry that 
it should appropriate $10,000,000 
for a campaign to interpret its po- 


Joins White-Lowell 


Sander T. Heyman, formerly with 
the New York Herald Tribune, has 
joined White-Lowell Advertising 
Agency, New York, in charge of pub- 
lic relations. 


New Jereey to F ederal 


New Jersey Council has appointed 
the Federal Advertising Agency, 
Inc., New York, to direct a national 
advertising campaign for the state 
of New Jersey. 


| Sition in our economic scheme is the 
| most pressing problem facing adver- 
\tising men today, in the opinion of 
'Sir Charles Higham, head of C. F. 
| Higham, Ltd., one of Great Britain's 
largest advertising agencies. 

| Stopping over for a few hours 
here enroute to Florida, Sir Charles 


posal, which he said he advanced 
exactly a year ago while on a visit 
to this country, still remained a 
challenge to the ingenuity of Amer- 
ican advertising executives. The 
basic need for such a_ program, 


vestment. 


sell the Indianapolis radius. 


Indiana’s most powerful selling force. 


New York: Dan A. Carroll, 110 E. 42d St. 


E’VE FOUND A FEW 
THAT AREN’T EXCLUSIVE! 


It seems some advertisers are still using more than one newspaper to 


cover that this market can be sold effectively for a single advertising in- 
The easiest and most economical way they find to put their 


products across here is to put their advertising in The Indianapolis News, 


a successful job for 376 general and automotive accounts. 


same for you in 1938. 


THE INDIANAPOLIS NEWS 


But each year, more and more advertisers dis- 


In 1937, The News, ALONE, did 


Chicago: J. E. Lutz, 435 N. Michigan Ave. 


It'll do the 


told ADVERTISING AGE that the pro- 


During a brief stop-over in New York 
from left), head of the British agency 


WELCOME ENGLISH AGENCY LEADER 


—— 
— 


last week, Sir Charles Higham (second 
bearing his name, is greeted by Harry 


which he said should be extended 
over at least a three-year period, is 
even more urgent in the face of 
present business conditions here 
than it was last year, Sir Charles 
asserted. 

England has solved its economic 
problems satisfactorily, he observed, 
with employment conditions, gen- 


ume at new high peaks. 
Knows America’s Problems 


Bubbling over with enthusiasm, 


over in New 
stranger either 


York. He is 
to America or 
an Horatio 


Alger career. 


sisters. They 
aboard a cattle boat. 


traveled 


Brooklyn chemical plant, at 


dollars a week. 


chandising field. 


city’s great department stores. 


20 years ago, 


launched his own agency business 


| developing it to a point where today 
_— firm buys the largest amount of 
newspaper advertising space in the 
that 
during the past two decades he has | 
invested over $75,000,000 in this me- | 


| British Isles. He _ estimates 


|dium for his clients. 
| Cites English Trends 


English advertising today, 
Charles said, is rapidly veering away 
lines and 


superfluous copy which 


vertising in this country. 
ing the eye quickly, telling the story 
quickly and getting the 


sold,” he said. This is 


of comparatively 
large illustrations. 


little copy 
English 


tisement, he added. 

In addition to his annual vacation 
one of the main reasons for Sir 
Charles’ current visit is to try 


ican advertising 
advertising men 


agencies 
and women 
methods and trends while a 
from that country 
the same purpose. 


comes here 


has 


country. 


_ Broadcast Tigers’ Games 
| 


| troit Tigers this season will be broad 
cast jointly by Kellogg Company. Bat 


tle Creek, Mich., and White Star Re- 
of 
over 


fining Company, Detroit division 
Soconv Vacuum Oil Company, 
| WXYZ and the Michigan Radio Net 
| work. 


eral business and advertising vol- 


a robust, witty little man, 62 years 
old, Sir Charles found time to meet 
and chat very briefly with a few 
old friends during his brief stop- 
no 
to 
American advertising. His has been 
Exactly 
half a century ago, at the age of 
12, he arrived in this country with 
his mother and several brothers and 
steerage 
His first job 
was that. of general handy boy in a 
the 
munificent salary of two and a half 


During the next twenty-odd years 
he rose steadily finally arriving at 
the top of the advertising and mer- 
Among the impor- 
tant positions he occupied was that 
of advertising manager of Frederick 
Loeser & Co., Brooklyn, one of the 


Upon his return to England about | °r 
he immediately 


Sir 
from the era of black, blatant head- 


he declared, seems to dominate ad- 
The En- 
glish recognize the need for “catch- | 


product 
being ac- 
complished, he explained, by means 
and 
adver- 
tisers realize that readers have little 
time to wade through a long adver- 


to 
arrange for an exchange with Amer- 
of young 
who 
would be sent to England to study 
group 
for 
The Solus Club 
of London, composed of executives 
in advertising, publishing and allied 


up a similar list of agencies in this 


All games to be played bv the De- 


‘‘Sell’’ Copy Told 
by Star-Times 


St. Louis, Feb. 10.—Media accept- 
ance of its responsibility to sell ad- 
vertising’s value to the consumer 
was the keynote of a campaign 
launched here this week by the St, 
Louis Star-Times. 

On the premise that resultful ad- 
vertising tells its own sales story, 
the Star-Times captured both adver- 
tiser and reader attention by promo- 
tion for “ADVERTEYES,” eyes that 
are advertising wise and save by 
being so. 

Three teaser mailings to all local 
advertisers preceded first appearance 
of the campaign copy. Two full 
pages each week are scheduled for 
the ensuing month, with one page 
weekly to follow for an indefinite 
period. 


Prizes for AGA Tie-ups 


The Association of Gas Appliance 
& Equipment Manufacturers will 
sponsor a prize contest for advertis- 
ing managers of gas utilities whose 
copy best ties in with the current 


national advertising campaign of 
the American Gas Association. All 
forms of local advertising which 


center around the promotion of one 
more gas appliances of a single 
manufacturer will be eligible for the 
contest which runs March 1 to Dec. 
31. Advertising managers may enter 
more than one campaign. 


$500,000 Is Texas’ 


Budget for Fairs 
New York World’s Fair and 
San Francisco Golden Gate Exposi- 
tion Commission for Texas has 
launched a drive to raise $500,000 
to support the state’s participation 
in the two expositions. 

Karl Hoblitzelle, Dallas theater 
executive, has been named _presi- 
»|dent of a non-profit corporation 
which will tackle the fund raising 
job. 


The 


‘| Schreiner Appointed 

G. Reed Schreiner, formerly assist- 
ant advertising manager, has been 
appointed advertising manager of 
Carnegie-Illinois Steel Corporation, 
Chicago. He succeeds Charles R. 
Moffatt, recently appointed director 
of advertising of United States Steel 
Corporation. 


Complete Broadcast- 
ing Facilities Wired 


fields, appointed an_ Interna- | 

tional Exchange Committee, Sir 

Charles said, which has already se- d T ibed 
cured commitments from 10. well an ranscri 

known British agencies which are | 

willing to accent American neo- | ee 
vhytes. Sir Charles is trving to line 


TRANSAMERICAN BROADCASTING. 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
: 521 Fifth Ave. 5833 Fernwood 
7 MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STAte 0366 
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MONEY MAKES THE #4  { 
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J 7 FAMILIES WITH INCOMES 
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rs market for ddivertised products does not include every digit appear- 

as ing under the cen§us report as a “family.” Actually, surveys made and 

- published by the U.S. Department of Labor show that on the Pacific 

bab Coast, and even mqre so in other parts of the country, 37% of the families 

~ can buy very little @nd must buy that very little dirt cheap. That leaves 

7 63% of the familiesywho can and do react to national advertising. 

"ot 

. The powerful hom@-owned newspapers represented by Associated 

el N gekly direct their egiitorial appeal to this 63% of the families in the 

- the xet from which your business comes. When your 
colorful t pe advertising appears in Associated Weekly, it 
reaches the majority of these families with incomes above the mere 
subsistance level. You may lay your coverage with Associated Weekly, 
not alongside the total number of families, but against the number of 
families with money to buy. 

Write for 
6 y 
MARKET FACTS ON THE hain MAGAZINE AND COMIC SECTIONS E st ABLISHED IN 1927 a 
OrFices: MBEW FSR «. ECBIEACOH + CAR FEBS Cvetcwe «+ tee AHR SEE eS 
| ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 
evi 


SA 
i FRANCISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS - TELEGRAM. SAN DIEGO UNION 
OENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA NEWS TRIBUNE SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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Ayer Clients 
Co-operate to 
Teach Baseball 


Philadelphia, Feb. 10.—Atlantic 
Refining Company and Kellogg Com- 
pany, which conducted separate base- 
ball schools last year, will join 
hands in an educational venture in 
Philadelphia in 1938. Baseball 
classes will be conducted at play- 
grounds under direction of Ira 
Thomas, former catcher for Connie 
Mack's Athletics and now chief scout 
of the local National League club. 
Jack Coombs will assist Thomas. 

Baseball schools will be held in 
five major league cities this year, 
Kellogg repeating its Chicago experi- 
ment. Atlantic Refining will hold 
schools in a selected list of minor 
league cities in the East after a 1937 
test in Binghamton. 

Home games of the Philadelphia 
Athletics will be broadcast under 
sponsorship of both companies. At- 
lantic Refining will air the games 
over WIP and pipe them over a new 
network, comprising WHP, Harris- 
burg; WGAL, Lancaster; WORK, 
York; WSAN, Allentown; WEST, 
Easton; WEEU, Reading, and WPG, 
Atlantic City. Kellogg will use 


Bo 


rye Ml 


HEN you're due for a 


tumble, no amount of 
study or analysis can keep you 


feel 


you're falling, and you fall! 


from falling — you that 


With all due regard to the laws 
of gravitation and the “laws” 
that govern successful advertis- 
ing, we know it’s true that feel 
—judgment based on past expe- 
rience—is often a better guide 


than the data books. 


Free & Peters have had six years 


Wyre 


February 14, 193g 


ADVERTISERS START BASEBALL SCHOOL 


Last touches on the joint plan of Atlantic Refining and Kellogg companies to 
stage a baseball school for boys this summer with the Philadelphia Athletics are 
laid by: Waynce C. Yeager (seated, left), Atlantic vice-president; Ira Thomes, 
school director; Roy Mack, Connie's son; Clarence L. Jordan (standing, left), 
N. W. Ayer vice-president, and Jimmy Dykes, Chicago White Sox manager. 


WFIL, Philadelphia. Both accounts 
are handled by N. W. Ayer & Son. 


Thalen Leaves Eton 


Walter Thalen 
business and circulation manager of 
Eton Publishing Corporation, 
York, publisher of Young America. 


has resigned as 


New 


of highly concentrated experi- 


ence in radio—over 140 cumu- 


lative years in advertising and 


radio. 


We know American ra- 


dio stations and their markets 


like you know your own front 


hall. 


t 


enough 


some more! 


hat’s 


We 


in 


experience — to 


have all 
the 


data 
PLUS 


write 


the 


books 


And all this dope is yours if 


you want it—whether it gives 


us a win, lose, or draw. 


When 


do you say, Sir? 


Don Herold Appoints 


| Don Herold Company, Inc., New 
| York, direct mail, has appointed 
| Tucker & Hunsaker, Inc., Miami, Fla., 
|as Southeastern representative. Dana 
H. Bigelow, formerly Philadelphia 
representative, has been appointed 
sales manager with headquarters in 
New York. 


Exclusive Representatives: 
WL) 8) gre Buffalo 
>. Se Cincinnati 
i. | co * Se Cleveland 
WHKC Mo .... Columbus 
45. Gin rain’ eae cate we Davenport 
Jed i9.0 ik 6 .Des Moines 
reer er ee ‘argo 
WOWO-WGL .... Ft. Wayne 
I Gas. 6 s:55 de eB ate Kansas City 
WAVE re Ce . Louisville 
WTCN ........Minneapolis-St. Paul 
KOIL-KFAB .......Omaha-Lincoln 
WMBD . 04 ee0Se Tae Peoria 
ES 65.6: ; eK 
WEBL ... Syracuse 
ree a Youngstown 

Southeast 
wesc .. Charleston 
Es is, vig wetrio ince ..., Columbia 
WPTIE Raleigh 
Southwest 
SEE = 5.5:4,009 bo Sak Bee eaten Ft. Worth 
KTUL Ee eae Fee Tulsa 
Pacific Coast 
KOIN-KALE ... .... Portland 
 , APSA San Francisco 
mye... ... Seattle-Tacoma 


FREE & PETERS. inc. 


(and FREE, JOHNS & FIELD, INC.) 


Picneer Radia Station Representatives 


DETROIT 


CHICAGO 
180 N. Michigan 
Franklin 6373 


NEW YORK 
110 FE. 42nd St. 
Lexington 2-8660 


New 


Trinity 


Center Bldg. 


2-8444 


SAN FRANCISCO 
One Eleven Sutter 
Sutter 4353 


LOS ANGELES 
Cc. of C. Bldg. 
Richmond 6184 


ATLANTA 
Bona Allen Bldg. 
Jackson 1678 


— 


Armour & Co. sold over three quar- 
ters of a billion dollars’ worth of 
meat and allied products in 1937, rep- 
resenting delivery to consumers of 
the livestock and 
poultry produced 
by at least 4,000,- 
000 farmers. The 
number of indi- 
vidual consum- 
ers served is of 
course to be 
measured by 
tens of millions. 

Robert H. Ca- 
bell, president of 
the far-flung in- 
ternational Ar- 
mour organiza- 
tion, is a busi- 
ness statesman of the new school 
which believes in facing facts, dis- 
cussing economic realities frankly 
with all concerned—in this case, 
with farmers, stockholders, employes 
and consumers—and then trying to 
do something about it. 

The meat packing industry as a 
whole is very much concerned at 
present over loss of an important 
part of its market, represented by a 
current decline in meat consumption. 
While it is true that the per capita 
consumption slipped sharply in 1937 
as a result of prices considerably 
higher than the average, so that a 
better picture is presented for this 
year, the basic problem continues to 
be one of producing more and 
cheaper meat for the masses of the 
American population. 

Mr. Cabell, whose cheery and ur- 
bane personality reflects his long ex- 
perience as the head of the Armour 
interests in England, is very much 
in favor of the broad campaign of 
promotion which livestock and meat 
interests are preparing to carry on 
to resell consumers on the desirabil- 
ity of a larger proportion of meat in 
|'the diet of the American family. 

But he is no Pollyanna in expect- 
ing the job to be accomplished solely 
through advertising and promotion; 
he sees the problem exactly as a 
manufacturer of automobiles, for ex- 
ample, would see it—one requiring 
the industry to meet a consumer de- 
mand for more and cheaper products. 
| In a discussion with ADVERTISING 
AcrE, Mr. Cabell repeated the ideas ex- 
| pressed so clearly in his annual re- 
port to stockholders a few weeks ago, 
urging livestock producers and meat 
packers to work together to enlarge, 
improve and stabilize supplies, to en- 
able the packers to deliver pork, beef 
and lamb to the consuming public 
in the quantities and at the prices 
|which the purchasing power of the 
masses can absorb. 

“The future of the packing indus- 
try and the welfare of livestock pro- 
ducers,’ Mr. Cabell reiterated, ‘‘de- 
pend upon reducing the cost of pro- 
duction. With present livestock costs 
we cannot hope to attain our objec- 
|tives. Our livestock producers are 
gradually and surely losing ground. 

“As you know, the cost of produc- 
ing livestock in most other countries 
is lower than it is here. During the 
|past year the United States has im- 
ported more meat than in any year 
in history. Various countries are 
shipping canned hams and other 
pork products to America in large 
quantities—paying our tariff duties 
and still apparently making a satis- 
factory profit. 

“If more study is given to the mat- 
ter of costs, and if the results of 
these studies are widely applied, it 
will be possible for our livestock 
producers to increase their profits 
while at the same time reducing the 
price level.” 

Figures supplied by agricultural 
colleges and the Department of Agri- 
culture support Mr. Cabell’s position 
that there is too great a variation 
between the production costs of the 
most efficient producers and the least 
efficient. For example, hogs have 
been produced and marketed in a 
single cornbelt district at costs rang- 
ing all the way from $4 to $14 a 
hundred! 
| Livestock producers are like other 
/human beings, in that they do not 


Robert H. Cabell 


BUSINESS STATESMAN 


Robert H. Cabell Sees Meat Marketing Picture from 
Consumer's Viewpoint 


BY G. D. CRAIN, JR. 


—— 


usually like to be told that they are 
not doing a good job. Yet the poultry 
industry has demonstrated a capac. 
ity to produce in increased volume, 
with uniform standards of quality, so 
that the market for their products 
has steadily expanded. Mr. Cabel] 
thinks that co-operation between pro. 
ducers of beef, lambs and hogs and 
the industry which must process 
them and pass them on to the public 
might easily bring about similar 
beneficial results. 

Maybe it will be possible to get al] 
of the interests concerned with the 
successful marketing of the huge an- 
nual livestock crops, which account 
for close to 40 per cent of the income 
of American farmers, on the same 
side of the fence, seeing eye to eye 
on the proposition that, like other 
competitive products, meat must be 
available to the consumer at prices 
which he can afford to pay. Profit- 
able sales, based on maximum yol- 
ume, would obviously be better for 
everybody, including the one-third of 
the population which the President 
says is ill-housed and ill-fed. 

Regardless of today’s business 
problems, however, the president of 
Armour is not inclined to be pessi- 
mistic. Perhaps his long experience 
abroad during the war years and the 
post-war depression period has given 
him the feeling that Americans are 
confronted with relatively simple 
problems of management, production 
and marketing. He resolutely refuses 
to take a defeatist position on the 
future of business in this country. 

“We have plenty of difficulties,” he 
said with a twinkle in his eye, “but 
I always feel that if we work hard 
enough we can find the way out. 
America is a good place to live and 
do business—if we work together for 
the common good. We’re all in the 
same boat, and so we must solve our 
problems together.” 


Dufaycolor Widens 
Color Film Market 


Dufaycolor, Inc., New York subsi- 
diary of Dufay-Chromex, Ltd., of Lon- 
don, has launched production of a 
new color film which can be used in 
a wide range of cameras, including 
the low priced box type. 

Present promotion will concentrate 
on dealer education, with expansion 
likely for the summer market. A 
plant may also be erected in the fu- 
ture for domestic manufacture of the 
film. Cowan & Dengler, Inc., is the 
agency in charge. 


Stedfeld on Own 


H. L. Stedfeld, formerly with the 
Reuben H. Donnelley Corporation, 
has opened an advertising agency un- 
der his own name at 202 W. 40th 
street, New York. Associated are 
Arthur W. Rollka, formerly president 
of Penn Associates, Inc., Newark, and 
Ann Kelman, formerly with the Ha- 
levi Art Studios of New York. 


SWING 


Come on! Get into the 
SWING of things here in 
the busy Macon. terri- 
tory—SWING your sales 
curve sharply upward in 
this outstanding, defi- 
nitely different trade area 
—by advertising now in 


MACON 
GEORGIA 
TELEGRAPH 


and NEWS 


Representatives: 
THE BRANHAM COMPANY 
— 
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THAT'S WHAT WE HAVE ALWAYS 
THOUGHT, BILL, BUT MAYBE WE'RE 
WRONG. LET'S GO OUT AND ASK 
THE TRADE. 


BILL, THATS THE AGENCYS 
THEORY. \F WE CAN GET THE 
CHILDREN EXCITED ABOUT*X” 


SA 
THAT BOTH CHILDREN AND PAR- 
ENTS READ 
THE COMIC 
WEEKLY 


WHAT DOES OUR ADVERTISING 
AGENCY MEAN BY RECOMMENDING 
THE COMIC WEEKLY? IT’S THE 
MOTHERS WHO BUY CEREAL— 
NOT CHILDREN! 


He wouldnt use 
comics until... 


ae met " Posh 
tye 


=] NO,SIR,*x” CEREAL ISN/T MOVING. CEREALS 
LIKE “QUIXO” SEEM TO HAVE THE CALL THESE 


rail 


LL STAKE MY REPUTATION THAT 
THE COMIC WEEKLY WILL SELL *x” 
CEREAL—AND FLL IT WITH 
A BOX-TOP PREMIUM OFFER .— 


READ 


¥% The experience of this cereal manufacturer 
has been duplicated time and again in other lines 
in the past five years...soaps, foods and bever- 
ages, typewriters, safety razors, dentifrices, etc. 


% Puck-The Comic Weekly sells both adults 
and juveniles at the same time. Actually it wins 
the attention of twice as many adults as juve- 
niles...delivers an audience of 12,702,000 adults 
and a circulation bonus of 6,900,000 juveniles. 


%* Each week in six million homes Puck-The 
Comic Weekly is eagerly read by 4,688,000 
housewives and 1,680,000 other female adults; 
4,524,000 husbands and 1,830,000 other male 
adults; 3,660,000 male 
juveniles (under 18 years 
of age) and 3,240,000 
female juveniles. 

(Authority: Daniel 

Starch Survey.) 


@ 


we 
fr's 


%& Puck-The Comic Weekly has one editorial 
policy... one cast of characters ... one make-up 
...one printing standard from coast to coast. 
The number of advertisements per issue is lim- 
ited, assuring each advertiser spotlight visibility. 


Complete information is available on how the 
All-Star Cast has captured America’s Buying 
Majority, who determine what American 
retailers stock and sell. Please phone COlumbus 
5-2642, New York, or Superior 6820, Chicago. 


4 — FOUNDED 1876 
OF THE HEARST SUNDAY NEWSPAPERS 
959 Eighth Avenue, New York + Palmolive Building, Chicago 
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THE CAST TFHAT PM 


TWO MONTHS 


LAT yw oo ND : 4 
LATER eaten ett 
SEEMS AS IF EVERY KID IN THE 

NEIGHBOR 


YOUR AD 


HOOD READ 
IN THE COMIC WEEKLY ANDASKED ff 
THEIR MOTHERS TO BUY THEM *x” 
CEREAL. WHAT’S MORE, THE 
PARENTS ARE SO ENTHUSIASTIC 
THEY SEEM TO HAVE > 

THE AD, TOO! 


NOTE:—The above isa 
dramatization of a case 
that actually happened* 
just five years ago, to 
an advertiser who has been a regular user 
of Puck-The Comic Weekly ever since. It 
is typical of the many sales successes that 
have made Puck-The Comic Weekly the 
leader in a great new field of advertising. 


*Actual name of advertiser upon request. 


1 DO WISH MY CHILDREN WOULD EAT *x” CEREAL — BUT 
= THEY ALWAYS WANT THIS OTHER KIND 
wey 


166,914 BOX TOPS ON OUR 
FIRST PREMIUM OFFER. 
162.429 ON OUR SECOND. 
SEEMS INCREDIBLE! AND 
REPEAT SALES SHOW IT WAS 
NO “SHOT-IN-THE-ARM" EITHER. 
OUR SIX MONTHS SALES UP 
374%. | NEVER THOUGHT 
THE COMICS COULD SELL SO 
MANY ADULTS. FROM NOW 
ON PUCK-THE COMIC WEEKLY 
iS RIGHT UP FRONT ON 
OUR LIST. 
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Financing the Small Business 


William O. Douglas, chairman of 
the Securities and Exchange Com- 
mission, has made some interesting 
suggestions on the subject of creat- 
ing local and regional capital mar- 
kets in cities outside of New York, 
as a means of providing machinery 
for financing small business enter- 
prises, which have never been able 
to use existing mechanisms for ob- 
taining capital. 

While a decentralization of the 
capital markets, to some extent at 
least, might be a healthy movement, 
tending to make business as a whole 
less dependent on Wall street, it is 
doubtful if the effect would be all 
that is desired, from the standpoint 
of making easy expansion possible 
for the smaller enterprise. 

Investors look for securities which 
are both seasoned and marketable, 
and seldom are interested in helping 
to provide capital for promising local 
enterprises, even though they may 
be expected to contribute to com- 
munity development. Hence the re- 
sort to the securities available on 
the exchanges, for which there is at 
all times a market. 

Actually, the history of business 
expansion in this country, in cases 
where the resources of investment 
bankers in New York and elsewhere 
have not been called upon, is a his- 
tory of plowing back each year the 
profits of current operations. Thus 


the business which was in an active 
field with a good product could make 
remarkable progress in a very short 
time. Henry Ford is of course the 
most conspicuous modern example of 
development made possible entirely 
through reinvestment of operating 
profits. 

The undistributed profits tax, while 
intended to keep big corporations 
from piling up unnecessarily large 
surpluses, actually has had the effect 
of preventing the small, growing 
company from expanding its facili- 
ties, a program which would have 
created demand for capital goods and 
increased industrial employment. On 
the other hand, the smaller business 
has been unable to take advantage 
of development opportunities, or has 
been forced to pay an unreasonably 
high price for the privilege of using 
its current profits in this way. 

Some critical observers believe 
that American business suffers from 
concentrated control by huge cor- 
porations whose economic power 
makes both competition and regula- 
tion difficult. But if small business 
is to be given free opportunity for 
growth and expansion, and if tradi- 
tional American enterprise is not to 
be hampered in undertaking new ven- 
tures, the revision of the _ undis- 
tributed profits tax, now in immedi- 
ate prospect, should be completed at 
the earliest possible moment. 


Design for Reading 


Studies of reader habits in the 
newspaper and magazine field have 
given publishers plenty of material 
for thought. They have resulted in 
efforts to improve not only the con- 
tent of publications, but also their 
presentation. 

Better typographical dress, better 
illustrations and better layouts have 
all been called on in the work of in- 
creasing readership. Many of these 
efforts have been highly successful 
in attracting the eye and the interest 
of the reader and increasing reader 
traffic through the periodicals’ pages. 

We believe, however, that it may 
not be out of order to present one 


word of caution: don’t exert so much 
effort to attract attention that read- 
ability will be reduced. Don’t wave 
the flag and burn the red _ fire, 
through wnusual layouts and freak- 


ish arrangements of type and illus- 
trations, to the degree that attention 
will be won but actual reading dis- 
couraged. Don’t, in short, forget that 


readers buy publications to read, and 
that sales resistance to the editorial 
content may not be nearly as great 
as may sometimes be imagined. 

The simplest type of editorial lay- 
out, assuming that the content is of 
actual interest to the reader, may be 
the most effective, from the stand- 
point of getting the material from 
the printed page into the mind of 
the reader. On the other hand, a 
page which has been to the circus 
and back may stop the eye, without 
necessarily intriguing the mind to 
an actual absorption of the material 
thus advertised. 

Reader’s Digest is one of the best 
read American periodicals. Without 
illustrations, and with little display, 
it gets its contents off the page and 
into minds. Its make-up is simple, 
readable and unsophisticated. Don’t 
be too expert to allow the reader the 
opportunity to sit down and read, 
without benefit of brass bands and 
pyrotechnical displays. 


CONTEST COPY HOME TO ROOST 


[oaoee Your Howody PoulTRY NO 


ted? 


—The Progressive Grocer 


"Take a chance on a turkey, Mr. McCarthy?" 


For the Good of All 


You can’t read the type in this 
Gulf Refining Company ad, but the 
smiling gentleman in the picture is 
Monsieur Duval, who thinks the gas 
station attendant has made a mistake 
in charging him only 19 cents a gal- 
lon for the gasoline he has just pur- 
chased—a gallon which he _ says 


“But you make the mistake, yes?” 
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} GULF OL CORPORATION GULF REBINING COMPANY 
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would cost him 52 cents in France, 
53 cents in Germany, and more than 
30 cents in England. 

He does not understand how it’s 
done, and Gulf tells him, so effec- 
tively that he ends up with, “You 
Americans! Everything you make 
better while you make it cheaper— 
the motor car and the gasoline both.” 

This is a good “institutional” copy 
—so good, in fact, that we hope it 
was given the widest possible gen- 
eral circulation. 


The Old Gold Contest 


Rumors are rife about the second 
Old Gold contest, and they will get 
rifer and nastier the longer an- 
nouncement of the winners is with- 
held. Last week, half a dozen people 
wrote in to us for information about 
it. One said, “It would be interest- 
ing to learn what Old Gold did with 
its last picture contest—or is it just 
one more advertising fake?” 

Contest entrants are among the 
most impatient of mortals. Having 
completed the mailing of their en- 
tries today, they confidently look 
forward to a letter of congratulation 
tomorrow. If the letter doesn’t ar- 
rive, they are willing to assume that 
perhaps a day or two of grace is 
allowable, but when a week rolls by 
without a certified check appearing, 
and without an indication that some 


misguided judge has decided to 


Ad-libbing 


award the accolade to some other 
entrant, their restlessness knows no 
bounds. The second week they sus- 
pect foul play—the third week they 
are sure of it—the fourth week they 
are ready to consult their lawyers. 


Mental Ages Again 


Those combative gentlemen who 
have been sneering at advertising 
which talks the language of the 10- 
year-old probably found the recent 
Pullman advertisement grist for their 
mill. Because, beneath the dominant 
illustration of a personable female 
preparing to seek repose in a Pull- 
man section appears the caption: 

“In this illustration the curtains 
are purposely left open to show in- 
terior of the section. Curtains are 
always closed when accommodation 
is occupied.” 

This sounds like pretty childish 
stuff. Any dumb cluck would realize 
that the curtains, shown widely 
opened in the illustration, are drawn 
by the occupant to insure privacy, 
you’d think. 

But we think it’s smart, because 
you’d probably be surprised at how 
many people (and especially women, 
to whom the advertisement is ad- 
dressed) don’t know the first thing 
about the inside of a Pullman car. 
And those that do can have their 
vanity tickled by the feeling of in- 
finite superiority which such an ex- 
planation gives the cognoscenti. 


Jottings 

It really breaks our heart to tell 
you this, but the other day we saw 
an attractive newspaper advertise- 
ment for Chesterfield cigarets in 
which no pretty girl makes her ap- 
pearance. In fact, there’s no girl at 
all in the advertisement, the illus- 
tration showing a fur-wrapped man 
in Arctic surroundings. ... 

Robert Vanderpoel, Chicago Amer- 
ican financial editor, is urging the 
Chicago Stock Exchange to use some 
of its $2,000,000 surplus in advertis- 
ing its advantages as a capital mar- 
ket. It seems likely, he says, that 
one of the first steps to be taken after 
a contemplated reorganization of the 
exchange is completed, will be to sell 
the investing public on the peculiar 
advantages which accrue to trading 
on the Chicago exchange. The idea, 
of course, is to do straight selling, 
rather than an “institutional” or 
“public relations” job... . 

And why does Fitch’s shampoo in- 
sist on wasting so much time with 
band numbers when everyone who 
is interested in the program at all 
wants Jerry Belcher to have every 
possible moment of the available 


|time for his interviews? .. . 


—_—__ 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com- 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1298. KCKN, Kansas City, Kan- 
sas. 


Coverage maps, tabulations of pop- 
ulation, radio homes, retail sales and 
other market data are contained in 
this brochure, issued by Capper Pub- 
lications’ station, KCKN. An outline 
of programs, community service and 
advertising successes is given. 


No. 1299. Jst in the Major Markets. 


Young America has issued this 
study, which breaks down this pub- 
lication’s circulation into schools and 
homes in major markets over the 
country. The analysis shows that 
Young America is used as supplemen- 
tary text by 20,000 teachers, and 
that 90 per cent of school copies are 
taken home after school use. A lim- 
ited number of copies of the study 
are available. 


No. 1294. Consumer Action on “Mc- 
Call Street” in Pittsfield, the 
“Middletown” of New England. 

This is the second in a series of 

photographic studies of its readers 
—who they are, where they live, and 
what they do with the magazine— 
issued by McCall’s Magazine. Candid 
shots of the various activities of peo- 
ple in this typical community tell 
an interesting story of the American 
market, and how the daily problems 
of food, clothing, shelter, recreation 
and advancement are met. 


No. 1295. In Cleveland 4 out of 10 
Have a Vital Reader Interest 
Profitable to You. 

A picture of Cleveland’s large 
Catholic market is given in this 
folder issued by the Catholic Uni- 
verse Bulletin. While the national 
average of Catholic homes is 20 per 
cent, 40 per cent of Cleveland’s homes 
are of this faith, according to the 
folder, which shows the interest in 
the 254 churches, schools and insti- 
tutions, and the coverage of this 
market by the Bulletin. 


No. 1296. Men Who Make Markets. 


A series of fact-pictures of the 
chemical process industries is con- 
tained in this brochure, issued by 
Chemical & Metallurgical Engineer- 
ing, reviewing its 1937 advertising 
campaign. The stories on ceramics, 
petroleum, chemicals, rayon and 
other major products, written by 
well-known chemical engineers, show 
the influence of these men in the pur- 
chase of equipment and supplies. 


No. 1297. This G-r-e-a-t Salesman Has 
the Key to “Metal-Working 
Town.” 

American Machinist has issued this 
study of the metal-working plants of 
Hartford, Conn., which shows its cov- 
erage of this field, and its reader 
influence among the production and 
plant operating men of the industry. 


No. 1277. The Spokane Market. 


This 56-page illustrated brochure, 
issued by The Spokesman-Review and 
Spokane Daily Chronicle, contains 4 
vast amount of material on the Spo 
kane trading area, including data oD 
the population, its ownership and 
buying ability, and the area’s sales 
and industries. Details of the papers’ 
editorial set-up and coverage of the 
market are given. 


No. 1292. Oklahoma . . . Brightest 
Sales Spot in the Land. 

Expressions of opinion from au 
thoritative sources, on 1938 prospects 
for the Southwest, highlight this 
brochure issued by The Daily Ok!a@ 
homan, Oklahoma City Times, Thé 
Farmer Stockman and Radio Station 
WKY. Facts about these media and 
their coverage of the market ar 
given. 


‘hh 


CS age CRA pe, a Sa eR gies: TI, ik, Se WA See eae sys be ™ ‘> > ‘ . s * ”*” 4 a 
; . Pa ne - tn  S ae te ee mt — — —— ea = SEE EER, Cecilia | ; 
a - 
— e = 
ee ‘ ra 
ee i | \ 3 
bd . 
) A iy iw ( vats eee 
y . —— a eS f ;t > y : 
= ie i xeines / . Eg 
; y ¢ Cec) G ( 
| S \ ’ - 
0: “ - - uv 
| s Se s 
~* v 
/ / ~ Y 
: Om y, 
i /| | / ie 44| 74 | 
PC y/ NG é; ———S— 
i A -<y ‘a 
: < lg e SF 
| ee } y . : i ih, - & J 
wa ——_ 4 <2 
i F —_— . 
i bs) aa ‘ € - —_ 
ae eae < FRES MEATS 
ot as ©. ge ote : 
) KIS t 
ba 4 Wig * / 
oe ae Var "> a I, 
ale £2 mes / ee 
pee S, os, a ~<a 4 4 
% 3 - —————$ NE Pen *. Age ** . . aly : pays | —_—_—————— 
F a a ee es fh: \\ | | es 
ta ° VPP Re SF "te DO eee Sa RE . e ¢ * 
oy Ae ee ee: . ae . - ar = . 4. . °° ef © @*ee St ee *. 
ea nner eeeee es TS aa 8 ‘ec"* = * . a . = 2 e ® a orc ety a os ea. 8 8 ofp ° °l 
an ’ rims? 2s -" eee F _ °, : s*.5 @? oe’ ede A \q 4 
hots 7 — eee . s + ° 
7% ie ———— 
ae he 
cd ie 
a aes 
ta ee ee 
a Sa Bas GO EE | 
F ; i 
eee | qn nee Resear ER CARELESS 
ts e! Gee 
Peet ee | 
bi! ene 
eas, 
pe 
ai eae 
fe 
ae he TS, i th as ae i 
get BY, , . 
‘api. te 
Po ee ae: pala oes 9 
as a bie : PRPR pet er es | 
i ss) 2 Bre a Sa is ee - : 
j a Bid a a ret. ee 1 
phe 4 Ss ie eS ‘ae. if 
ote aes er ae - 
(panes S se (ee tae ae ee ae 
ee aaa: rig, ie gee aoe 
"eee hoe aa 
ee Bee. | fue ee 
Fah Bs 5 7 i = 
hey ay p | 
A | ae |e ad 
Ue 
| 
Se meres | 
ulageuaee 
= 
ee | 
steies 
Sar | 
aa | 
per boaes EE 
ee : 
Se ee 
Se tee 
= : ei Po | 
a ee 
- af eae a 
ere aD, 
Bae ee 
i 
aeage : 
oe 
eee Skee 
eas 
aes ee” 
, Pe 
Pi es - eh 7 
2 oe 
ae 
ei, es an o* 
aac 
ae 
eee 
wee te 
ae ed 
geen 
Rat | 
boda | | | | 
BS 
% ae 
> Sa es t Ric 
Re ee } ; ‘ = , £ . - ' - eave ass | agen 
ga id tk a ee aa ep Lee ae fare ASR et avr ee ene Mier Mur cw SL cc Stina tnt geet gy tai al ol oo Sagan OR Nerina Sees rect) it wel! SOM aa ge ie NaN cere aa, hs eC a oe De: SE Paes 
: fee Seat Le AG ie Gy aa a nae a Ais Ste cia ti mee 4 oo oe ae Sateal cae ie ss eeRed wid si Lister 3 7 ei re ey ‘pe Cae A Sa Ses : a moh aby ESPs ae A tae. So aes aay ree im ; ak es 
> : ee — . . : oy ‘ a cis LR 4 aaa “ Manl oa sy et E "ey i = ae A att S ‘ Le Oy } a ee & ae a ; af as ; he eee 
: viet 4 he | ey : eke ; ¥ : Mga Pee pat aes Se oe ji ee Wes Da g38 aed o ee Ais oy eee Suara , piri Dae Cs ee Ye (ister aeeam a, aye ? ; cx) eer “ah ban ak ee Hee SE area) 4 ee 5 A . 
Re RNs oy ages Sia ME Gebel Re ae ox tes 7 ge <2) TO 2c? SA ooo: Rea he ae ga Sc CURRIER ate en Sp eS: co kmiatiee : » | Aes 


February i4, 1938 


ADVERTISING AGE 


13 


ee * o wT & 8 Wwe 


“~~ oO ~§ 2am Te | em ee 


+ 2e 


—s 


a &- @2a2s 


eo" NN =~ VS il 


a" * rm: 
” ie ¥ ver 
Po a te te me 
we ey 2 4 
Ms hd 
(dt Se Oe ae 
. 2 ‘ a 
tie ¥ m 


» 
oo 
%. 


covered your streets, the 
modern, intelligent farmer was looking 
ahead—and planning. 


And in the February Farm Journal 
(out January 14th) B. W. Snow, dean of 
crop reporters, pointed out the likeli- 
hood of a wheat shortage next summer. 


Farm Journal readers remember that 
this same B. W. Snow predicted the 


4 dj iL U n r v @ @ @ While January snows still 


drought of two years ago, long before 
Uncle Sam’s experts foresaw it. 


Dollars-and-cents information like this, 
for the kind of farmers who make and 
spend a large share of an 8) billion 
dollar national farm income, is one 
important reason why Farm Journal’s 
steadily increasing circulation has 
reached a new high of 1,350,000. 


Up for the 30th consecutive month! circulation — revenue — pages — linage. 


ARM JOURNAL 


“THE RURAL SIGNIFICANCE OF THE NEWS" 
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Packard Cuts 
Price of Six; 


Hudson Active 


Feb. 10—With a _ $100 
improving its competitive 
position, Packard Motor Car Com- 
pany is reported to be planning a 
heavy advertising splurge to herald 
the good tidings to those who got a 
favorable report by asking the man 
who owns one, but still regard the 


Detroit, 
price cut 


price of the six as a bit out of line 
Meanwhile, Hudson Motor Car 
Company is making a bid for su- 


in the low price field with 
volume of newspaper adver- 
tising on its recently announced 
Hudson 112 at $694. A. B. Barit, 
president, is signing a personal mes- 
sage to car owners, explaining why 
he thinks Hudson is especially quali- 
fied to produce a remarkable car at 
a remarkable price. 

Few, if any, other 
are expected among 
manufacturers as 
Packard move. 
109,500 cars in 


premacy 
a large 


price reductions 
Detroit car 
a result of the 
Packard precuens 


1937, a new record, 


but its sharp price advance on 1938 | KFAC. 


coupled with 
conditions, 


models, 


business made it good | 


unfavorable | nointed manager of Station KABC, 


Want Green Eggs? 
Tell It to the Hen 


Arcola, Ill., Feb. 9.—With the 
nation clamoring for more col- 
or, George Black is now accept- 
ing orders for colored Easter 
eggs, colored inside, of course. 
The colored eggs are produced 
by feeding a harmless dye to 
the hens. Mr. Black has only 
grass green in stock now, but 
soon will have others. While 
green yolks taste the same as 
any other, they add color to a 
dish when used as a garnish. 


' 


business for it to backtrack to some 
extent. 

The price for the Packard six busi- 
ness coupe in 1937 was $895. The 
initial 1938 price was $1,075 and the 
reduced price is $975, which gives 
Packard a little more leverage in its 
combat with Buick 40, Oldsmobile 
eight, Chrysler Royal Six, and Chrys- 
ler Imperial, as well as the Hudson 
de luxe eight. 


McCabe to KABC 


William D. McCabe, formerly with 
Los Angeles, has been ap- 


San Antonio, Tex. 


ee 


CHEVROLET IS 
1937 CHAMPION 


BY AN EYELASH 


Detroit, Feb. 10.—Though Ford 


made a substantial gain in 1937 sales | 


while Chevrolet was sustaining a 
loss, the latter won the annual race 


for volume by a narrow margin, ac- | 
: . | 
cording to figures for the two years | 


Chevrolet sales 
compared with 


released here today. 
aggregated 768,040, 
930,250 in 1936. 
passenger cars, 
554 in 1936. 

Total passenger car sales for 1937 
amounted to 3,483,752, a gain of only 
79,255 over 1936, the disappointing 
results of the last quarter 
down the handsome gains rolled up 
earlier in 1937. 

Truck sales of 1937 covered 618,249 


compared with 748,- 


units, compared with 611,644 in 1936. | 
Ford wrested the lead from Chev- | 


rolet in this field, with 1937 sales 


of 189,: 
183,674. The latter suffered 
in truck volume in 193 


a loss) 
, aS compared 


with 204,344 units sold in 1936. Ford) 


oe Few yer ey 2, gg 
., businessmen know these facts ; 
about England 


. yet they are important to 
every manufacturer selling 
in the British market 


A MERICAN ADVERTISERS have been accustomed 
to thinking of newspapers when looking 
for extensive coverage in England. Only a few 


—and among those few 


successful American lines 


Radio Times, 


daily newspaper. 


are some of the most 
in England—have 
learned that there is a magazine which reaches 
one family in every four in Great Britain. 
with its guaranteed weekly av- 
erage circulation of 3,000,000 copies, gives more 
complete national coverage than any English 


go: of all Radio 


The 


Director, 
Publications, 


Place, W. 


Moreover, the Radio Times takes your mes- 


sage into a greater number of better class homes 
than any other publication in England. Each 
issue goes to more than 1,000,000 families with 
a high level of purchasing power. 

And an advertisement in the Radio Times 
lasts for over a week. Published by the British 


Sun-Maid Raisins 
Pond's Creams 
Philco Radios 


Libby's 100 Foods 


Times is a national campaign for a week,” or 
for fuller information, write to: Advertisement 
British Broadcasting Corporation 
Broadcasting House, Portland 
1, London, England. 


Phillips Milk of Magnesia 


CORONATION 
COACH PASSING 
UNDER THE 
ADMIRALTY ARCH 


Broadcasting Corporation, which controls every 
radio broadcasting station in Great Britain, the 
Radio Times is the only publication allowed to 
print complete radio programmes in advance. 


Times readers refer to it dur- 


ing the entire week . . . every time their sets 
are turned on. 65% are still reading their copy 
10 days after they first obtained it. (Figures 
from an independent survey, March 1937.) 


Ask your advertising agency to give you in- 
formation on why 


“One insertion 1n the Radio 


b 


Leading American Firms whose Products are 
advertised in the RADIO TIMES: 


Chesebrough Vaseline 


Kolynos Dental Cream 
Kellogg's 

Ford Motor Cars 

Hoover Vacuum Cleaners 
Kraft Cheese 

Remington Typewriters 


Ford sold 765,933 | 


cutting 


376, compared with Chevrolet’s | 


| Advertiser Meets Strange 


Copy Quirks in South America 


A mal tiempo, buena cara 
Gracias a la CREMA HINDS 


POR MIS MANOS TAN 
CALLOSAS TAN 3010 
COM MIS QUEHACERE 


| LAS AVENTURAS DE NENA 
| 
| 


lA PARA vy} 


| 
| be “waite 


NO ME HAGAS REIR 
Que TENGO LOS 
LABIOS PARTIOOS 


YA george 
OTRA MEDIA C 

| Huts os00s 

| jl Asperos 


| 


Fink copy in South American magazines 


rolled up a gain of about 12,000 units 
or 1937. 


Plymouth Again Third 


In the passenger car field, Ply- 
mouth maintained the third position 
which it held in 1936, despite a de- 
cline from 499,580 to 461,373 in sales. 
Dodge was again fourth, with 254,- 
943, a gain of about 6,400 over the 
1936 figure. Pontiac gained a notch, 
climbing from sixth to fifth place, 
with 1937 sales of 212,195, compared 
with 171,669 in 1936. 

Buick made an impressive gain to 
rank sixth in 1937, compared with 
seventh in 1936. It sold 204,830 cars 
in 1937, against 160,687 in the pre- 
ceding year. Oldsmobile fell from 
fifth place in 1936 to seventh in 1937, 


despite an increase in volume. Its 
1937 figure was 187,897, compared 


with 178,488 in the preceding year. 
Packard ranked eighth, with 1937 
sales of 95,286, a gain of about 26,500 
over 1936. Chrysler is in ninth place, 
with 1937 sales of 91,520, almost 33,- 


000 over 1936. Hudson, DeSoto, 
Nash, Studebaker, Willys, Cadillac- 
LaSalle, Lincoln, Graham, Auburn- 


Cord and Pierce-Arrow follow in the 
order given. The last three had 
smaller volume in 1937 than in 1936. 


du Pont to Build 


Factory in lowa 


E. I. du Pont de Nemours & Co., 
Wilmington, Del., will begin erection 
of a cellophane factory in Clinton, 
Ia., in March. 

The first unit will include a five- 
story building, three-story office 
building and one-story power house. 


Joins Rogers & Smith 


Addison P. Jennings, formerly with 
| Morris-Schenker-Roth, Inc., Chicago, 
| has joined Rogers & Smith, Chicago, 
as account executive, bringing with 
him the following accounts: Faucet- 
| queen Company, New Prima Separa- 
|tor Company, Rite-Way Products 
Company and Lacta Separator Com- 
pany. 


Rejoins Fairfax 


Marshall F. Bachenheimer, for- 
merly with Fairfax Advertising 
Agency, Inc., New York, and more 
recently head of Bachenheimer, 
Dundes & Frank, Inc., New York, has 
rejoined the Fairfax agency as vice- 
president. 


Horner to 2GB 


H. G. Horner, formerly manager 
of the Australian Broadcasting Com- 
mission, New South Wales, has been 


appointed managing director of 2GB 
Sydney, 
Service 


and 2UE 
Broadcasting 
Ltd., Sydney. 


Australia, of 
Association, 


Senora Consumer has servants to wash dishes and therefore this current Lehn & 


avoids the tapmoations in the eeaternparary American publications. 


After Dishw: shing 


if YOUR HANDS COULD TALK, THEY '’D Say: 


wes . 


> HOT SOAPY SUDS 
MAKE US RED 
hm AND HARSH 


HOW GRAND! “<. 
HINDS WITH “Pri 
VITAMIN D 
MAKES US 
DAINTY AS 
CAN BE 


CREAMY (OTIOM 


in asd day out! No wonder 
uf Xe 


sind Alida 


ty. Use Hie | Crearn 
hefore and after dishwashing d every house 
1 job. Hinds atra creamy —e¢xtra good to 
abused skin. It softens it smeoths 
away that rough sandpaper | « va the “ sur 
shine” Vitamin DD that cry. chapped alein 


absorbs. Use Hinds for saft. «mouth Honey 
moon Hands! $1, Se, 2c, and 10« 


“Every day is Hinds day with us’ 
aa | 

1 very dey the perciaar quis rr 

|_Raplete put wm Hinds tt. ome < Re 


(Spanish scholars may translate) deftly 


LAS AVENTURAS DE NENA 
Un moderno Don Juan 
Gracias a la CREMA HINDS 


DE CONQUISTA 


: MIRA ESTA CARA CHE, 
4COMO ES QUE Il enema MINOS AL 
nA 


Te CABN SOLAS? 


care Do ee irrite 


esto les agra— 


“iss tes endo, 


Hinds Honey and Almond cream also is 
marketed to males quite openly in South 
America. 


‘Oklahoma is the place to go for 
11938 sales, say Babson, Brook- 
mire and Forbes . . . Oklahoma 
income during early 1938 is esti- 
mated at 23°, ahead of last year. 


Sn 
_—_—_— 
tee 


Plan to go places in Oklahoma 
with WKY — the station which 
has entree to more homes than 


any other station in Oklahoma. 


W 
NATIONAL REPRESENTATIVE 


Ce 
E. Katz Special Advertising Agency 


AFFILIATED IN MANAGEMENT WITH 
THE OKLAHOMA PUBLISHING COMPANY 
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USE OUTDOOR ADVERTISING, 
THE BIGGEST MEDIUM OF ALL 


Follow the example of that famous American statesman who signed his 
name to the Declaration of Independence in large script so the King 
would be sure to see it! Write your sales message so everyone will see 


it—use outdoor advertising, the biggest medium of all—then watch your 


advertising “go over’ and your sales go up! 


OUTDOOR 
ADVERTISING 
INCORPORATED 


60 EAST 42ND ST.,NEW YORK 
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Three Trades 
Exceed Volume 
of Peak Year 


Washington, D. C., Feb. 9.—While 
retail sales of $40,388,000,000 in 1937 
were 18 per cent under the 1929 total, 
many individual trades exceeded 
their 1929 shares of the national in- 
come by a large margin, according to 
an analysis by the Department of 
Commerce. 

Leading the parade was the volume 
done by the country’s filling stations, 
aggregating $2,489,000,000, or 139 per 
cent of the 1929 figure. Eating and 
drinking places did a 1937 volume of 
$2,891,000,000, 136 per cent of that 
of 1929. Mail order and catalog sales 
of general merchandise stores 
amounted to $499,000,000, 112 per 
cent of the 1929 volume. 

Other types of retailing made in- 
creases over 1936, but failed to ap- 
proximate the 1929 volume. The best 
record in the sub-normal classifica- 
tion was made by variety stores, with 
98 per cent of the 1929 business. The 
share of 1929 scales reached by other 
kinds of stores was as follows: Drug 
stores, 84 per cent; food stores, 82 
per c.nt; dry goods, department and 


WAR MAKES COPY 


TEXACO FIRE CHIEF 
Per Gal. 


ETHYL ... 17%¢ GAL. 


Schuytkill St. Near 4th 


River Road (1 Mile North of City Line) 


WA 


1947 Derry &%, 
40 Cranberry St 


W. A. Reichert makes an advertising 
killing with novel play on his initials in 


general merchandise stores, 81 per 
cent; automotive group, 79 per cent; 
apparel group, 76 per cent; lumber, 
building and hardware group, 67 
per cent; furniture and household 
appliance stores, 64 per cent; jewelry 
stores, 60 per cent. 

A broad summary gives a some- 
what different picture, however. The 
Department said that nearly one-third 
of all retail sales were of food and 
beverages; more than one-fifth for 
automobiles, accessories and gaso- 
line; and about one-fifth for general 
merchandise and apparel. 


Stubblefield Named 
John R. Stubblefield has been ap- 
pointed assistant manager in charge 
of promotion for the Savoy-Plaza 
Hotel, New York. 


FAA EXERCISES 
RIGID CONTROL 
OF LIQUOR COPY 


By MERRILL SICKLES 


Washington, D. C., Feb. 10.—The 
Federal Alcohol Administration is 
scrutinizing liquor advertising so 
closely that further legislation on 
the subject would appear to be un- 
necessary, an analysis of the FAA’s 
1937 activities indicates. Persistent 
rumors that Congress would consider 
new laws governing liquor advertis- 
ing have been pervading the Capitol. 

Approximately 210,000 newspaper 
and magazine advertisements of 
liquor were checked by the Admin- 
istration during the 12 months end- 
ing Dec. 1, 1937, and prompt action 
was taken in cases where violation 
of the regulations was discovered. 
When irregularities of a minor na- 
ture are found, the usual procedure 
is to write the advertisers, suggest- 
ing appropriate revisions in future 
copy. This method usually results 
in corrections within ten days or two 


America discovered JAMES HILTON 
through the pages of the Atlantic 


Scene from 


Columbia Pictures’ Frank Capra Production 


LOST HORIZON 


starring Ronald Colman and featuring Jane Wyatt. 
Original story by James Hilton 


IN 1933 James Hilton was an ob- 
scure English writer. For ten years his 
income from such odd writing assign- 
ments as he could obtain had never 
exceeded 500 pounds a year. To be 
sure, he had written eight novels, but 
not one had met with the public’s 
smile of approval. 

In August, 1933, the editor of the 
British Weekly commissioned him to 
write a story of appropriate sentiment 
for his forthcoming Christmas issue. 
From Hilton’s pen came ‘‘Good-bye, 
Mr. Chips.’”’ Perhaps America, too, 
might enjoy the warmth of this story, 


novels were promptly reprinted and 
his position in the field of contempo- 
rary literature firmly established. The 
Atlantic takes just pride in having dis- 
covered James Hilton and made his 


thought the editor, as he dispatched 
galleys to Allantic’s editor. In April, 
1934, Atlantic’s 
read and relished the story. The follow- 
ing Christmas saw the story in book 
form sell 98,000 copies. Within two 
years it had sold 160,000 copies. 


100,000 subscribers 


The sequel — Mr. Hilton’s early 


The Atlantic has probably placed more new 
writers on the road to fame than any other mag- 
azine published. This, with its ability to attract 
the foremost writers of fiction, the leading 
moulders of publicopinion, and to present them 
each month in a balanced ration, is the best 
explanation of the Atlantic’s vitality today. 


Atlantic 


name beloved here and in England. MOST QUOTED PERIODICAL IN AMERICA 


Boston- New York- Chicago- Los Angeles- San Francisco 


A Great Editorial Policy Provides a Great Advertising Opportunity 


WARM MOMENT AT G-E CONCLAVE 


a 


Mary Davis Gillies (left), McCall's; J. W. Dunbar, General Electric Company 

assistant merchandise advertising manager, and L. E. Moffett, Electrical Merchan- 

dising, snag a snack and some opinions at the unveiling of G-E Institute's new 
model kitchens in Cleveland. 


weeks after the original copy ap- 
pears. About 2,150 such cases were 
handled in 1937. 

In more serious cases, or in those 

where warning has failed to get ac- 
tion, the FAA has availed itself of 
Section 7 of the act to accept appro- 
priate offers in compromise. Accept- 
ance of any such offer is contingent 
on submission of evidence that the 
objectionable copy has been discon- 
tinued, and the filing of a stipulation 
that future advertisements will con- 
form to the appropriate pattern. 
In the case of objectionable nov- 
elty or direct mail advertising, com- 
promise hinges not only on a stipu- 
lation, but upon submission of evi- 
dence that a reasonable effort has 
been made to cause the destruction 
of the _ objectionable material. 
Twenty-six such cases were handled 
in 1937. 

Two citations for suspension of ad- 
vertisers’ permits were recently 
issued as a result of still more seri- 
ous irregularities. In one case, the 
distiller implied that use of his brand 
of whisky would help the drinker to 
“keep keen” and thus “get a better 
job.” This advertisement appeared 
in four papers and was scheduled 
in about 100 others. Quick action by 
the FAA cut these plans short. The 
case was closed when the company 
made an offer in compromise, with 
assurances of correct future advertis- 
ing. 

The FAA checks statements in ad- 
vertising for facts as well as for 
propriety and a considerable number 
of cases handled during 1937 in- 
volved misstatements. Some of these 
which resulted in corrective action 
were “Lowest priced two-year-old 
whisky in Ohio,” “The only vintage 
champagne made in the United 
States,” “The only 100 per cent mod- 
ern brewery in America,” “The only 
whisky made this way today,” “Made 
at the world’s largest vineyards,” 
and “Outsells any brand in America.” 

No less than 106 such statements 
were checked in 1937, corrections or 
elimination being the practice where 
the facts were other than as stated. 
State control boards co-operate with 
the FAA in this factual check. 


Hits Unfair Competition 


Unfair competition comes within 
the purview of the FAA rather than 
the FTC, and the former has taken 
action in many cases where the ad- 
vertising was regarded as likely to 
damage competitors or others. 

The most common type of adver- 
tising of this nature has been that 
which implies that competitors’ prod- 
ucts are sub-standard, such as “Not 
stretched by adding raw alcohol,” 
“A pick-me-up that won’t knock you 
down,” and “To tame some whiskies 
they must be caged in barrels for 
many years.” 

Strangely enough, the beer field 
has revealed more cases of unfair 
copy of this nature than has that of 
distilling. The operations of the 
FAA have been somewhat less effec- 
tive in the malt industry than in 
others, because it has jurisdiction 
only in cases where the law of the 
state in which the advertisement is 
published is the same as provisions 
of the FAA Act. 

Unfair competition occasionally 
takes the form of advertising imput- 


ing faults to products of others in 
the same field by analyses of inde- 
pendent laboratories. For instance, 
one liquor advertiser used copy say- 
ing that his product had been ex- 
amined by such a scientific organiza- 
tion and been found free from “ele- 
ments which are the usual causes of 
headaches, or gastric disturbances.” 
He added: “Therefore, if it is con- 
sumed with reasonable moderation, 
it will not cause hangover.” 

This copy was banned by the FAA, 
which also has a standing rule 
against many of the devices com- 
monly employed by advertisers in 
other fields, such as “blindfold tests” 
and “taste tests.” 

The FAA does not labor under 
some of the handicaps attributed to 
other departments of the government 
and is able to prohibit statements in 
advertising which are not corrobo- 
rated by the label itself. Many ad- 
vertisements which over-estimated 
the age of whisky have been banned 
for this reason. 


Problems of Advertisers 


A fact not generally known is that 
the enforcement division devotes 
much of its time to the criticism of 
proposed campaigns. In this regard, 
the FAA has displayed a _ broader 
spirit than some other government 
bureaus, which refuse to discuss any 
plan until the alleged offense has 
been committed. Among campaigns 
which never appeared because of the 
“thumbs down” verdict of the en- 
forcement division were two which 
would have used testimonials of fa- 
mous athletes to indicate’ that 
whisky played an important role in 
their success; one for gin asserting 
its use would put the consumer “on 
the alkaline side” and aid digestion. 

The FAA said that distillers have 
been anxious to co-operate, even to 
the extent of obeying suggestions 
which the Administration has no 
power to enforce, such as the ban on 
Sunday advertising of distilled spir- 
its and illustrations of women. Pro- 
ducers of wine and malt drinks, how- 
ever, have not shown such a spirit, 
feeling that such advertising is not 
socially objectionable. 


* wv SEATI¢» 


THE TIMES 
carried ~- 


—T9~.5% 


OF JEWELRY 
LINAGE IN 1937 
2nd Paper... . 15.0% 


3rd Paper.... 5.5% 


When a newspaper leads its competi- 
tors in 19 out of 24 retail advertising 
classifications (as does The Seattle 
Times) there can be only one answer: 


CONSISTENTLY SUPERIOR RESULTS! 


areas te i a = = 


PUBLISHED DAILY AND SUNDAY’ 


Che Seattle Times 


O'MARA & ORMSBEE, Advertising Rep’ 
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ENNESSEE farmers have almost 
finished carrying their tobacco crop 


to market. A crop. estimated at 
98,000,000 pounds, with a value of $21,000,000. 


Out of this crop, all the dark-fired tobacco, forty million 
pounds of it, and a large part of the burley was grown and 
sold in the Nashville market. And Middle Tennessee 
tobacco farmers have a year’s income to spend, an income 
which will be spent for everything from shoes to silverware, 
plows to pitchforks, refrigerators to rugs. 


Banner 


Aashbille 


Yet important as it is to the men who grow it, tobacco is just 
another factor in making Nashville a twelve months market. 
The regional balance between industry and agriculture as- 
sures a steady flow of income the whole year round. It also 
insures steady sales 
for your products if 
you use the only 
effective means of 
reaching all the 


market at once. 


Moming Sunday 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 
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No Money Claims? 
News in Auto Field 


To the Editor: MHere’s a mailing 
piece we believe is unique among 
automobile dealer promotions. 

It’s the only direct mail piece in 
automotive history that doesn’t offer 
to make the dealer wealthy over- 
night—that doesn’t promise: ‘“Here’s 
the line that will make you, more 
money than any car you ever sold.” 

It’s the first time any automobile 
manufacturer has been willing to be 
second choice—to make a major sell- 
ing effort on the merits of a com- 
panion line. You won't find the 
words “profit,” “‘money-maker,” or 
“greatest” in a single headline. And 
that’s news in the motor manufac- 
turing field. 

What’s your guess? 
dealers, or will it not? 

WHITING HALL, 

Advertising Manager, American 

Bantam Car Company, Butler, 
*, Pa. 


Will it sell 
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Caterpillar Cashes In 
on What's in a Name? 


To the Editor: Here is a just- 
issued booklet, which we believe has 
many distinctive points. 

The make-up of this particular 
booklet helps decidedly in getting 
the story across, and by suggestion, 


permits the use of very little copy 
to tell a thorough story, not the least 
interesting of which, perhaps, is the 
part of Caterpillar’s name that fits 
into dollar. 
JAcK How, 

Advertising Department, Cater- 

pillar Tractor Company, Peoria, 

Ill. 
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Some Razzberries 
For Blueberry Story 


To the Editor: On the front page 
of your Jan. 24 issue appears a story 
fo the effect that the blueberry is 
being advertised for the first time in 
history in some 98 line copy in 
metropolitan newspapers. 

May I call your attention to the 
fact that Honor Brand _ Frosted 
Foods Corporation recently ran some 
copy on blueberries. This copy ap- 
peared in some papers in 20 inch 
size and in others in 10 inch size, 
or in other words, in 280 line and 
140 line size. It did not appear in 
New York City, except in Staten 
Island, but it has appeared in such 
cities as Baltimore, Washington, 
Providence, Cleveland, and Philadel- 
phia. 

Honor Brand Frosted Blueberries, 
in this case, also came from New- 
foundland. They were advertised as 
being absolutely fresh, being frosted 
right at the fields, or immediately 
near by, and, of course, are just as 
fresh, in fact, even more so than 
blueberries that have traveled to 
market some distance in crate or 
package form. They were advertised 
as being for “Blueberries and 
Cream,” and “Fresh Blueberry Pie.” 

EArt B. TrHomas, 

N. W. & Son, Inc., New 

York. 
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“AA” Most Valuable 


To the Editor: We want to take 
this opportunity to congratulate you 
sincerely on the present high quality 
of the contents of ADVERTISING AGE. 
We are not over-stating when we Say 
that it is the most valuable reference 
publication that comes to our office. 

L. A. CopELAND, 

Manager, Allied Daily News- 
papers of Southern California, 
Los Angeles. 


Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


Mail Piece Entertains 
As Well as Demonstrates 


To the Editor: We have recently 
completed a promotion piece for a 
manufacturer in the building field. 

In reviewing this material you will 
note that it is not only unusual 


direct mail, but also provides the 
recipient with an actual. scaled 
model of the Majestic Circulator 


Fireplace. As those in the building 
field are always interested in seeing 
the actual product, or a model of the 
product, this piece, though it has 
only come off the press, has attracted 
some very interesting comments 
from architects, contractors and 
dealers as well as consumers. 

Even though the recipient assem- 


+ THE (AGING OFF TO 
bes enn cOmstauc 110M 


ovnlt 


MaAsssTIC | 
CLAGUL DLO eIREPLDCS 


Cater 


bles the model for use on his desk 
or display counter, the folder, which 
can be filed for reference, contains 
all the pertinent specifications and 
information on the Majestic Circu- 
lator. 

This bulletin is to be sent to select 
lists in the building field, but will 
also be sent to anyone upon request. 
It is just one phase in the new mer- 
chandising plan that is being carried 
out during 1938 on this new product 
of the Majestic Company, which as 
you of course know, is one of the 
largest and oldest manufacturers of 
various building specialties. 

Tom L. WHEELER, JR., 

President, Wheeler - Kight 

Gainey, Inc., Columbus, O. 
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Finds Color Puts Punch 
in Counter Display 


To the Editor: Several months ago 
we prepared a poster for the Fish- 
back Mfg. Company. Since that time 
we have noted its progress as a 


= *F 


“salesman,” with considerable inter- 
est. 

Previous to the completion of this 
piece, the company had been using a 
lightweight, 


very plain, two color 


FISHBACK 


card, which contained a lot of copy, 
and a vague illustration. Very few 
of these were displayed by dealers. 
Now it’s a different story. The 
new posters are being prominently 
displayed by virtually every store 


selling Fishback merchandise. One 
dealer has gone so far as to have 
this poster copied in detail on the 
side of his building for outdoor dis- 
play. The posters are size 13x20 
inches, silk screen processed, in five 
colors. Inquiries and sales have taken 
a definite upward trend since em- 
ploying a combination of color to 
sell these overalls. 
” Ronert S. DANVERS, 
Danvers & Trunk Advertising, 
Denver. 
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“Now” Tells Stockholders 
S-W Story in Pictures 

To the Editor: We thought you 
might be interested in “Now,” a new, 
magazine-type booklet which we are 
mailing to our stockholders. 

It offers, we believe, a new ap- 
proach to a problem which is receiv- 
ing considerable attention in adver- 
tising circles—that of keeping stock- 
holders currently informed as to the 
activities of a corporate business. 

Our particular situation—not an 
unusual one—is this: We have a 
large number of stockholders who 


SACRAMENTO BEE 


‘Tes only way to 
sell” Northern California is to 
include the great, rich INNER 
CALIFORNIA MARKET! 


Truly a state within a state, the heart 
of Inner California is as far from San 
Francisco as Baltimore is from New 
York. This important trading area in- 
cludes the key distributing centers of 
Sacramento, Fresno and Modesto . . . 
all three among the nation’s leaders 
in per capita retail sales. 


The “Bee-Line”’ to Inner California 
There is only one possible way to suc- 
cessfully cover this trading area with 
daily newspapers. You must use the 
units of dominant influence in each of 
its centers .. .the BEE NEWSPAPERS.* 


The combined circulation of these 
key newspapers reach almost 60% of 
Inner California families. No combi- 
nation of daily newspapers distributed 
from other metropolitan centers will 
give more than 20% coverage of 
this lucrative market... the 17th 
largest in America! 

Merchandising Service 
The Bee NEWSPAPERS maintain a top 
rank merchandising service compa- 
rable to the best in the nation. For 
details write the Sacramento Bee. 
*Plus a Stockton Newspaper. 
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SUGGESTS THIS COPY IS LITTLE WET 
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500 Solid Rock Maple Chests-on-chests 


.. tl ‘ : 
eS 


excetien’ Colonia 


an extra $! a! 


Wanamaker’s open tonight until 9 © 9 => 


|are widely scattered. We manufac- | 
line of products, | 


ture a diversified 
some of which are used as parts by 
other manufacturers, and, for that 
reason, are not identified as Stewart- 
Warner products. Our properties have 
a wide geographical distribution. 
Much of our business is technical, 


}and not easily understood. 


“Now” is an attempt to present 
Stewart-Warner to its stockholders 
informatively and interestingly. It 


supplements, but does not supplant, 


the data supplied in annual reports | 


and other financial statements. 
As an approach to an advertising 
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MAM AND PHONE ORDERS FILLED — CMLL STUVVESANT 69780 


To the Editor: 
You may be inter. 
ested in this copy, 


Wanamaker Scoop! S Why not a hydro. 
Rush in your orders meter, Or Maybe 
from the 48 states! a tachometer or 

Not mere chests. but big chests-on-chests—30 lomg US deep. 4° two? T h e copy, 


discussing increas. 


jomy ing water content, 

==jue Suggests using 

je mens «ws “barometers and 
thermometers.” 


en). We 


W. L. GLENZING, 
Advertising Man. 
ager, Civil Engi- 
neering, New 
York. 


the way to Cincin 


ati ter 


Sixth, Seventh and big hth b ieors, Hun Store. 


ane 


problem, I believe that “Now” may 
prove of general interest. 
F. R. Cross, 
Director of Advertising, Stewart. 
Warner Corporation, Chicago. 
7 VF & 


Bouquet for R. R. Story 

To the Editor: Your story in 
ADVERTISING AGE of Jan. 31, headed 
“Friendly Railroads,” is a compli 


ment to our railroad, to our advertig. 
ing and to me, and I appreciate it. 
L. A. Downs, 
President, Illinois Central Sys- 
tem, Chicago. 


>| How United States Trading Areas 
| Rank in Population and Retail Sales 


Rankin Rankin 
Sales Population 


| Market 

New York . 
Chicago 
Philadelphia 

Los Angeles 
Boston . 

Detroit . 

San Francisco . 
Pittsburgh 

St. Louis 

Twin Cities 
Cleveland ; 
Washington, D.C. 
ho a 
Baltimore 
Cincinnati . 
SS <a 
INNER CALIFORNIA 
Providence 
Kansas City 
Portland (Ore.) 


Inner California's only complete 
Radio Coverage! Checks have prov- 
en that San Francisco stations a not 
adequately cover Inner California . . . 
80% of the radio families in this trad- 
ing area are regular listeners to these 
McCLATCHY STATIONS: 


KFBK Sacramento «+ KWG Stockton 
KMJ Fresno + KERN Bakersfield 
KOH Reno, Nevada 


McClatchy Broadcasting Co. Stations 
represented nationally by the 
Paul H. Raymer Company 


New York - Chicago - Detroit - San Francisco 


JAMES McCLATCHY PUBLISHING @ 
Notionol Representatives 
O'MARA & ORMSBEE ING 


PT 
NEW YORK = CHICAGO + BOSTON * wr 
ATLANTA + SAN FRANCISCO = LOS AM 
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Standardized 
Bleed Borders 
Asked of ABP) 


Chicago, Feb. 8.—Standardization 
of bleed borders, at least among pa- 
pers in the same field, was urged 
by Walther Buchen, president, the 
Buchen Company, Chicago agency, 
at a fast-moving session of Associ- 
ated Business Papers, Inc., here yes- 
terday. Mr. Buchen said that pres- 
ent variations in sizes are putting 
advertisers to considerable’ ex- 
pense. 

Mr. Buchen also reported that the 
ABP is making a study of varia- 
tions in rates among business pa- 
pers, out of which, it is hoped, will 
come a philosophy of rate struc- 
tures. 


Presents Editorial Analysis 


J. M. Rodger, Western manager, 
McGraw-Hill Publishing Company, 
told of the series of meetings of ad- 
vertisers and agencies held in Chi- 
cago, Milwaukee and St. Louis to sell 
the general idea of business papers 
as a sales tool, and reported that 
the series will be expanded in 1938. 
The primary purpose was to help 
advertising managers to obtain sat- 
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pany's summer campaign for Walk Over 
Koolies. 


isfactory appropriations through 
education of high executives. 

H. A. Palmer, of Trafic World and 
Business Digest, presented an edi- 
torial analysis of business papers, 
suggesting that more newspaper 
men be employed. He argued that 


most trade papers are too narrow 


in their conception of their func 
tions, and many are more tech- 
nical than necessary. 

D. J. Hansen, Domestic Engineer- 
ing, Chicago, presided as vice-presi- 
dent in the absence of E. H. 
Ahrens, Ahrens Publishing Com- 
pany, New York, president. 


Whiting Joins “Post” 
Don Whiting, formerly with 
Hearst International Advertising 
Service and Charles H. Eddy Com- 
pany, Inc., New York, has joined the 
national advertising department of 
the New York Post. 


Balfe Promoted 


Tom W. Balfe has been named a 
vice-president of National Distillers 
Products Corporation, New York, and 
will continue in charge of all sales 
in non-monopoly states. 


Paint to Ridgway 
Ridgway Company, Inc., St. Louis, 
has been named to handle the ad- 
vertising of Phelan-Faust Paint Mfg. 
Company, St. Louis. Rotogravure, 
radio and direct mail will be used. 


Gill Names Metcalf 


Gill Leather Company, Salem, 
Mass., has appointed George T. Met- 
calf, Providence, as advertising coun- 
sel for a business paper and direct 
mail campaign. 


Men who know 
posters buy 
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USE YOUR OWN 
COVERS, ADVICE 
TO PUBLISHERS 


Decker Also Urges More Facts 
About Surveys 


Chicago, Feb. 8.=—Abolition of 
front-cover advertising and estab- 
lishment of a list of accredited or- 
ganizations to handle sales re- 
search which forms the basis for 
sales presentations were recom- 
mended by A. L. Decker, vice-presi- 
dent of Henri, Hurst & McDonald, 
Chicago agency, in an address to 
Associated Business Papers, Inc., at 
Union League Club yesterday. 
While the organization took no 
action on the latter suggestion, in- 
dications were that it will receive 
attention later. 

Mr. Decker took the position that 
the publisher needs his front cover 
worse than any advertiser, and that 
it should be devoted to selling the 
contents of the paper, to the benefit 
of all advertisers. The Sinel report, 
presented in detail elsewhere in 
this issue, made the same plea, but 
for a different reason. It contended 
that it is virtually impossible to 
reconcile the publication masthead 
with effective advertising, a hodge- 
podge being the usual result. Four 
McGraw-Hill publications which use 
their own front covers were pre- 
sented as the only good examples of 
cover design out of 60 examined. 


Seeks Whole Picture 


James O. Peck, McGraw-Hill Pub- 
lishing Company, introduced Mr. 
Decker as a friendly critic of busi- 
ness papers. The agency man laid 
emphasis on the necessity of pre- 
senting surveys in their entirety, 
so that the recipient gets a true 
picture of the findings. The selected 
list of research organizations, he 
said, would insure honest and able 
work, and thus result in more gen- 
eral credence than is now extended 
to surveys of a competitive nature. 

Devoting a considerable part of his 
talk to relations between agencies 
and publishers, Mr. Decker said that 
co-ordination in publishing organiza- 
tions is lacking in many cases, judg- 
ing from the differing stories told. 
One salesmen assured the agency 
that his paper reached “fringe” mar- 
kets, while the same salesman on an- 
other occasion pictured it as going to 
the heart of primary markets. 

“Get up a story and stick to it,” 
— the agency man along this 

ne, 

He made the point that business 
papers, with relatively modest circu- 
lations in specialized fields, are more 
prone to use circulation as a sales 
argument than general magazines 
which measure their readership in 
the hundreds of thousands. He also 
deplored the trend toward “destruc- 
tive competition” between papers in 
the same field. 

He discussed the familiar special- 
ized versus general magazine argu- 
ment, saying that as far as he is con- 
cerned, the specific, rather than the 
general job comes first. He said, 
however, that general coverage is 
often valuable after specific markets 
are properly reached. Horizontal 
versus vertical papers also came in 
for discussion, the agency man as- 
serting that where the product has 
a wide range of markets, use of hori- 
zontal publications can often be justi- 
fied. 


How to Sell Space 


He asked the publishers to warn 
their salesmen against approaching 
an agency space buyer with the argu- 
ment that they are “entitled to a 
share of the business” as the organ 
of some important industry. A pa- 
per which is performing a service, he 
contended, usually offers a more con- 
structive reason for use. 

Mr. Decker went on record as fa- 
voring a further vocational break- 
down by the Audit Bureau of Cir- 


culations, asserting that “assistant 


em, 
—__ 


SEASONAL SELLING 


satin 
CRYSTAL, 
VELYET 


‘ woven? 


United Drug Company captures St. 
Valentine day customers with this win. 


dow display lithographed by Forbes, 
Boston. 
foremen,” a classification usually 


grouped with several others, might 
profitably stand alone. For some 
products such circulation might be 
highly valuable, while for others it 
would be worthless, he said. 

Urging use of more pictures by 
trade papers, in line with the trend 
in the general field, Mr. Decker made 
the point that much picture adver- 
tising copy contains more wordage 
than the conventional type. The cap- 
tions explaining the pictures, how- 
ever, usually are absorbed by read- 
ers without complaint. 

The agency executive urged the 
publishers to “humanize” their cov- 
ers, pay more attention to quality of 
printing, dramatize headlines, save 
the busy reader’s time by saying 
much in a few words, use more by- 
lines, and teach technical writers 
to expound their truths in non-tech- 
nical language. The re-write desk, 
he contended, will become as impor- 
tant to the trade paper as to the 
daily newspaper. 

He urged the publishers to cru- 
sade for great causes and said that 
the “madder readers get,” the bet- 
ter for the paper. 


McGinnis to Lead 


Flint Advertisers 


Earl McGinnis, advertising man- 
ager of AC Spark Plug division of 
General Motors Corporation, has been 
named president of the Advertising 
and Sales Club of Flint, Mich. 

Other officers to serve - during 
1938 are Thomas H. Corpe, Buick 
Motor Company, first vice-president; 
Howard M. Loeb, managing director, 
WFDF, second vice-president; Fred 
Elliott, Jr., Citizens Bank, treasurer, 
and Thurston S. Jenkins, secretary. 


Account to Pfllaum 


Crown Chemical Company, Chicago, 
has appointed Stanley Pflaum Asso 
ciates, Chicago, to direct advertising 
for Grip, new dental plate adhesive. 
Benjamin A. Ott, formerly copy chief 
and account executive, has rejoined 
the agency as account executive after 
a year’s absence. 


—— | 
i -— = ————* 


Will Accept Liquor 
Advertising on 
24 Sheet Posters 


We are pleased to 
announce to Adver- 
tising Agencies and 
Distillers that we are 
now accepting liquor 
copy on our poster 
plant, in the Newark 
metropolitan area. 


TROWBRIDGE OUTDOOR 
ADVERTISING CORP. 
86-88 Frelinghuysen Avenue 

Newark, New Jersey 
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VACCUPBAC POSTER PAPER} 


A MASTERPIECE 


Ftecented 
FOR THE BENEFIT OF THE PUBLIC 


THE OUTDOOR ADVERTISING 


by 


INDUSTRY 


Fe aa 


To present to the public, in striking pic- 
tures and terse copy, the stories of busi- 
nesses and products ... to make trends 
and trade-marks come to life, and live in 
memory ... these are the purposes of 
outdoor advertising, which might truth- 
fully be called the ‘art gallery of the 
people.” 


To meet the need for a better paper to 
faithfully reproduce the masterpieces of 
modern advertising art, Vac-Cup- Bac 
Poster Paper was developed after long 
and painstaking research. 


An increasingly large number of art 
directors, advertising agencies, adver- 
tisers, lithographers, and poster plant 
owners have learned to appreciate the 
peculiar advantages of Vac-Cup-Bac 


I a 


WEST VIRGINIA P 


PESO See Ae a > 


Poster Paper which have made it out- 
standing in its field. 


Art Directors know that the face of 
Vac-Cup-Bac Poster Paper insures faith. 
ful reproduction of the finest type of art. 
Advertising agencies realize that by 
specifying Vac-Cup-Bac, a large part of 
their production responsibility is im- 
mediately lifted. Advertisers admire the 
manner in which their messages are 
thus presented to the public. Lithog- 
raphers like the way in which Vac-Cup- 
Bac handles through the presses. And, 
last but not least, the poster plant opera- 
tors praise Vac-Cup-Bac for the ease 
with which it goes on the boards, for 
its fast-sticking qualities and for the 


manner in which it reduces ‘‘flagging”’ 
to a minimum. 
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The above 24 sheet poster was odes auton on VAC-CUP-BAC Poster Paper by Continental Lithograph Corporation, Cleveland, 9 
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FLINTKOTE 1ST 
WITH RETAILERS’ 
PROMOTION PLAN 


Booklets Issued As President 
Signs Housing Bill 


New York, Feb. 10.—Two com- 
plete nromotion plans, based on the 
amended National Housing Act, 
were released to the trade by Flint- 
kote Company, manufacturer of 
building materials, Friday two hours 
after President Roosevelt had signed 
the new bill. The sales plans were 
reviewed in Washington in January 
by executives of the Federal Hous- 
ing Administration, National Small 
Homes Demonstration, National Re- 
tail Lumber Dealers Association, 
and National Lumber Manufacturers 
Association, who co-operated in their 
preparation in anticipation of legis- 
lative action. 

L. Rohe Walter, advertising man- 
ager, Flintkote Company, visited the 
White House Friday with I. J. Har- 
vey, Jr., president of the company, 
President Roosevelt expressing sat- 
isfaction with the program devised. 

As this activity suggests, Flintkote 
is confident that the amended Na- 
tional Housing Act will produce a 
large volume of building, particu- 
larly if those primarily interested 
accord it proper support. A booklet 
outlining the type of activity re- 
quired waxed enthusiastic over the 
possibilities, asserting that “Now for 
the first time, low-income Americans 
can finance their homes on a safe, 
sane, single mortgage plan.” 

Further, it pointed out, FHA in- 
surance costs are reduced, being 
based upon the outstanding balance 
rather than the original face value 
of the mortgage, while the service 
charge of one-half of 1 per cent has 
been abolished. 


Opens Untouched Market | 


“This liberalization of FHA in- 
sured mortgage restrictions,” the 
prospectus told dealers, “opens a 
vast, untouched market of middle- 
class Americans who want homes of 
their own. It is a market you have 
never been able to sell before.” 

Johns-Manville Corporation will 
tie in a $15,000 contest with the 
building expansion expected to re- 
sult from the National Housing Act. 
Promoted through the company’s 
newspaper, magazine and radio ad- 
vertising campaigns, the competition 
will call for letters entitled, ““What 
the Word Home Means to Me.” The 


“contest will open in May and wind 


up toward the end of July. Local 
dealer advertising will probably also 
stimulate interest in the competi- 
tion. 

Flintkote’s promotion plans recom- 
mended to dealers are based on the 
National Small Homes demonstra- 
tion, sponsored jointly by the Na- 
tional Retail Lumber Dealers’ Asso- 
ciation and the National Lumber 
Manufacturers Association, with the 
Co-operation of the Federal Housing 
Administration. In the words of 
Flintkote, the demonstration provides 
the mechanics for actually showing 
the public that “A little money buys 
@ lot of house today.” 

Fight houses ranging in cost from 
$1,758 to $3,400, excluding invest- 
ment in land, are being built in sub- 
urban Washington to illustrate phy- 
Sically the range of size, price and 
accommodations of typical units for 
the low-cost housing market. 

The analysis shows the Flintkote 
Products which may be incorporated 
. the eight model homes, and of- 
"rs these six specific suggestions 
‘o dealers: 

Ps Organize your company, your 
ee and your eommunity 

£0 after small home business 
“8gressively, 

hy Dramatize small home values 
oe building and exhibiting 

*monstration home. 
- Cireularize every logical small 


“me prospect intelligently and 
“onsistently, 


|. J. Harvey, Jr. (left), Flintkote presi- 
dent, and L. Rohe Walter, advertising 
manager, in Washington. 


4. Advertise yourself as “Home 


Building Headquarters.” 


5. Publicize your demonstration 
small home and services in the col- 
umns of your local paper. 

6. Capitalize on every step and 
every phase of this entire program 
to insure maximum sales returns. 

Flintkote co-operation in such a 
program consists of free promotion 
literature. The list includes small 
home letter campaigns, a new small 
home folder for mailing or personal 
distribution, a new home booklet in 
color featuring the complete line of 
Flintkote building materials, de- 
signs for home demonstration, home 
signs, mats of newspaper advertise- 
ments, publicity stories, new public- 
ity service, a new radio script serv- 
ice, and a complete line of Flint- 
kote product folders. 


“City Club Magazine” 
Joins Detroit Group 


“The Women’s City Club Maga- 
zine” will become a member of the 
Detroit Club Group with the March 
issue. The Detroit Club Group now 
comprises four individual club maga- 
zines with the new addition, the 
others being “The Main Sheet,” pub- 
lished by Detroit Yacht Club; “De- 
troit Golfer,” Detroit Golf Club, and 
“Boat Club News,” Detroit Boat Club. 
The total circulation of these pub- 
lications is 12,000. 


Gets Phospho-Mulsion 


Davis Drug Company, Baltimore, 
Md., has appointed I. A. Goldman & 
Co., Baltimore, to handle advertising 
of Phospho-Mulsion, cod liver oil 
tonic. 


To Campbell-Lampee 


Rose Saphire, New York and Paris, 
millinery, has appointed Campbell- 
Lampee, Inc., New York, to handle 
its advertising. Class magazines will 
be used. H. B. Irvine is account 
executive. 


Buys “Carpet Review” 

Carpet and Upholstery Trade Re- 
view, founded in 1870, has been sold 
to Haire Business Publications, New 
York. James G. Leestma continues 
as advertising manager. 


Agency for Laundry 


Brunswick Laundry, New York, 
has named Fulton, de Garmo & Ellis, 
Inc., New York, to direct a news- 
paper, direct mail and poster cam- 
paign. 
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Buffalo Club Names 


Morrison President 


Merwin C. Morrison, of the Buffalo 
Evening News promotion department, 
has been named president of the 
Greater Buffalo Advertising Club for 
1938. 

Other officers include Francis M. 
McGuire, first vice-president; Charles 
H. Wilson, second vice-president; 
Walter T. Eppink, treasurer, and 
Herbert R. Vanderbilt, secretary. 


Set Celebration Budget 


A budget of $250,000 has been set 
for the sesqui-centennial celebration 
to be held in Pittsburgh in Septem- 
ber, commemorating the founding of 
Allegheny County. Of this amount, 
$25,000 has been set aside for adver- 
tising. 


Morency Named 


Paul W. Morency, formerly general 
manager of WTIC, Hartford, Conn., 
has been named assistant secretary 
of The Travelers Broadcasting Serv- 
ice Corporation, owner of the 50,000 
watt station. 


FHA Issues Manual 


“How to Conduct Home Shows” 
has been issued by the Federal Hous- 
ing Administration for newspaper 
publishers who plan to conduct local 
home shows. 


BROADSIDES, BOOKLETS, catalogs, 
announcements— any offset work 
that’s planned to get results demands 
sharp, clean reproduction. Good off- 
set reproduction depends largely on 
the paper you use. Hammermill Off- 
set is good offset paper. 


COLOR REPRODUCTION on Ham- 
mermill Offset has life and snap and 
character. The surface of the paper is 
compact, non-absorbent, free from 
fuzz and lint. Colors stay where they 
belong, on top of the sheet. They hold 
accurate, fine-line register and main- 
tain all their brilliance, sparkle and 
clarity. Good opacity eliminates 
objectionable “‘show-through.”’ 


HAMMERMILL OFFSET has a distinc- 


HAMMERMILL 


THE CATS' WHISPERS 


“Why roam? Eat home!” is the mottd of 
contented cats fed PUSS "N Boots, the 
“purrfect” cat food. It's fresh whole fish, 
carefully ground, carefully canned. Cats 
love it. Veterinarians recommend it. Get 
it for your cat from your grocer. Coast 
Fishing Company, Wilmington, California. 


PuSs 'n BoOrs 


Packed and processed under supervision of State inapectors 


Coast Fishing Company, Wilmington, 
Cal., uses Southern California newspa- 
pers to introduce ‘Puss ‘n' Boots,"’ the 
"“purr-fect" cat food, through N. W. 

Ayer & Son, San Francisco. 

Melbourne Named 

Montgomery Melbourne has joined 

J. Clinton Shepherd Studios, Inc., 
New York. 


OPEN SEASONS 
ON PRICES IS 
KELLY PROPOSAL 


Retiring Head of Fair Sug- 
gests Modification 


Chicago, Feb. 10.—-Recommenda- 


| tion that price maintenance contracts 


be withdrawn or amended at certain 
seasons to give more elasticity to the 
merchandising structure was made 
today by D. F. Kelly, president of 
The Fair, Chicago department store, 
in an interview with AbvVERTISING 
AGE. 

While Mr. Kelly, who will retire 
as head of the big store April 26, 
after almost 60 years on State street, 
believes that price maintenance leg- 
islation represents a long step in the 
right direction, he agrees with many 
other merchandising experts that one 
result is unnatural price rigidity 


which is likely to hurt nationally ad- 
long 


vertised products in the run, 


If it’s a job for offie 


printing, i 


& its a job for 


HAMMERMILL OFFSET PAPER 


tion unusual in book papers. The spe- 
cial finishes print without trick make- 
ready and give a third-dimensional 
depth to illustrations. Small type has 
an amazing clarity and readability. 
And both sides look and print alike— 
a feature that makes possible the 
savings of work-and-turn printing. 


WHEN PLANNING your next offset 
job, specify Hammermill Offset. Right 
now send coupon for the Demonstra- 


Hammermill Paper Company, Erie, Pa. 


tion Book and see for yourself the 
help this paper can give in strengthen- 
ing the effectiveness of your offset jobs. 
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(Please attach to your business letterhead) 


|ment store competition is 


VIEWS STORE PROBLEM 


D. F. Kelly, 70-year-old retiring head of 
The Fair, gives views on merchandising 
problems of nationally advertised prod- 
ucts in department stores. 


Occasional relaxation of price restric 
tions might work well for all con- 
cerned. 

Mr. Kelly, who started his business 
career as an office boy at Mandel 
Brothers at $2 a week and rose to 
general management of that depart- 
ment store, is now 70 years old. He 
joined The Fair as vice-president in 
1923 and two years later was made 
president. He will continue to give 
The Fair the benefit of his long ex 
perience as a director and will also 
devote much of his time to civic 
affairs, as heretofore. 

Friend of Advertising 

As a practical merchandising man, 
Mr. Kelly is a warm admirer of na- 
tionally advertised products, assert- 
ing that advertising has done all that 
is claimed for it in most cases. It 
has pulled customers into stores, 
created prestige for the merchant 
handling the advertised product, and 
has made the sale all but automatic. 

Mr. Kelly has seen this prestige 
torn to shreds in many instances by 
ruthless price-cutting and was forced 
to the conclusion that price mainte 
nance was the only way in which 
the integrity of these brands could 
be preserved. 

Pointing out, however, that depart 
not so 
much with other department stores 
as with the chains which make nec 
pretense of giving the elaborate ser'v- 


| ice offered by the former, Mr. Kelly 


insists that a system of price main 


|tenance which allows the same mar- 


gin to all retailers is imperfect. 
While department stores themselves 
are partly responsible for thei 
higher cost of doing business, mar 
gins should take account of these 
varying costs, he believes. This wil} 
lead ultimately to restricted distri 
bution channels for many products, 
he suggested. 

Believing that an effort should be 
made to reduce excessive overhead, 
Mr. Kelly favors an aggressive edu- 
cational campaign by department 
stores to educate the public to expect 
only service which does not add ma- 
terially to the sale price of merchan- 
dise. Prices may be kept down if 
service is furnished comparable to 
the limited facilities offered by chain 
and specialty stores. The public al- 
ways co-operates with any reasonable 
suggestion made by dealers, he said. 

Delivery is a case in point. An 
analysis of The Fair's deliveries 
showed Mr. Kelly that no less than 
40 per cent consisted of small carry- 
able articles. A central delivery serv- 
ice will probably be the ultimate 
solution, in spite of the difficulty of 
getting local department stores to 
agree on any co-operative policy. 

Meanwhile, unreasonable demands 
continue. As an example, one woman 
who received the wrong brand of 
tooth paste insisted that the brand 
she ordered be delivered immedi- 
ately, in spite of the fact that such 
an excursion to the distant suburb 
in which she resides would have cost 
the store $2. 

Mr. Kelly also believes that rising 
costs will force all retailers eventu- 
ally to exercise more control over 
charge accounts, levying an interest 
or service charge when bills are not 
paid by a certain date. 


i, 


WJJD Recreates - 
Best Programs 
of Each Week 


Chicago, Feb. 9.—Station WJJp 
is applying the Readers’ Digest ideg 
to radio every Sunday afternoon 
from 2 to 2:30, with a program pre. 
senting recorded excerpts from oyt. 
standing broadcasts of the pagt 
week. 

Like Readers’ Digest, the station 
will keep the program on a sustaip. 
ing basis to avoid commercial com. 
plications. The sponsor of the re. 
created program will be given proper 
credit, however. 

The theory back of the new pro. 
gram is that many of the finegt 
presentations on the air are missed 
by large segments of the radio ay. 
dience because of the limitations ip. 
herent in radio and the habit of 
sponsors of pitting one star against 
another at the same hour. The un. 
related tidbits will be given a cen. 
tral theme by a narrator. 


Gets 2 New Accounts; 


Adds Rudden, Jackson 


Lorenzen & Thompson, Inec., New 
York, has been appointed to repre. 
sent the Journal, Knoxville, Tenn, 
and Journal-Gazette, Ft. Wayne, Ind, 

Thomas E. Rudden, formerly with 
Mitchell, Ruddell & Rudden, and A, 
H. Jackson, formerly advertising 
manager of the Tribune, Miami, Fla., 
have joined Lorenzen & Thompson 


G ifford Promoted 


Kenneth C. Gifford has been ap- 
pcinted general sales manager of 
Toastmaster Products Division of 
M:Graw Electric Company, Minne- 
apolis, Minn. For the past five years, 
he has been in charge of sales and 
advertising for domestic Toastmas- 
ter products. 


Andrews Has New Post 
Barrett Andrews has been = ap- 
pointed national director of adver- 
tising of Street Railways Advertising 
Company, New York. He was for: 
meily with Conde Nast Publications, 
Ine., New York, and later was pub- 
lisher of Hearst newspapers in Bos- 
ton. 


Goodall at N. Y. Fair 

Goodall Company, Cincinnati, has 
signed contracts for display space in 
the building being erected by Men’s 
Apparel Quality Guild for the New 
York World’s Fair of 1939. Space 
will be used to promote Palm Beach 
suits. 


Alber Moves 


David O. Alber, publicity, has 
moved to larger offices at 9 Rocke 
feller Plaza, New York. 


Copyright—1937—MeLaurin- Jones Ce. 
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WITH @lo-Ledo CONTINUOUS MOVIE 


PROJECTORS..AT ONLY A FRACTION OF 
PREVAILING FILM CIRCULATING COSTS 


Here is NEW, forceful motion picture ad- 
vertising showmanship right at the point- 
of-sale. Millions of consumers standing before 
the sales counter are waiting to see and hear 
your sales story told as only dramatized 
movies can tell it. 

“What shall I buy?” says Mrs. Jones, 
“Pebeco or Pepsodent, Camay or Lux, Camp- 
bell’s or Heinz’s.” “What shall I buy?” says 
Mr. Jones, “Gem or Gillette, Palmolive or 
Molle, Luckies or Old Golds” . . . and, presto! 
right before the sales counter, at this unde- 
cisive moment, FLO-LITE flashes your prod- 
uct before their eyes and helps them make 
the decision. 

Visualize the Punch, the Drive, the Action 
of this almost human salesman. It catches the 
eye, it catches the ear, it catches the emotions 

. . and SELLS right at the point-of-sale. 

In thousands of stores all over the country, 
in theatres, hotel and club lobbies, depots, de- 
partment stores, sporting arenas, etc., Flo-Lite 
will show your advertising films to millions 
of people heretofore unable to reach with 
advertising movies, and do so at a lower cost 
than any other film circulation media. 

Flo-Lite operates continuously without at- 
tention . . it needs no operator . . no re- 
threading of film . . no oiling or adjusting . . 
but continuous smooth and silent projection, 
day and night—simply at the turn of a switch. 

Flo-Lite is as new mechanically as the 
advertising idea it represents. It has no 
intermittent motion with its “clawing” and 
destructive effects upon the film. It has a 
series of prismatically shaped metal mirrors 
which eliminate intermittent motion and 
flicker, and by a unique development of 
reflectors makes possible the use of a de- 
stinctive type lamp especially designed for 
Flo-Lite by General Electric which reduces 
heat to a fraction while providing ample bril- 
liant light. This not only reduces the cost of 
lamps by more than 60% but makes possible 
a guarantee of 500 operating hours in com- 
parison to the usual 25 hours in higher wat- 
tage lamps used in most projectors. The sav- 
ing in lamp replacement alone on an average 
of 16 hours daily operation would amount 
to over $1,000 per year per machine, Think 
what this means to your operating costs! 

Guaranteed Film Protection. Your film 
is loaded in sealed metal containers and is 
never exposed to dust, grit or heat, nor does it 
come in contact with any of the metallic parts 


through which it flows. The film is as safe 
in Flo-Lite as in your office vault. 

Clear Performance Even in Daylight. 
The Flo-Lite screen is at “eye level’? and 


. produces a picture clear and brilliant 


even when placed indoors under artificial light 
or in store windows under daylight. Up to 
1,000 feet of 35 mm, film, black and white 
or color, can be projected continuously with 
theatre screen brilliance. e 

Hollywood Film Production. I the client 
prefers to work with his own producer we 
are glad to extend our fullest cooperation in 
circulating the film. For those who prefer to 
place the entire responsibility of film pro- 
duction, distribution and circulation with one 
organization we provide professional facilities 
in Hollywood, Chicago and New York. Our 
Hollywood staff, under the supervision of 
Jack Gallagher, famous Hollywood producer, 
includes directors, writers and technicians with 
practical experience in such feature produc- 
tions as “Charge of the Light Brigade,” “Lost 
Horizon,” “Trader Horn” and others. 

Theatrical and Non-Theatrical Cir- 
culation. In addition to Flo-Lite we provide 
circulation of your films in thousands of 
theatres in the United States. With certain 
types of advertising films we produce for 
you it is possible to return to you every dollar 
you invest in the film from income derived 
on theatre releases. Our service also includes 
non-theatrical circulation in thousands of 
private organizations everywhere. 

Complete Supervision and Responsi- 
bility. The Advitagraph Corporation, with its 
nation-wide facilities, can circulate advertising 
films to selected audiences of 100,000 or 
100,000,000 in any territories, cities, towns 
or communities the advertiser chooses. We 
secure the locations for Flo-Lite; arrange 
for theatrical and non-theatrical circulation; 
supervise all delivery and service . . . and 
do so at the Lowest Cost consistent with 
accuracy and efficiency. As a check-up on 
circulation we provide our clients a verified 
attendance report on all programs. 

Flo-Lite costs less than other continuous 
projectors. Its maintenance expense is only 
a fraction of what others require. Flo-Lite is 
offered with a most generous guarantee in- 
suring complete replacements within a year 
if it fails to work satisfactorily. 

Get the complete story! Write for our 14-page 
color booklet, on your business letterhead. 


For complete information write to 


ADVITAGRAPH 


CORPORATION 


Producers — Distributors of Commercial Films 
Manufacturers of FLO-LITE Continuous Projectors 


540 NORTH MICHIGAN AVENUE *« CHICAGO, ILLINOIS 


® Hollywood, Cal. Rochester, N. Y. 


Louisville, Ky. Detroit, Mich. 
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ADVERTISING AGE 


February 14, 193 


Shenandoah Fund $22,500 


Shenandoah Valley, Inc., Staunton, 
Va., will spend $22,500 during the 
year, with Florida newspapers get- 
ting the bulk of it in an effort to 
route returning Northern traffic via 
the Lee highway. Summer advertis- 
ing will be directed to East and West 
tourist business. 


Gets Permutit Account 


The Permutit Company, New York, 
water conditioning equipment, has 
appointed Compton Advertising Inc., 
New York, to direct its advertising. 
Guy Richards is account executive. 


Grover Promoted 


Allen Grover has been appointed 
assistant to Henry R. Luce, presi- 
dent of Time, Inc., New York. Mr. 
Grover was formerly on the general 
management staff of Time, Inc. 


Denham Appointed 


Publicity and advertising for the 
Machine & Tool Progress Exhibition, 
to be held in March in Detroit, will 
be handled by Denham & Co., Detroit, 
marketing counsel. 


Creden Joins Hines 


Philip Creden has been appointed 
head of a new advertising depart- 
ment in the sales promotion division 
of Edward Hines Lumber Company, 
Chicago. 


NESTLE'S DEB 


yrs AMAEIN® og POPPED“ can ees perren! 


5) 


This newspaper copy in four Atlantic 
cities last week introduced Nestle's new 
“puffed milk" bar. 


To Accept Advertising 


Counter Freezer News, published 
by the Counter Freezer Association 
of Chicago as a monthly sales and 
news bulletin for its members, will 
be published in magazine form, and 
will accept advertising of equipment, 
flavors and other products. 


“Agriculture” Moves 
Modern Agriculture has _ been 
moved from Waterloo, Ia., to St. 
Charles, Ill. Charles R. Hutcheson 
is publisher. 


FIRESTONE DEAD; 
WAS APT STUDENT 
OF ADVERTISING 


Akron, O., Feb. 8.—Though he 
held the title of chairman, Harvey 
S. Firestone, who died at his winter 
home in Miami Beach, Fla., Sunday 
night, served as ex officio advertis- 
ing manager, sales manager and 
factory manager of Firestone Tire 
& Rubber Company. Mr. Firestone, 
who was 69 years old, believed in 
delegating authority, but he like- 
wise never ceased to be interested 
in details of his 3iness, particu- 
larly the countenance which the 
company was presenting to the pub- 
lic in its advertising. 

Mr. Firestone received proofs of 
his company’s advertising whether 
he was at Harbel Manor, his Flor- 
ida showplace, his Columbiana 
County farm, or at business head- 
quarters. He disliked reading the 
copy in person, however, appar- 
ently preferring to trust his ear 
rather than his eye for a false note. 
He usually had his secretary read 
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TIRE LEADER TAKEN 


Harvey S. Firestone, founder of the 
giant tire company bearing his name, 
who died last week. 


the copy to him, while he sat back 
with closed eyes, pondering the sub- 
ject matter. He was not backward 
in suggesting changes. 


Host to Executives 


The tire magnate was able to 
keep his fingers on the pulse of 
business through frequent confer- 
ences with his department heads. 
Many of the latter were invited to 
visit him wherever he might be, his 
Miami Beach estate being notable 
for the number of guest houses 
with which it was dotted. At the 
time of his death, Mr. Firestone 
was entertaining L. R. Jackson, 
vice-president and sales manager, 
and a group of other sales officials 
were en route to Miami. 

Mr. Firesto.e was also fond of 
breakfast conferences, and _fre- 
quently summoned department 
heads to such meetings. On more 
than one occasion, he had proofs 
of advertising read to him while he 
was indulging in his morning shave. 
He was concerned with radio as 
well as with publication advertising, 
and dictated the high plane on 
which the “Voice of Firestone” 
hour on the NBC Red network Mon- 
day evening has been maintained. 
His predilection for radio may be 
explained to some extent by the 
fact that the theme song used on 
the program was the composition of 
Mrs. Firestone. This and other fa- 
vorites of the rubber man will com- 
prise the Feb. 14 memorial broad- 
cast on the usual network. 


Start in Business 


Mr. Firestone was fortunate in 
accompanying the automobile in- 
dustry on its upward climb to suc- 
cess, but he never, lagged behind on 
that journey. Rather he prided him- 
self on accelerating the pace. He 
bought an old carriage factory in 
1900 and began manufacture of 
hard rubber carriage tires in South 
Akron. It was not until 1903 that 
he became president. He _ relin- 
quished that title to John W. 
Thomas a few years ago, when Har- 
vey Firestone, Jr., was elected vice- 
president and the senior Firestone 
chairman. 

When the future of the automo- 
tive industry was assured, Mr. Fire- 
stone took steps to make his busi- 
ness self-contained, acquiring cotton 
mills in Massachusetts and estab- 
lishing rubber plantations in Li- 
beria. 

In contrast with sales of $110,000 
during its first year of operations, 
sales in 1937 reached the staggering 
sum of $156,000,000. Firestone, one 
of the major suppliers of original 
equipment tires to car producers, 
principally Ford, operates over 500 
service stores and has more than 
15,000 dealers in the United States. 


AUTOMOBI LE ACCIDEN T 


FATAL TO HUTCHINS 
New York, Feb. 8—C. T. Hutch- 
ins, 57, an account executive of J. 
Walter Thompson Company, 
yesterday at Roosevelt Hospital fol- 
lowing an accident Feb. 3, when he 
was struck by a taxicab near the 
agency office. 


Mr. Hutchins was for many years 


died |. 


with Goodyear Tire & Rubber Com. 
pany, Akron, O., and served as aq. 
vertising manager over a long span 
He left that company in 1935 to 
join the New York agency. 


“NEWS” LOSES BUNTING 


Chicago, Feb. 8.—Funeral sery. 
ices were held here today for John 
T. Bunting, Jr., veteran advertising 
salesman of the Chicago Daily News, 
who died Sunday. Mr. Bunting 
spent nearly 40 years with the daily 
newspaper. He was 58 years old, 


PUBLISHER PASSES 


Waukegan, Ill., Feb. 8.—Aaron y. 
Sick, treasurer and general mana. 
ger of Bunting Publications, Inc. 
died Sunday night at his home here 
of a heart attack. Mr. Sick, who wags 
56 years old, joined the company in 
1917. He was a former mayor of 
Park Ridge. 


TROY PUBLISHER DIES 

Troy, Feb. 10.—Henry S. Ludlow, 
67, founder of the Troy Morning 
Record and The Troy Evening Rec. 
ord and active in the management 
of both newspapers until a few 
years ago when ill health forced hig 
partial retirement, although he con. 
tinued as chairman of the board of 
directors, died at his home in Sara. 
toga Springs, Friday. 

In 1896, as head of a group of Tro- 
jans, he purchased the machinery of 
a defunct newspaper establishment 
and started publication of the Troy 
Record. The city at that time had 
no morning paper. For a time he 
was editor of The Record, In 1899 
he founded the Evening Record. 


Select List Picks 


“Lancaster Gazette” 


The 172-page progress achievement 
edition of the Lancaster Eagle-Ga- 
zette, published Aug. 31, 1937, was 
picked by the Select List of Ohio 
Dailies as the best job in advertising 
promotion for small newspapers. 

Other awards were Athens Messen- 
ger for the best year-around special 
display advertising promotion; hon- 
orable mention to Portsmouth Times, 
for merchandising display; Marietta 
Times, year-around promotional ef- 
forts; Ashland Gazette, for consistent 
promotional advertising, and Alli- 
ance Review, promotional classified 
advertising. 


To Hillman-Shane 


Superior Sea Food Company, Ltd., 
Los Angeles, has appointed Hillman- 
Shane Advertising Agency, Inc., Los 
Angeles, as advertising counsel. 
Newspapers, radio, business papers 
and direct mail will be used. Willis 
Kinnear and Louis Landfield have 
joined the agency as account execu- 
tives. ; 


Jemco to Ridgway 


The Ridgway Company, Inc., St. 
Louis, has been named to handle ad- 
vertising of Jackes-Evans Mfg. Com- 
pany, St. Louis, manufacturer of 
Jemco wood heaters. Sectional and 
state farm papers, business papers, 
direct mail and dealer helps will be 
used. 


“Farm income over the Southwest 
has been sufficient to warrant com 
tinued heavy buying of machinery: 
fence, building materials and the 


like well into 1938. Both farmers 
and business men have every & 
couragement to go ahead with 
programs.” 


In the Oklahoma-Texas area @ full 
program must include the Farmer 
Stockman with its more than 230. 
circulation. 


THE FARMER-STOCKMAN 


OKLAHOMA CITY 
Representative: E. Katz Special Advertising Agency 
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, on YEARS ago, 
two young city women on vacation 
thought it would be good fun to see 
a County Fair. Wandering over the 
Fair Grounds, they looked with in- 
curious eyes at displays of prize 
pumpkins and preserves, handiwork 
and husbandry. Early afternoon 
found them in the pretenttous Live- 
stock Pavilion where the Cattle Show 
was in progress. 

They watched the judges check 
heights, girths, hooves; scrutinize 
udders, heads and conformations; 
confer long and seriously before 
awarding the prized blue ribbon to 
a sleek fawn-colored Jersey, heiress 
of decades of better breeding. 

Next came the Baby Show, where 
a harried minister and two ruffled 
matrons surveyed rows of cross, over- 
dressed babies, on the laps of tired 
mothers; and finally gave the blue 
ribbon to a large placid child, re- 
splendent with gold curls and pink 
bonnet. One of the city women 
gasped. She was a trained nurse, 
and the blue unwavering eyes of the 
“prize” baby told her that here was 
a subnormal child! 

“My God,” she said, “they know 
more about cows than they do about 
babies! Something ought to be done 
about it.” 

A week later, back in New York 
City, the still agitated young woman 
spoke to the editor of a woman’s 
magazine. And thus was born the 
Better Babies movement, subse- 
quently taken up by all the women’s 
magazines and publicized for the past 
quarter century. 


SG; YOU ARE PAST the two score 
mark, perhaps you’ve noticed: 


That fewer fathers boast of twelve 
pound babies of late years. 

That you hear fewer harrowing 
tales of long and painful deliveries, 
of miscarriages and premature births. 

That your own youngsters are 
taller and heavier for their ages than 
you were; their legs are straighter, 
their teeth better, carriage more 
erect; they have better nerves, and 
are more athletic than you were. 

You’ve watched them grow up on 
a diet of orange juice, cereals, green 
vegetables and fruit that you never 
enjoyed; witnessed their training 
into better habits, more sleep, more 
sports, hygienic cleanliness, better 
taste in dress, greater appreciation 
of the world in which they live— 
training that you never had, decause 
your mother didn’t know! 

You’re proud of these youngsters 
of yours, and you should be! But 
has it ever occurred to you how much 
you and they owe to the long, per- 
sistent campaigns of education on the 
partofthewomen’smagazines? Their 
mothers can tell you... 

The Better Babies campaign is 
only one of the many social services 
carried on by the magazines—and 
still carried on. 


Brwinv every important item of 
social legislation in the past thirty 
years, you find an exposure of bad 
conditions, an agitation for improve- 
ment carried on by the magazines. 
The legislation for pure foods, pure 
drugs, and trade standards—all 
started in some editorial office. 

Repeal was hastened because the 
magazines showed that Prohibition 
didn’t work—except for the gangster. 

And today, the many campaigns 


Publishers of: COLLIER’S . WOMAN’S HOME COMPANION . THE AMERICAN MAGAZINE . THE COUNTRY HOME MAGAZINE 


on denceieatatemliiees:: 


for betterment go on, week after 
week, month after month—in the 
major magazines. Syphilis, shrouded 
in shameful secrecy for generations, 
is the social crime currently fought. 
Child labor is another evil that the 
magazines will some day help stop. 
The marijuana cigarette may never 
fall into the hands of your children 
—because the magazines have ex- 
posed its viciousness, started the 
advance of enlightened opinion and 
progressive police work against it. 

Conservatively, it may be said 
that the magazines are the greatest 
single social force in this country 
today. And as long as the magazines 
work to make life better, work to 
help the lot of large numbers of the 
public, work to eradicate disease and 
ignorance—they cannot fail to in- 
terest and attract the people whose 
interests they serve! No other me- 
dium makes so many friends, such 
fast friends, so continuously. 


Fr you sPEeND mo-.ey for adver- 
tising, perhaps this advertisement 
may mean much to you. Because the 
medium giving the greatest service 
to the public also gives the greatest 
service to the advertiser! Magazines 
are rooted deep in our national life, 
serve as a broad highway into the 
minds of your best customers and 
prospects. Nothing beats background 
—brought up to date with a better 
job! And the magazines today do a 
better job—reach a far larger audi- 
ence, more effectively, at the very 
lowest cost in their history. 

Consider the job the magazines 
can do for you—before you spend 
the appropriation that must do a 
big job this year. 
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| Good Will Tour Off 


The Wisconsin Good Will Tour, 
originally scheduled to be made 
through the South and East Feb. 24- 
March 9, has been postponed indefi- 
nitely because of insufficient passen- 
ger reservations and a general lack 
of interest on the part of potential 
exhibitors. The tour was authorized 
by the 1937 legislature. 


Starts Egg Campaign 

The egg marketing committee of 
the New Jersey State Poultry Asso- 
ciation is placing a campaign on 
New Jersey eggs in selected cities 
in the state. Newspapers and point 
of sale display will be used. Brooke, 
Smith, French & Dorrance, Inc. is 
the agency, with Col. Charles D. Kah- 
lert, vice-president, in charge. 


Smith Joins WQXR 
Charles H. Smith, specialist in 
radio research, has joined _ Sta- 
tion WQXR, New York, in charge of 
research. He was formerly manager 
of radio research for Crossley, Inc., 
New York. 


UNUSUAL COVERAG 


t oy Circulation This seme 60,000 
PRACTICAL BUILDER 
» i. 6s e080 oe 


mal Devoted to the Practical Prablems of 
ne Eastern Builder Features 


ee pales ee 
OESIG OPINED Seiad Bay to Standard Materval in Hoses 
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te = 
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Cages Contes Cheney 


PRACTICAL BUILDER'S 70,000 building 
contractor readers provide manufacturers 
most direct method of contact at lowest 
cost with largest bona fide list. (Adver- 
tisement) 


—touch an emotional key. 
graphs. 


425 S. Wabash Ave. 


106 West 43rd Street, 


London, 


CHARGES DESIGN 
TENETS IGNORED 
IN ADVERTISING 


Sinel Report Criticises Much 
Current Copy 


By MURRAY E. CRAIN 

Chicago, Feb. 8.—A large propor- 
tion of both advertising and editorial 
content of business papers violates 
fundamental principles of design and 
layout, according to the Sinel report 
made yesterday to Western members 
of Associated Business Papers, Inc., 
at a meeting here. 

Walther Buchen, president’ the 
Buchen Company, Chicago, head of 
the Four A’s business paper commit- 
tee, and Robert H. Morris, business 
manager, American Builder and 
Building Age, Chicago, chairman of 
the ABP agency relations committee, 
employed Mr. Sinel to make the 
study. 


Concerned with Eye 


In presenting the study, soon to 
be made generally available, Joseph 
Sinel, noted designer, emphasized 
that the report concerns itself with 
visual factors to the exclusion of sub- 
ject matter. Many national maga- 
zines, he asserted, have recently con- 
cluded that their editorial pages lack 
logical and persuasive presentation, 
so that business paper editors who 
have failed to reach the new stand- 
ards need not abandon hope. 

Straining for effect, Mr. Sinel said, 
is a common fault of both advertising 
and editorial content. The most ef- 
fective design of printed pages is 
unobtrusive and looks easy to do, 
because of the harmony which exists 
between all of the elements entering 
into the symphony. 

Mr. Sinel explained that examina- 


| tion 


Photos catch life as it is being lived today—in America 
—in your town—on your street. Use this powerful urge 


OVER 1700 READY-TO-USE 
STOCK PHOTOGRAPHS 


To make selection easy we have prepared 
these magnificent albums of over 1700 
stock photos. 
this way: we will bill you five dollars, 
then refund the amount on your first 
order for $10.00 or over. 
your copies now. 


Call HARrison 3135 


KAUFMANN & FABRY CO. 


NEW YORK. 

Philadelphia, Sally Pepper, Architect's Building 
Toronto, Rapid, Grip & Batten, 
England, Photographic Advertising, 


T THOROUGHLY EQUIPPED PHOTOGRAPHIC PLANT IN AMERICA 


of advertising and editorial 


Use K. & F. Stock Photo- 


Get your copies FREE— 


Write for 


Chicago, Illinois 
Phone Bryant 9-6682 


181 Richmond St., W 


Ltd., ° 
Ltd., 116 Victoria St, S. W. I 


ON <7ODN & Z2dzL1CoA 


SINEL PICKS GOOD AND 


Revere Copper and Brass 


"The Revere layout is good because it presents a dominant idea and captions 
are held in proper relation to major emphasis. 


because it forces incidental features on the eye, causing neglect of essential 
points. The star-shaped background is ingenious but contributes to the general 
confusion." 


“Compelled attention on the triangle and submerged treatment of the instru- 


ments add up to absence of any definite message. 
into the Harrison layout.” 


pages was based on these visual re- | 
quirements for efficiency of “images”: | 


1. Logical sequence of emphasis. 
With few exceptions, the pictorial 
elements should be the first factor in 
attention. From the pictures, the 
eye moves naturally to the main title 
or caption, and on to sub-titles and 
body text. 

2. Clarity of images. Intelligent 
picturization, readability, should 
make readily available to the eye all 
associated forms on the page. 
Design qualities. This broad 


» 
”. 


appellation embraces appreciation of | 


page area, white space, margins, pro- 
portions of associated elements, log- 
ical arrangement of pictures and 
type, and employment of all to the 
single end of quick and easy compre- 
hension. 

4. Intelligent use of color, in rela- 
tion to pictures and type. Judging 
from its present misuse, Mr. Sinel 
observed, one would think color was 
being made available by the leading 
general magazines without charge. 


Objective of Advertisement 
“This examination deals with 
fundamentals rather than with par- 
ticular features of the pages under 
review,” said the report, “because 
there must be latitude for individual 
expression in layout. All the com- 
bined elements of a page must, how- 
ever, succeed in conveying a convinc- 
ing idea to the reader in a simple 
and direct manner.” 

Mr. Sinel, using lantern slides to 
enable his audience to follow his 
analysis of individual advertise- 
ments, showed the contribution of 
each element of design to orderly, 
hence effective presentation. Sim- 
plicity is the hall-mark of genius in 
layout and design, he said. 

The report discussed use and mis- 
use of white space in detail, accord- 
ing this topic the post of honor. 

“Much is heard of white space,” it 
said, “‘but little done about it. 
White space is usually destroyed or 
wasted. The relation of pictures and 
type and the arrangement within a 
given area determine the value of 
this white space. Many advertise- 
ments reveal almost complete dis- 
regard of the areas involved, anni- 
hilation of white space resulting. 

“The greatest number of papers 
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Much futile effort has gone 


examined were of this apparently 
haphi zard nature. But in fact, they 
were not haphazard—too much con- 
sideration was devoted to design, 
with the result that not only an urge, 
but a determination to make the 
pages attractive, was manifest. 

“While, on the other hand, some 
magazines and individual pages were 
built on an appreciation, if not an 
understanding, of the value of white 
areas, even the best cannot be re- 
garded as demonstrations of the ulti- 
mate value of white space. This is 
more than mere margins around the 
page. It is the distribution of areas 
above or below the type masses, sur- 
rounding heads or encompassing vig- 
nettes.”’ 


Fight for Attention 


The report said that so many thou- 
sands of images are clamoring for 
attention that the individual finds it | 
impossible to observe them all, and 
even more difficult to comprehend 
their purpose. Hence he responds to 
the few which compel attention. 

Successful design and layout, it 
continued, give picture, title, sub-title 
and text opportunity to function in 
sequential relation. The prevailing 
vogue of bleed borders and tilted pic- 
tures, headings and text is valuable 
only when this principle is observed. 
The successful page design intensifies 


interest in systematic organization 
of its own elements. 
The report defines design as 


“ordered disposition of the elements 
to be used, sequence of visual im- 
pacts, distribution of major emphasis 
in relation to the subservient ele- 
ments within a given area—in short, 
intelligent utilization of line and 
mass to focus attention, create in- 
terest, and convey ideas or messages.” 

“The most important considera- 
tion,” the report continued, “is to 
develop all factors so that they con- 
verge on a central point of focal in- 
terest, this interest being confined to 
the space at the disposal of the ad- 
vertiser. Divergent images not only 
diffuse attention and disguise the 
basic idea, but project the eye into 
surrounding areas. Thus the great 


majority of advertising pages im- 
pinge upon their neighbors, to the | 
detriment of all concerned.” | 


a 

The report contended that magpj. 

tude of a page is important only as a 
factor in proportion. 


Rectangular Shape for Pictures 


The rectangular shape is held mog, 


| satisfactory for pictures, because ; 


has a direct relation to the shape of 
the page. Furthermore, the ey, 
usually enters the page by way of 
the pictorial element. Unified area, 
of the picture exert a more positiye 


| visual compulsion than any equiya 


lent type area. 

A characteristic fault is to ove. 
emphasize captions or headlines, th, 
report went on. Most headings are. 
too large in proportion to the re 
mainder of the page. Sub-headings 
irritate and distract the reader's a 
tention when they are too bold jp 
comparison with the body type. The 
report urged wider use of simple type 
faces, either classical or modern, in 
advertising. Hand lettering is ap. 
proved when it is readable, and its 
flexibility was held to be a decisive 
factor in page design. 

Simplicity was also recommended 
in body type, where irregularity of 
spacing of machine-set lines provides 
another problem. The major visual 
expression of type is one of tonality 
and not one of forms or shape, the 
report said. Insufficient leading be. 
tween lines of body type was called 
another common fault. 


Discusses Color 


Use of the magazine title on ad. 
vertising pages exerts a severe visual 
interference with advertisements, the 
report contended. 

Color, when used, should be a 
visual compulsion to the most im- 
portant feature of the advertisement 
—picture, diagram, or heading. When 
used in the background, it should be- 
come “an agency to project a neces- 
sary image to the eye.” 

In some extemporaneous remarks, 
Mr. Sinel used such terms as “optical 
fireworks” and “circus of  typog- 
raphy.” 


Campaign for Fordson 


Thirty sectional and state farm 
papers and a direct mail campaign 
will be used this month to open the 
national campaign for Fordson trac. 
tors. Sherman & Sheppard, Inc. 
New York, is national distributor. 
N. W. Ayer & Son, Inc. is the agency 
in charge. 


A BOOMERANG ALWAYS COMES 
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WG How many women believe in it? How many children 


do they consider an ideal family ? How soon do they 
think a young couple should have their first child? 


To find out what the women of America do think Do Babies Compete with Your 
about these and other human problems, the Ladies’ Product for Consumer Dollars? 
Home Journal is conducting nation-wide surveys. Will women willingly lower their 
North, South, East, and West, personal investigators —— ht bit 7 had 
are now at work. Each month women are questioned prone . ee pilot pinto at 
on a new, a different, a timely topic—the results pre- or a dollars-and-cents one? 
sented in the pages of the Journal. a a a 

Each month women— 3,000,000 and more of them nal, out this week, for the answers. 
—are seeing and reading these soundly documented, The facts about "What the Women 
accurate findings in the pages of the Journal. Are giv- ee 


pearing every month in the Ladies’ 


ing their answer to the vigorous modern journalism Home Journal—are important to every 
the Journal is practicin g, man and woman in advertising. These 
, , articles are, for the first time, build- 

What is their answer? ing basic data concerning one of the 
Today the Journal’s circulation is larger than at any grochost mainate ak Seno ee 


time in its history. 


Ladies’ Home JOURNAL 


The Curtis Publishing Company, Philadelphia, Pa. 


é Ae as ’ ee : * 
si : * i uf es 
‘ ee VF ie 
- iy - 
agni. #) 
a8 a 
es ; 
Sy : 
Most : 
se it y/ y : 
De of ‘Mm .: ej 
eye Ge j Sa 
: - A P sume ee 
LY of ; fi , “ cs 
Vs ht : y Z r ‘Eee 
areas MY if y) 
ea i ft , 4 4 Z 
tive Fi vs = oe 
. 4, 
Ulva. y i y 
‘ . ’ "A 
A “2h ss * ; 
a 4 
OVer. J ( eal fe re y “i , 
ry 4 
. the y ‘ Vid / va Pag 
j , . 
5 are ‘ =—. . 
f s = - dn 
ep re ; ry —a ClO 
‘ / ee ~~ im A oe 
di F = ‘ aa e sa * ee ) 
gs ] Y/ . f ; J weal Rx 
S at 4 / 2B Ks Oh —? - —— " ' 
; | f 4 ae 4 ; a F - a e ao | Ms 
di y Y Jf f. , oo ot é —Ss!lUlUCC Cll Be o 8 ona 
i 4 J f, ; Z fA f gs ¥ ay x yee Sa agers : barbie» : : 
‘ y ‘ fi SF - a te gi ie Fie | . re Be : 
Th ] lf oa _ Pa 7 
e 7 « ye zs 4 ah 44 4 mee ‘ 
ri, i di A A és Bs 4 ae a = Ye * eee a , oe 
e 1 Se q : ~ : a, oi 
‘ i j - Ve = «ee “le oS ae tea ad " “pea ge Ss 
nh, i Y ES SM a ON eee pee krete 
a > ir ah alee co i a ee aS 
ss at es, ee a Tl ces ee ene eg ai: Bea ee ee 
d its 4 . Re pe el a ee Pe 
. - ae es ee Vea ser. ee a ter ae ee oe eS 0 ee ane ee ae tr cin ae oa 
£ oof RS eae gM eg ee ey hae Men LP gris Ree TA Si. ea ape ee 
+ z= oF get Sin. OMe ry ee Bree ney SON ees a ae. Ue 
: — Beek og (ie he ateee Sate bres ve ie 2 Ose 
a i Ea ae eee Pia i dean a ie amid rie! _ & - Pcs | SS 
a ples lace” a ee ear abet <A RN er S igdige: aes ara ys, eee: ee ecre rant Meme 
: cg fe S UO eran ee Srna aan bs ee iione we ST Pe eae 
Sar - 1D OS) cl ynieets Siete, Poe ae ee hee ge ae “ ‘: te ee gt tae 
wae - Piers en gta h eek" kha eM ML Ree c, “we : Boas a he eae) é ; aie 
ase Re ae wea Oe Rie at ae ry Ae ene any Ln Dea : = os ceoiene, 
a gables ath ae ea a atest EL Ss age Ig 0" RNR iy Cee ican a FS a Bec E ; pe 
é — 4° Se s SAA GA ans oe Pe ae sot 5 ie 1 7 ae ee ergs be Ap Ne 
t re + ia oan Sy Dee eae Bel” ne OO Pe De Fai Se ate ol Sr an) as se lier 
= | Se he ie : is aan oe, ee aed we ot te, \., Sa Pa 
—— A a ee a kee oe ae ; ; ciel a 
aS “i ee ee ee ‘a can Geek es Te i " 3 Re eee tae 
: toy ¢" 3 : ‘ e i peer hc" j pt re eae to pee P ine 
a we beat es, a: % r cae eer, Yi cs goa Wight es 
og Se A te a eg Bae i ) ieee Opler orc 
eee ge «ae eee ‘ wr Pec fee eee 
e Ae ae eee Ss ¢ nrg . : ‘ he 3 ae me oe a 
j OS ee eh 8 on ie * € 4 tte a ae ee 
at ies ih: zs | IOS ae a) ere ca Seage fees? Oks ge cae een 
erm 4 8 ape ee a Se Bix: <: SD pan Le aan ae 
H a “a sen iho 4 * a an ee : a oh ght “Bay oe oe eee firs 2 
; e Jeo es Pee Ed mas RC, ae Ls ee ts ise . ag ae < sane ae 
; is Ff 4 — Nar RR Pe Sh pO” ies abe ee me hoy sti. 
; i * Pale ‘ oars ae aan: oo ai ae ic. ¢ Fa eae te 
— nia JK 2 <a eg Sea Tete Se eee 4 ae hgeies ee a 
= Rita Fae Snes > To Dayna 
Pe eS, Dh ; “lke Ge eg a a ieee ' 
4 <n satya ae. oS i re Npmere: (ser Ss ies ee ; eo , a4 3 
3 Ye . a. eek, ‘Pee ‘ * r Re ne sae ee * —— ase 
TRE am FY: sit ie LTS pe: Se B: — es 
tee aoa eee oO Se . sae 
ere eT TE gs Pe Gg eee SS % a2 
= ~ od ef dey! ’ be ee ee: Sa « mF Po ee % tc 
BRR eS anes ier cae: lll NI OO ae ' oe i 
Ears wees cree: ll a Ss ae ae 
, ae Bhs dk |. Ream tse g as 2 es 
; hee et - ‘ae 
i“ Mee ee eye eee 2S Nes «8 Lo Ne: ge eee Reig a calle Bp ats Al 
i a e ca awe ee 4 % oer a a Bere 
eee ae fe oe — “aE 
; & ee ae a4 4 me 7 7 ‘oes “ 4 . weer ¥ a “i eae EN ae 
4 Bi oy Sorat: ome eS es 5: > eae sage a es ; pra dos = pees teed 
: heath men © wy) Seo ae ‘ aA eS cote eee a -_—.- sei as 
f F a = eed als be er ae PRs se Pig ne a 4 
a Be ne oe Sad : hig) oe _ 
s = § ss ae ee a, Saad oe mans — gad. . 
E a ‘ * . a ON 
, ‘ : & ee. ke ae pay 4 4 Loe 
pow ; eet m8 & a : ~ ‘ an eee is a Eee ore 
4 Pe Oo. (ee oe ey eS Ne : ey ee use 
pts a % 4 Were : Poe a a hee aa Tie = % ge Mee ee 
Pe : Pe es eee ne oak. Ae Pec gees eee o a . Bre a oer 
ee, Se } : Be eS a Porc ee ee ae ae 3 hy a | aN a gee 
a A 4 4 Eda a F Lain te K Bac a ) Lge Be A ae ee SEE Se eee q = » a * ’ a 
_— ' , se, Ma ig eae Cer AO ee RN ee ae 2. ae ‘ aoe 
é a te : pee Vers. gee haan a hy Mom ComtNS oS . me . reer 
S ae eee Se oe Wee See Wie: | ONE a, tae ke ee ae y 2 foe. , a 
eo oa ) + a : pee A am a : ge a > ; R — \ > aaa eee 
ES te Pie as Ce oe ee Ge ame ae =. a te J , Ce ee 
4 a Be SN SRR eee ee Ce ee % ieee, ae 
BY oes ey SS a” > ies i rae Me Rone b . C " < * Sx i 
re 2 Fly ~ are ae ee os Hit |: a # ‘ ‘ qi aS apart rise Tha 
‘ ee i : ap .s Bp Ae Soe a = . - Batra. 
: sala eee eee, oe eo pecs... oe * ook a ‘ SS Rere 
4 : fe ae , aie etl tat sie oe a $5 a eS F A ‘ he . ee z Hears : 
ee ame 6 tN aaa uae et - s ae i> 3 Bec ee 
ME nO RM AAR. ek > ea ad 3 - Ss ae a. sca 
F be er holy ae ait BO : a ms aa S > 
oe eee , . P nee.” e ee a ie a < a i ® Aa ohie. ‘ 
2 Sa eit pe ae s Fe : ‘ es = ee Sy wha. a tag oe 
4 - a 3 pi Mees Ss tS s y sie ae re, eS t er) 
* Qe i. ger ie J ‘ ee ae ; Read ee 
! S ° Sawe aaeee sO # es: SO ee oe we 
% 4 a Oa ea ek ten. 3 # -— g ~ ee : é 4 Neen ieee 
oa ae “ass i ae ret y : ‘ oan : CF be Pe cei 
. - , = . ~ e x 2s eee eet 
r - £-ReR BG’ an we o ee 
al 5. ss . a 3 SS Foyt Cae a 3 BF ech ee 
el 3 i oe eS, ee = " i 
as x . ; Pa r vy oe . x, ; 
WRT? | er APS: del eae i 
"el oO 
i Pete aig hy 8 RE aR Se ; ol Boog «Ss ee eS 
ee - 7 
: 4 
Pee as 
, tz oye nee 
\ Vas shee 
\ bee Wed Bi 
\ ae 
\ eae ae 
| ag 
Rees kk 
i eho 
\V ees 
noes 
— cea aaa Sala 
rset 
coe eo 
rk Sih poe ea 
Sas ca ae 
. aes a 
em fi 
oe 
ki we 
' e NG 
7 
’ eee 
’ Cea 
ee 
ia rr 
F fa 
Sef eae Bly 
en ee 
E jf eer SA9 
thee s 
in Ceres ery 
oc ears te 
ie 
nay Pa 
Pe 
“jowa wy 
: Poerae Re 
and arises 
Peete 
Sie ee 
edie oe 
Sees aie se 
eae 
veers ae 
et 
ree 
ee o 
4 psy = ie 
7 “f ae i ; he n" , ‘ : * re asf Wee ee ‘ - ets Ne. fee os 
sh gfe: pace A sj ng Mie 2g “hee : Se “fais Pits? ‘ aes: Co Pig re ke i oe Sista Meee Lae rae ‘ cory Rie S en ee y ae ar : oe a a * % fees Bete Panes ee Bei ae ah neg baat a sae ee CS eee ; opie y phic bh San “th: . 
ny 1a Se ie we gat iS Pp Ps it ja Sie Leas Oy Sa et 5 Ste, sits ‘gky f we ke aes Bes 1, ae, =e pie Pa: Pe i ey apeis ts: A eater Page ts oe : 4 Takes =) Recae aes 
Sg ee : =. Mie ae Mi 4 ‘i : 4 s mS iii ® pores Fes ie es ey R Ce areiedre ee Shi raid scale ee SEIS PR SS onthe ee ane ae Pet a Fs We a: J E a aK fie 
; gage ; an gore cok : 7 aaa SS i ing: 30k ESS tats ate ats PEEP Mir gechspc a ete ike ie era ESE ae IRM a ee es BCE Cs NACE Sh a ney Re SY [Ee die Re i ka a okt Siem ie cn eer 
ers SES: REM Sy PRN TRE LIE Ie vie ie EN ek wy Oey pte 5, ees Ear S angen! eee ee RE er Lae Fe: mE Sa ee : oe ee eg net eee ae RTE CEN 2 ef Ske ee ar bee ee ike Et nay 3 ve aise na “ho See 
5 UEP gS Sites ‘ , , ; = : ‘i : : ? 
ahd 


28 


ADVERTISING AGE 


February 14, 193. 


Louisiana Ends | 
Its Adventure © 
in Advertising 


New Orleans, Feb. 9.—The contract 
between the State of Louisiana and 
Carl Byoir and Associates, New York, 
which expired Jan. 41, will not be 
renewed, Governor Richard W. Leche 
announced today. Half of the $100,- 
000 appropriated by a legislative act 
of 1936 to “advertise” Louisiana was 
spent through Byoir at the rate of 
$5,000 a month for 10 months. The 
funds are almost exhausted, accord- 
ing to Governor Leche, and no addi- 
tional public appropriation is avail- 
able. 

The Louisiana State Department 
of Industry and Commerce, of which 
A. B. Patterson, president of New 
Orleans Public Service, Inc., is chair- 
man, will take up the burden of 
bringing new industries to the state. 

Westbrook Pegler, syndicate news- 
paper writer, commented that Byoir’s 
efforts apparently were dedicated to 
the Governor rather than to -his 
state, and that while the results 
might be good publicity for the chief 
executive, they could hardly be 
construed as helpful to the common- 
wealth. 


ail Columbia! 


WNBX is the sole broad- 
casting station in Vermont 
and New Hampshire to 
carry Columbia Broadcast- 
ing System programs. THE 
ONLY COLUMBIA OUT- 
LET IN THE GOOD TWIN- 
STATE MARKET! 


1937, 
WNBX acquired new, ag- 


On January Ist, 


gressive management. They 
built new, modern studios, 
installed new technical 
equipment, built new pro- 
grams with big accent on 
Showmanship. Then came 
United Press News, on the 
hour, major baseball and 
football 


outstanding !ocal interest 


broadcasts, and 


programs. 
e 


REACH 70%, OF THE 
TWIN STATES 


* 

Now CBS programs make 
WNBX a better buy than 
ever. Coverage facts 
show that WNBX reaches 
over 70°/, of the two great 
“cash and carry" states. 
This sturdy, thrifty, finan- 
cially sound market is indis- 
pensable on any national 
campaign. 


TWO STATE COVERAGE 


A SMALL CITY PRICE 


FEBRUARY ADVERTISING LINEAGE IN NATIONAL MAGAZINES 


STANDARD 
1938 ~ 
Pages Lines 
American Mercury weaken eee ie accion 10.4 2,041 
ES oe aa k balew 27.4 6,531 
PP ree re eee 16.4 3,670 
rs at Se... kk ccceesassbeevs 13.3 5,250 
BEMPPOTS MEBGBBINE .. in. ccccccccccce 24.3 5,777 
NE ralig Ae ee care, ga ae 23,269 
GENERAL 
a 18.5 4,153 
BERS ASS a nee ea nn 43.4 18,639 
eo a at 5.6 3,776 
*American Forests .............06. 9.0 3,780 
American Home (National)......... 28.6 18,086 
American Home (Sp. Ed.)........... 2.8 1,777 
MmmOrieeR TsORION 2c ccccccccsvecccs 8.6 3,706 
Arts & Decorations ................ 9.4 6,291 
i ceceehen Shey bo6 boad0 450 aw ORs 4.9 2,102 
Better Homes & Gardens........... 41.9 18.891 
TE MUON GrOUDs cok sc sickecsessce 9.0 2,016 
as ha ira Cale Re Se ROR ede 14.1 9,588 
en a a 5.7 2,430 
© ee 22.4 9,605 
PY sac c gk eheeeres on 6.3 2,701 
ee 49.9 21,398 
§Country Life & Sportsman......... 37.9 25,508 
DO. ese ea ish agesese dks eck es é eo 9.9 4,243 
Pe CON bth ceaeeeeownetes 48.8 32,798 
EDs nc ss bie 68 2b 60.00 00 8.0 5,376 
*Extension Magazine .............. 10.4 7,176 
ae eee ee ee 87.3 55,142 
re gs chien ke 40-5000 %% 20.4 9,006 
ee 9.3 3,980 
PO ss eek nesses beewe 44.9 28,381 
DE NUEENE 5. vc ew esate wee neve 24.0 15,191 
i aes nal gh bee eben ede aaa 20.3 13,851 
ES esate oR Dik tain db-a 6 ae ow ino “eS Ok 8.3 3,544 
*Mechanics and Handicraft......... 36.4 8,150 
De Tee TCT Tee 58.6 13,134 
TE EE gis Staak ada seems 5.1 2,196 
National Geographic ............... 32.4 7,700 
SOE BE nc ec cb ct evevesics 50.3 21,565 
oo eS 6.9 2,982 
pen Meme FOr BOPS. 2. occ cccnsccene 6.8 2,909 
WUE COUEUO cons coccssccdeces es 20.0 8,580 
ll ASS eee of eee 11.5 4,933 
Popular MEGGRANICH .....cccsccvcece 104.6 23,441 
"Popular Publications .......ssscere 13.9 3,118 
Popular Science Monthly............ 43.2 18,528 
RES Se ee ee ae 34.6 14,844 
GED AUOTONN cic cc cieccaesesae 13.0 5,583 
*Science and Mechanics............ 26.2 11,275 
Scribner’s Magazine ...........ss00% 23.2 9,938 
Sports Ill. & American Golfer....... 11.1 4,776 
EVRA Orr ee ree ere Tee 28.7 19,262 
ERROR OS een ae ee en ae eee 29.6 19,858 
*Street & Smith Combination........ 13.9 3,130 
it 19.8 4,427 
oo ee eS ee 45.5 30,608 
ee ia sca Ld WG ed a ela ks aA 11.0 7,000 
Ts BOROREIGO kos bv wo os 0 sks oo eee 12.0 5,185 
Pe oo ice is ee bhe a eee ORES OO 62.5 39,500 
DP, oc ostiscaadkosioee ce eea 625,757 
WOMEN’S 
oy ere 17.7 12,022 
Good Housekeeping ................ 96.7 41,482 
gk a” eae 84.0 56,447 
EE ae Pee ee ee ere 17.8 13,484 
Home Arts Needlecraft............. 10.9 7,467 
IE nie exh raecle 2g G0 5.6 S.6 Wale wR KS 22.9 15,568 
ee daa h bese ees cighh 12.3 7,743 
Ladies’ Home Journal............... 54.9 37,372 
EP ere er ree 19.3 8,300 
RN A ee ee ee ee 60.2 40,925 
PURORIE BEOBRRING .oicccecciccsicces 38.3 16,432 
I aia es sale a's ¥ 8°88 4-8 saw ROR OS 23.5 15,948 
yg | a ane aes 36.9 25,134 
EE EO i eh 6 6a Wik ees eek aoR ae 19.8 8,519 
A ee eee ee ee 56.4 24,215 
Fat ara seas tah b acd (aon ds Way eer 171.4 108,344 
Woman's Home Companion.......... 56.5 38,386 
WEMEIT EE WEOENE 668 FO oh esac e ee eecsees 14.0 9,587 
py) 487,375 
WOMEN’S GROUPS 
Fawcett Women's Group— 
rn 30.5 12,793 
Motion Picture .....:.....cesces 29.9 12,547 
Ce) eo 33.3 13,985 
Romantic Magazine ............ 26.7 11,223 
BePGGh BOOM 2. scccccncccvcves 30.9 12,981 
True Confessions .............. 26.8 11,251 
Macfadden Women’s Group— 
Love & Romance..........cecee 32.4 13,887 
ee ir 35.7 15,310 
PT 28.6 12,920 
True Experiences .............. 31.9 13,720 
True Romances ........... 33.4 14,309 
Modern Maxgazines 
Modern Romances as =i 31.9 13,719 
po i re 35.3 15,148 
Radio Stars 3 13,142 
Screenland Unit 
Screenland . ee ere 26.5 11,362 
Silver Screen 26.5 11,361 
WEG SIO: ocr tb saaadeead keen. Xateeu 209,658 
OUTDOOR 
American Rifleman ................ 18.5 +7,918 
ee ee a eee 26.7 11,473 
gg Oe 14.0 76,003 
Hunter-Trader-Trapper ............. 13.5 5,779 
PRORtINe Ge PIMNING.. wk kkk eee cies 16.9 7,277 
Weational GpoOrtSMan ..... 6c cecisees 19.5 8,356 
I tee ee 16.1 6,909 
A re 30.5 13,085 
eS eS ae a eee eee 23.3 9,976 
GE SE Ceres scree kraasecee “Sane 62,855 
MAIL ORDER 
a ee see eer en eee ere a eee 10.2 6,911 
TI a eta ed or rasp ty, ig a 6.7 44,567 
NE RN ere ns ai op ob a Bote ee we 5.3 +3,696 
Home Friend & Illus. Mechanics.... 5.3 3,717 
PEGENGPE BROMO TATO. cc cccsccscccsee 1.0 5,499 
Woodmen GF the Wold... ......ec0% 6.0 2,593 
ee CACO Bia Goce Skee so Gees 18,720 


JANUARY ADVERTISING LINEAGE 


Weeklies & Semi-Monthlies— 


RENEE, PE. <u: 5g Sy Wie wie wesc XW 8s 120.9 
NII coc ok val aie spunea eet & yuk: ahtn card 96.5 
EE ore ee ere eee ee er ee 26.8 
EE Pata a cg ats CGS RIAN Sel SN a A ee 50.0 
SEM NIL wadivaieis's cle Rae Ree Ss 43.5 
RR NE an teal w imtrs nee niece tie keene 53.6 
EE NN ea cin) aie GUST P Wie wae 18.4 
oO BR ae era er re ee a ee ae ee 15.1 


51,890 


710,249 


eeeee 


onl 


—_ 


to -- 


oe Co me 
VAITDARAWAPATDIVOATGMW DN OOM ROW A ROW AHAWOAMNAI=3 


oc el moc no 


fo ON ee 69 ON i ON nd St tN BOM DOM IONIRAWOIOGOODAOWOMONONVHOUTMN HOON UNWOST~e 


el ee ee ll el el 
POH OS WORDS AS OO OIF Coto A) 


bo 3 co OIRO CO BD OD 2 DS bo OF bo 
SNORE WNTNOON AH Moho 
DAnWwK RK OMOCH NW OWOAAMWC 


703,950 


15,315 
48,571 
57,918 
18,566 

7,893 
18,329 

7,796 
48,175 

8,656 
44,459 
18,023 

9,217 
23,186 
11,218 
25,361 
83,528 
48,698 
13,753 


moore bo hoe 
wCwonronw 


508,662 


17,320 
17,460 
16,166 
14,716 
17,782 
15,082 


20,100 
20,694 
18,546 
20,233 
20,778 


15,838 
16,715 
14,849 


10,179 
10,175 


266,633 


se eee 


$29,628 
14,328 


** 


1938 1937 
‘Pages Lines Pages “Line 
DION “Gi sreasckgdectahacdes sees 36.9 15,815 46.2 19,809 
*New York Times Magazine......... 29.2 30,456 33.1 34,459 
ERE SEP CELI OORT TE CORTE 20.6 8,821 24.7 10,594 
CR, cd te Leen coer ey hckaene ee 17.9 17,678 10.2 £4,269 
*The American Weekly............-. 25.3 48,252 33.5 63,77 
The New Yorker .........ecccccees 71.1 73,951 75.7 78,695 
The Saturday Evening Post......... 150.6 102,377 180.9 123,018 
Se WEE ceviseneokeweodasceneeee 22.4 23,088 18.2 18,764 
CN icnchenca sekaa deste cee0e sO 408s 187.4 80,392 201.6 $86,465 
*United States News.........--+++- 15.7 32,801 15.9 $33,063 
“= 
Total Group .....ccceceereeeeee coves CR430¢ = sieves 707,84 


t1Weeklies have five issues for 1937 and 1938 unless otherwise noted. 


*Figures provided by publisher. 
§$Published separately in 1937. 
+Not included in total. 

tFour issues. 

{Three issues. 


MAGAZINES SHOW 
10.11% LOSS IN 
FEBRUARY TOTAL 


New York, Feb. 11.—February dis- 
play advertising in national maga- 
zines, as in January, again fell below 
comparable totals of 1937, with mag- 
azines this month scheduling 1,427,- 
634 lines, a drop of 10.11 per cent 
from the February, 1937, total of 
1,588,150, Publishers’ Information 
Bureau reported today. The Jan- 
uary decline was 6.69 per cent. 

The loss was shared by all groups, 
except mail order publications. 
Weekly and semi-monthly maga- 
zines, reporting January lineage, 
likewise exhibited losses, the total 
for this group being 634,234, a drop 
of 10.4 per cent from the January, 
1937, total of 707,846. 

February display in 1 general 
magazines, including some _ publica- 
tion groups, totaled 625,757 lines, a 
decrease of 11.11 per cent from the 
703,950 reported by these magazines 
ror the month last year. 


Standard Drops 4.33% 


Standard magazine lineage 
dropped 4.33 per cent, with a total 
of 23,269 lines as compared with 
27,101 in 1937. 

Mail order publications increased 
their total 9.49 per cent, scheduling 
18,720 lines this month as compared 
with 17,096 in February, 1937. Wo- 
men’s group publications experi- 
enced the largest percentage loss, 
reporting 209,658 lines, a drop of 
21.37 per cent from the February, 
1937, total of 266,633. Women’s mag- 
azines scheduled 487,375 lines, a 
decrease of 4.19 per cent from their 
total of 508,662 a year ago. Out- 
door publications dropped 2.87 per 
cent, totaling 62,855 lines as com- 
pared with 64,708 for February last 
year. 


Jameson Moves 
Donald Jameson, Chicago com- 
mercial artist, has moved to 737 N. 
Michigan avenue. 


—_ 
—_— 


A&P Magazine 
Is Distributed 
On Paid Basis 


New York, Feb. 9.—Continueg 
gains in circulation for Woman’; 
Day, monthly magazine issued py 
The Great Atlantic & Pacific Teg 
Company, were reported here this 
week as the February issue was 
placed on sale in about 10,000 of the 
chain’s stores throughout the coyp. 
try. 

With attention focussed on the 
change in policy from a give-away 
to a charge of 2 cents a copy, it 
was found that demand, despite the 
nominal levy, had boosted the Febru. 
ary print order to a high of 1,231,000, 

Figures made available today show 
that circulation in Altoona and $¢t. 
Louis, the first two cities in which 
the two-cent charge was instituted, 
rose from a free distribution of 14. 
950 in October to a paid circulation 
of 27,075 in January, while the Feb- 
ruary print order was 33,500. Al. 
though January reports from the 2 
territories in which the two-cen 
charge was placed on the magazine 
have not yet been completed, a pre 
liminary estimate indicated an in. 
crease of about 15 per cent over the 
previous month’s free distribution. 


ATTENTION 
SPACE BUYERS!! 


If you plan test copy, a spring 
drive or GOOD WILL promotion. 
take space in 


INDEPENDENT WOMAN 


It goes to 65,000 Business and Pr 
fessional Women. Member of . 
A.B.C. and A.F.A. Rates about 
$4.50 per thousand. April and 
August issues are the most impor- 
tant. 


Club Women Are Influential 


Their GOOD WILL is valuable so 
least one club magazine should carry 
our advertising message and the one 
inte the largest circulation (A.B.C.) is 


INDEPENDENT WOMAN 


1819 Broadwa New York City 
Adelaide Hull Stewart, Adv. Dir. 


DON’T MISS APRIL ISSUE 


HAGST 


ROM'S 


NEW MAPS OF 2 FINE MARKETS 


ae, 
, AREA OF 


MAP 
HAGSTROM COMPANY, INC., 


We are interested in:- 


[—] New England map. 


Designed specially for those who plan promotion in two 
of America’s largest and most responsive sales areas 


AREA OF 
i 4 PHILADELPHIA |: 
: TRADING AREA|! 
f MAP 
Sennen 


{ 4 NEW ENGLAND 


20 Vesey Street, New York, N. Y. 


(_) Philadelphia Trading Area map. 
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Photographs by 
A. GEORGE MILLER, 
PHOTOGRAPHY, INC. 


As long as newspapers 


are printed from stereotypes... 


and stereotypes are cast 


from matrices... 


and matrices are formed 


from electrotypes... 


and electrotypes are 


made from wax molds... 


_.. then halftones should measure 


7 
i000 in highlights 


5 
i000 in middletones 


3 
i000 in shadows 


We Guarantee Such Measurements 


COLLINS, MILLER @ HUTCHINGS 


| INCORPORATED 
207 NORTH MICHIGAN AVE. ¢ CHICAGO 
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Goodall's 1938 
Budget Will Be 
Raised $250,000 


Cincinnati, Feb. 9—With 1938 
plans calling for greater emphasis 
than heretofore upon dealer co-opera- 
tive advertising, the Goodall Com- 
pany has increased its appropriation 
from $500,000, the amount budgeted 
at the beginning of 1937, to $750,000, 
for the current year, and has made 
provisions for an even greater expen- 
diture if it is found necessary in or- 
der to match dealers’ promotional 
expenses, it was stated today by 
Lawrence C. Gumbinner Advertising 
Agency, New York, in charge of the 
account. 

Last year retailers spent approxi- 
mately $1,000,000 to advertise Palm 
Beach suits, it was revealed, and the 
company looks forward to this figure 
being boosted by at least 25 per cent 
this coming season. 


Posters Are Added 


The dealer plan calls for $1 per 
suit to be spent for advertising, with 
the company footing half of the space 
bill. It is expected that about 70 per 
cent of the proposed budget of $750.- 
000 will be exchanged for newspaper 
space. The remainder will be allo- 
cated to magazine and outdoor adver- 
tising and to point-of-sale aids. The 
use of posters will be new this year, 
with the experiment to be tried on a 
rather large scale and involving 
space in 25 important city areas. 

Insertions will be placed in Amer- 
ican Boy, Boy’s Life, College Humor, 
Collier’s, Esquire, Golfing, Good 
Housekeeping, Ladies’ Home Journal, 
National Golf Review, The Saturday 
Evening Post, Sports Illustrated, and 
The Woman’s Home Companion. Col- 
lege newspapers will also be used. 


Dowd, Waynick Named 


W. Cary Dowd, publisher of Char- 
lotte News, has been named presi- 
dent of the North Carolina Associa- 
tion of Dailies and Capus M. Waynick, 
editor of High Point Enterprise, has 
been named head of the North Caro- 
lina Association of Afternoon Dailies. 


C. Carr Sherman, president of H. P. 

Smith Paper Company, congratulates 

Ruth Campbell, 

Company's purchasing department for 

conceiving ‘Sta-Tuf,"" winner in Smith's 
paper naming contest. 


Test Drive for Clams 

Doxsee Company, subsidiary of 
Fred Fear & Co., Brooklyn, N. Y., is 
starting a test campaign in Buffalo 
newspapers for its Canned Little 
Neck Clams and Little Neck Clam 
Juice. The test will last for 16 
weeks through the Lenten period. 
Husband & Thomas Company, Inc., 
New York, is handling the account, 
with Samuel Dalsimer as account ex- 
ecutive. 


Benrus Leunehes Drive 


Benrus Watch Company, New York, 
is launching an advertising drive 
built around the shockproof feature 
of its product. The experiences of 
H. R. Ekins, United Press war cor- 
respondent who wore a Benrus watch 
under fire in Shanghai, are being 
featured. The campaign will include 
radio, direct mail, window display, 
and newspaper advertisements placed 
by jewelers. Brown & Tarcher, Inc., 
New York, handles the account. 


Howell Heads MPA 


Chester Howell, publisher of the 
Chesaning Argus, was elected presi- 
dent of the Michigan Press Associa- 
tion at the annual convention in East 
Lansing. Other new officers are Ro- 
maine McCall, publisher of the Gra- 
tiot County Herald, Ithaca, first vice- 
president, and Floyd J. Miller, Royal 
Oak Daily Tribune, second vice-presi- 
dent. Lawrence E. Towe, Jonesville 


Independent, was re-elected treasurer. 


ae Kutler 4 


WHO HAS FOR MANY YEARS ASSISTED 


IN THE CREATION OF 


SALES TRAINING 


PROGRAMS USED BY SUCH CONCERNS AS 


F cilia Ke oil Company 
iui Paper Company 
Ku Cx and, _ tht lay HAlat Companies 
A. ,: Abeing Company 
*) Celicsies Ci. O-Meatic 


AND OTHER COMPANIES 


OPERATING NATIONAL 


SALES FORCES IS NOW ASSOCIATED WITH 
OUR 


md = York Production ff28 


Mr. Butler, specializing in 


slidefilms, will make impor- 


tant contributions to the sales 


training and selling value of 


Jam Handy Pictures. 


The JAM HANDY Organization 


Talking Motion Pictures ¢ Slidefilms ¢ Group Selling ¢ Sales Conventions 


NEW YORK 


230 Park Ave. 2900 E. 


DETROIT 


CHICAGO 


Grand Blvd. 35 E. Wacker Drive 


With permanent producing units in HOLLYWOOD 


of Cudahy Packing | 


Getting Personal 


When Col. Gil Hodges (New York Sun) finished greeting Sir Charles 
Higham, English agency man, in the latter’s Savoy Plaza suite, first 
crack out of the box by the visiting celebrity was, “You ought to see 
the baby!” Sir Charles was referring to his two-month-old daughter .. 

Aboard the Normandie this week, en route to Rio de Janeiro, is 
A. M. Andrews, pres., Progress Corporation. While in the Brazilian 
capital, the Packard shaver man will open South American headquarters 
for his company. Below the equator they’re just as gadget-conscious 
as we are, he believes .. 

Here’s one trio that doesn’t believe in make-believe: Jack Carson, 
N. W. Ayer & Son; Nancy Turner, who directs women’s programs for 
WFBR, Baltimore, and J. J. Outerbridge, sec., Bermuda Trade Develop- 
ment Board. Rather than dub in sound effects in preparing a series of 


BALMY BERMUDA LURES THEM 


Jack Carson (left), N. W. Ayer & Son; Nancy Turner, WFBR, Baltimore, and 


J. J. Outerbridge, Bermuda Trade Development Board secretary, go “mikin' 
in Bermuda. 


programs on “Bermuda by Night,” all three hopped aboard the Pan- 
American Airliner Bermuda Clipper, a few days ago, and made their 
transcriptions right on the scene... 

And, speaking of traveling, this is probably the niftiest assignment 
of the year. Howard G. Parmelee, editor, Engineering & Mining Jour- 
nal, leaves this week to visit the pitchblende mines on the shore of 
Great Bear Lake, at the Arctic Circle, about 30 degrees from the North 
Pole. He'll go by train to Edmonton, Alberta, thence by plane to the 
mines, a distance of over 1,000 miles. Two scientists and a physician 
will go along. 

If you ever happen to bump head-on into Hal Hode, Columbia Pic- 
tures’ merchandising executive, don’t put up your dukes. He was a 
pugilist in his younger days and the story is that he never lost a bout. 
But to show you still another of Hal’s many attributes, he’s a successful 
author. Books for children are his specialty and two of them sold over 
a million copies. 

George Gould, a director of New Haven Register, joined the Yale 
faculty for an hour or so this week with an address to the staff of the 
Yale News on the advertising side of newspaper work ... Back in town 
after a field trip to St. Louis and points east, Bill Arnold, g.s.m., Under- 
wood-Elliott-Fisher, reports that all is well and the dogs aren’t going 
to claim everything just yet ... Sam Wingfield, (K & E), burst out of 
the shell of anonymity that’s supposed to cloak all publicity men, with 
an address Tuesday night before the advertising and selling alumni of 
the N. Y. Ad Club... Down at Station WSB, Atlanta, they simply 
don’t let you mispronounce the name of their state. Lambdin Kay, 
g.m., John M. Outler, Jr., a.m., and Ernest Rogers, publicity director, 
spell it “Jaw-Juh”... 

This Monday, under the direction of Robert W. Bliss, publisher, 
Janesville Gazette, the Rotary Club will hear all about showmanship 
in business. L. Daniel Blank, regional director for Atlas Distributing 
Corporation, will do the showing... 

Having rung up its sixth straight victory with a 53-45 win over 
the Buchen Company last week in a strenuous battle, the Henri, Hurst 
& McDonald basketball team is looking for other Chicago opponents 
worthy of its metal . 

Jack Lutz, Chicago newspaper rep, is sunning himself Panama way 
on his annual Winter hegira ... Eddie Gantner, v. p. and Detroit mana- 
ger of Manz Corporation, left last 
week for a Southern vacation... 

J. C. Gries, art director and 
sales manager of Manz in Chi- 
cago, took Dorothy Wilson as his 
wife Feb. 10. The delirious couple 
departed for Florida without de- 
lay ... Coy Glidden, former Chi- 
cago agency man and now head 
of a firm of market counselors, 
has been taken under the wing of 
Redpath Bureau to give his talk 
on “Strange Things, These Mar- 
To ae 

Charlie Fuller, Detroit manager 
for Popular Mechanics Magazine, 
and Mrs. Fuller celebrated their 
25th wedding anniversary with a 
trip to Hawaii on the China Clip- 


r. Mrs. Fuller <¢ i 
per rs. Fuller and the children wee Mts Sithiey whieh Geevee MM. 


ge = aioe geod of the Slocum, AFA prexy and Automotive 
ae . Rete Daily News publisher, addressed the 
Chester S. Ricker, technical ad- Women's Advertising Club of St. Louis. 
viser for MeCann-Erickson, Inc., So President Mathilde Woltjen gave him 
Detroit, has taken the chairman’s this huge cake. 
toga of the Power Boat Race 
Committee of the Detroit Yacht 
Club... and C. W. “Pete” Hungerford, a.m., Michigan Bell Telephone 
Company, figured in a bit of snappy blocking for the one-time All- 
American quarterback from Michigan, Harry Newman. Harry wanted 
license 46, the same number his jersey bore when he was forward- 
passing to fame. Pete had the number. Pete surrendered... 

After a siege of illness that kept him away from the office for two 
weeks, H. J. “Tubby” Quilliam, genial g.m., KIRO, Seattle, is back at 
his desk in the Cobb bldg. studios . . . New permanent quarters of 
the Crosscup Pishon Post, advertising men’s post of the American 
Legion, Boston, have been formally opened in the Hotel Lennox... 


BIRTHDAY BOY 


Coming 
Convention: 


RI 

Feb. 14-16—Annual convention, y 
tional Association of Broadcast, KN 
Hotel Willard, Washington, D. ¢ 
, Feb. 15-16—Annual convention, ; 
land Daily Press Association, Ho, 
Sherman, Chicago. 

Feb. 18-19—Annual meeting, Inj Ne 
state Advertising Managers Asgo¢ rands, 
tion, Williamsport, Pa. orator! 

March 21-22—Annual conventipmmertise' 
Interstate Circulation Managers , opular 
sociation, Wilmington, Del. i, 8 

March 22-25— Annual Packagiy yorld- 
Exposition of American Manageme 


adio © 
Association, Palmer House, Chicaggm®!?Y 
March 29—Annual convention, pg! 
port Managers Club, Hotel Pennggmp™°™® 
vania, New York. "Be Hie 
March 31-April 1—Annual conyeg”® ph 
tion, Hotel Sales Managers Associ?” 


tion, Atlantic City. nee 
April 20-23— Annual conventig red 


American Association of Advertisiy 
Agencies, The Greenbrier, Whi . 
Sulphur Springs, W. Va. = 
April 25-27—Annual conventig we ; 
Associated Business Papers, Whi og 
Sulphur Springs, W. Va. - 


uced 


April 26-29— Annual conventigit e°"* 
: . ourth 
American Newspaper Publishers 4 The 
sociation, Waldorf Astoria Hot vari 
New York. 


enny, 
as fir 
econd 
Vilson 


May 3-7—Annual convention, Py 
mium Advertising Association , 
America, Chicago. 

May 10-12— Annual conventiof,.q K 
Lithographers National Associatiof&,q a: 
The Homestead, Hot Springs, Va. BRoreq 

May 13-14—Annual convention, Ad® oquc 
vertising Affiliation, Hamilton, Onfy you 

May 22-25—Annual convention, Narams 
tional Paper Box Manufacturers 4s 
sociation, Hotel Cleveland, Clevelan( 

May 30-June 1—Annual convention 
Southern Newspaper Publishers 4s 


wer } 


sociation, Biloxi, Miss. ‘ge 
June 12-15—Annual conventio es 
Advertising Federation of Americ ~~ 
Statler Hotel, Detroit. ca. 
June 26-30— Annual convention * D 
Pacific Advertising Clubs Associs home 


tion, Ambassador Hotel, Los Angele aw 

June 26-30—Annual convention, Hin th 
ternational Association of DisplaRenn; 
Men, Mayflower Hotel, WashingtolfReyn« 


D. C. luced 

Aug. 23-25—Annual conventions he: 
Outdoor Advertising Association ( Fav 
America, Denver. mut te 


times 
spons 
Vvisior 
Hutel 


Sept. 21-23—Annual conference, Ne 
tional Industrial Advertisers Ass¢ 
ciation, Statler Hotel, Cleveland. 

Sept. 28-Oct. 1—Annual conventio.— 7), 
Association of National Advertisers ;\,). 
The Homestead, Hot Springs, Va. Bost 

Oct. 8-9—Annual convention, Ne 
tional Advertising Agency Network, 
Washington, D. C. 


Smit] 
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In Atlanta 
THEY LISTEN TO 


—__. 
—_— 


win do 
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Direct - Mail - Advertising 
Automatic-Typewriting 
Multigraph-Letters 
Planograph-Letters 
Process-Letters 
Filling-in—Addressing 
Mimeographing 
Folding—Enclosing 
Stamping—Mailing 
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WMMY'S RAPID 
RISE FEATURES 


tion, x 

cy NEW RADIO POLL 

D.¢ 

ition, | 

mn, Hot 

z, 1 new York, Feb. 9. — Standard 

» Intell - 

Asgocggmprands, Inc., and General Foods Cor- 

yration, two of radio’s largest ad- 

iventiommertisers, sponsored America’s most 
toy : 

gers opular air entertainment during 
“Mo37, according to the New York 

ackagi yorld-T'elegram’s seventh annual 

azememmadio editor's poll which placed Jack 

Chicag ony as best comedian and the 

tion, RR base and Sanborn hour as first 

Penny ™D® the variety programs. 


Highlight of the annual poll was 
he phenomenal rise of Charlie Mc- 
arthy who, in one short year, sky- 
cketed to a place in public favor 
eond only to Jack Benny. Spon- 
ored by Standard Brands and pro- 
huced by J. Walter Thompson, the 
‘hase and Sanborn hour was ranked 
ist, Charlie and Edgar Bergen were 
oted second among comedians, Nel- 
on Eddy was second among classical 
ingers, and Dorothy Lamour was 
ourth among girl singers. 

The Jack Benny program also won 
, yariety of laurels in the voting. 
enny, for the fifth straight year, 
as first comedian and the show was 
econd among variety programs, Don 
Vilson was first among announcers, 
nnd Kenny Baker was a strong sec- 
md among popular singers. Spon- 
ored by Jell-O, a General Foods 
roduct, the program was produced 
y Young & Rubicam, Inc. Both pro- 
rams are heard Sunday evenings 
wer NBC-Red network. 
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Lombardo Holds Lead 


Guy Lombardo ranked first among 
he light orchestras for the seventh 
uecessive year. Sponsored by Gen- 
ral Baking Company’s Bond 
read, and produced by Batten, Bar- 
wu, Durstine & Osborn, Inc., the pro- 
ram is heard each Sunday afternoon 
wer CBS. Swing music ran second 
n the orchestra field with Camel’s 
enny Goodman. Sponsored by R. J. 
Reynolds Tobacco Company and pro- 
juced by Wm. Esty & Co., the show 


iventio 
Americ 


ivention 
Associa 
Angela 
ition, } 
Displa 
shington 


iventio—ms heard over CBS. 
ation dm Favorite news commentator turned 
ut to be Boake Carter, heard three 
ace. times weekly over CBS under the 
o Ame sponsorship of Philco Radio & Tele- 
and vision Corporation. The agency is 
_ fuutchins Advertising Company. 
iventiol® The standings in other classifica- 
tgs tions were as follows: Bing Crosby, 


most popular male singer; Kate 
Smith, female singer; The Revelers, 
best quartet; Arturo Toscanini, sym- 
phony conductor; Jose Iturbi, instru- 


ion, Ne 
Net work, 


mental soloist; WABC Radio The- 
ater, dramatic program; Ted Husing, 
sports announcer; Singing Lady, 


children’s program; and Magazine of 
the Air, best women’s program. Of 
the first choices in each classifica- 
tion, NBC and CBS were tied with 
eight each. 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


Stera-Kleen to Be 
Promoted Nationally 


Stera-Kleen, brushless powder for 
cleansing false teeth, will be adver- 
tised nationally by Phillips & Benja- 
min Company, Waterbury, Conn. 
The American Weekly, American 
Legion, American Magazine, Good 
Housekeeping, Ladies’ Home Journal, 
The Saturday Evening Post and 
Time will be used, in addition to 
drug and dental publications. Charles 
W. Hoyt Company, Inc., New York, | 
is the agency. 
| 
| 


Connors Appointed 


John J. Connors, formerly assistant 
publisher of the Boston American | 
and Sunday Advertiser, has been ap- 
pointed advertising manager of the | 
Albany Times-Union, succeeding the 
late Julien J. Schwartz. 
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TEA—AND HOW 


The water must be boiling 


Warm a crockery tea-pot cy 
Put in one teaspoonful ~- of tea 
for each person and one ‘for the pot 

--Add fresh, BOILING water 
Steep 5 minutes €7) and serve. 


Only Fine Quality gives Fine Flavor 


"SALADA 


TEA 


Salada tea newspaper copy takes a new 
tack with recipe technique. 


COLUMBIA 


Consumer View 
on Program for 


Chicago, Feb. 9.—A broad cross- 
section of newspaper problems, in- 
cluding that of reselling advertising 
to the consumer, will gain the focus 
of the Inland Daily Press Association 
;}convention here Feb. 15-16, the pre- 
liminary program disclosed today. 


Dr. Hutchins to Talk 


Among the major speakers will be | 


|Edward Anthony, press service di- 
|rector, Crowell Publishing Company; 
| W. J. Cameron, Ford Motor Company, 


. REPRESEN 
_ EDWARD PETRY & 


Inland Meeting 


and Dr. Robert Maynard Hutchins, 
president of the University of Chi- 
cago. 

Dr. Frank L. Mott, director of the 
Iowa School of Journalism will direct 
a session on the reader-interest of 
various features and will also report 
on a survey of this nature recently 
completed by the Iowa school. New- 
print developments will be reported 
‘by E. P. Adler, publisher of the 
| Davenport Times, and chairman of 
‘the IDPA newsprint committee. An- 
other committee chairman, A. L. 
Miller, publisher, Battle Creek En- 
quirer News, will report on ABC- 
publisher relations. Election of new 
officers is scheduled for Feb. 15, the 
opening day of the conclave. All 
sessions will be held in the Bal Tab- 
‘arin of the Hotel Sherman. 


| 


HOUSEHOLD | 
FINANCE CORP 
“Teledo,.Ohio 


“How did you happen to choose Household?” 
“| have listened to your program on WJR for over five years.” 


LEO FITZPATRICK 
VICE-PRES. & GEN MGR. 


TATIVES © 
COMPANY, INC. 
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ADVERTISING AGE 


February 14, 193, 


Separate Coast 
Council Is Set 
Up by Four A’s 


San Francisco, Feb. 9.—Leaders of 
the Pacific Council of the American 
Association of Advertising Agencies 
today were putting the finishing 
touches on their new organization. 

The council was authorized last 
week after a long campaign on the 
part of Pacific Coast members who 
feel the autonomous council will en- 
able more fruitful work by agency 
members west of the Rockies. 


Botsford Named Chairman 


David M. Botsford, Botsford, Con- 
stantine & Gardner, Inc., Portland, 
was named chairman and director for 
one year at the Coast convention last 
October, with Hunter H. Vinton, Ger- 
ber & Crossley, Inc., Portland, 
secretary-treasurer. Edmund Pitts, J. 
Walter Thompson Company, San 
Francisco, was elected vice-chairman 
and director for two years with Au- 
gust J. Bruhn, McCann-Erickson, Inc., 
Los Angeles, and Richard P. Milne, 
Milne & Co., Seattle. The Four A’s 
also has changed the name of the 
former Western Council, embracing 
the central states area, to Central 
Council. 


FRRAILROADS know 

how to reach the 
nation’s big shippers. 
Out of each freight ad- 
vertising dollar they 
spend 45 cents in + - + 


THE 
TRAFFIC WORLD 


418 6. MARKET ST. - - CHICAGO 
Eastern Advertising Office, 512 Fifth Ave., New York City 


A gratifying percentage of the half 
million radio families in the country’s 
fifth largest market listen regularly to 
WHE and WCLE in Cleveland. And 
WHE-WCLE listen too, not so much to 
station programs but to the listeners 
themselves. 


WHK-WCLE executives make it a 
daily habit to use the “stethoscope” 
on listeners. They listen for favorable 
reactions to existing programs, sound 
out listeners on what new programs 
they prefer, make daily surveys in 
homes picked at random. 


No small part of the success of 
WHE-WCLE in Cleveland is due to 
this constant effort to make their pro- 
grams second to none. And sponsors 
prefer to buy time from stations that 
do so much to keep listener interest 
at high levels. 


WHK = WCLE 


c 
“eyeu® 
H. EK. Carpenter, Vice Pres. and Gen. Mgr. 


FREE & PETERS, Inc. - National 
Representatives, 
New York - Chicago - Detroit 


FEBRUARY ADVERTISING LINEAGE IN FARM PAPERS 


Poultry and 


Livestock 
———_—_Commercial Display ———_, Display 
1938 r 1937 \ 1938 1937 

Monthlies Pages Lines Pages Lines Lines Lines 
tAmerican Fruit Grower... 20.0 9,023 22.6 10,161 
American Poultry Journal: 

Eastern Edition ........ 20.5 8,787 20.3 8,691 9,335 11,365 
Breeder’s Gazette ......... 12.5 5,615 11.3 5,087 2,772 1,696 
California Citrograph 23.5 15,784 22.3 14,979 ae 4) 
Capper’s Farmer ..... 33.8 23,051 38.8 26,435 579 1,084 
tCarolina Co-operator 13.9 5,824 11.7 4,300 7 =? 
Country Gentleman 44.4 30,209 50.0 34,035 1,723 3,345 
COMMETT BEOMRO cc cccccccces 43.9 19,746 41.4 18,620 664 1,207 
Farm Journal 41.9 17,961 39.8 17,087 1,190 1,833 
+Florida Grower ..... 9.5 6,449 11.7 7,969 va 
tHoosier Farme! ieunewaw eet 6,600 8.7 3,900 ; 
tNational Livestock Pro- 

Se eee 7.9 », 748 6.3 4,597 
Nation’s Agriculture ...... 1.0 1,810 5.4 2,444 
tKentucky Farmers Home 

CE eee eee 9.4 7,382 5.5 4,311 727 518 
*+New Jersey Farm & Gar- 

CN ib Reh s Cikie oie wie be We 24.0 10,814 21.6 9,752 3,140 3,610 
+Ohio Farm Bureau News.. 8.6 3,983 14.6 6,588 92 218 
Poultry Tribune: 

Eastern Edition ........ 25.4 10,913 27.9 11,981 8,918 11,981 
Progressive Farmer and 

Southern Ruralist: 

Carolina-Va. Edition 30.0 21,881 39.3 28,608 652 1,066 

Georgia-Ala. Edition 28.6 20,816 38.7 28,184 536 563 

Kentucky-Tenn. Edition 26.8 19,499 35.4 25,776 746 815 

Mississippi Edition ..... 25.0 18,262 35.4 25,753 1,002 1,092 

Texas Edition .......... 24.4 17,791 30.1 21,943 1,078 1,057 

Clee SE. cna aeweceee 19.8 14,405 26.8 19,505 _ A 

*Average of 5 Editions.. 27.0 19,650 35.8 26,053 803 919 
ND kt cekees se 9.8 6,683 10.7 7,301 530 1,007 
Southern Agriculturist .... 23.4 16,346 28.7 20,106 468 457 
Southern Planter ..... ‘3% ao 13,989 27.1 18,957 639 634 
Successful Farming ....... 46.6 20,979 52.4 23,594 759 1,466 

WOGGs SIOUD 2.06 escexe 345,945 391,759 35,550 45,014 

Semi-Monthlies—(January ) 

Arizona Producer ......... 12.7 9,974 11.8 9,244 217 490 
Warm. & BRAWGR.......sccee 23.5 17,746 21.0 15,869 1,636 1,920 
Farmer-Stockman ......... 16.1 12,178 16.4 12,396 1,267 701 
Hoard’s Dairyman ........ 17.8 12,924 19.9 14,507 1,823 1,538 
Missouri Farmer .......... 9.4 7,352 7.8 6,147 393 242 
Montana Farmer .......... 14.4 10,864 15.6 11,774 211 133 
ee 13.8 10,438 13.7 10,353 1,922 852 
Western Farm Life ....... 13.4 10,496 9.8 7,695 658 738 

Wetel BOUD .icccccvese 81,972 ee 87,985 8,127 6,614 

Bi-Weeklies—(January)—Three issues unless otherwise noted. 

American Agriculturist 26.3 19,135 31.3 22,773 2,923 3,652 
California Cultivator ...... 33.3 25,171 33.9 25,673 702 1,253 
pe eer 15.2 11,746 14.9 11,536 89 758 
.. &. . rs eee 26.7 20,921 24.0 18,814 1,448 1,275 
Indiana Farmer’s Guide.... 16.0 12,548 16.2 12,688 292 227 
DD SE be cccrece sve 17.2 §12,975 18.1 §13,693 144 112 
Kansas Farmer ........... 12.9 9,850 12.1 9,199 1,157 1,983 
Michigan Farmer ......... 26.6 20,447 27.5 20,974 1,806 1,988 
Missouri Ruralist ......... 11.9 §9,044 9.1 $6,937 43 404 
Nebraska Farmer ......... 26.5 19,298 22.4 16,302 998 2,393 
*Average 4 Editions....... 28.3 20,611 25.2 18,371 1,188 2,598 
New England Homestead... 30.0 21,016 30.2 21,157 4,445 4,349 
Ce TED cccnsccscceses 21.2 16,301 23.4 17,953 976 1,150 
Pennsylvania Farmer ..... 36.4 27,955 33.4 25,614 3,323 3,138 
Oremon Parmer .......s+06 19.3 §14,608 20.2 §15,242 84 82 
Prairie Farmer: 

ES Geb 4 24 co sens ales 27.0 19,675 30.7 22,323 769 430 

Siac ks <> bw ain 0%. 5 27.0 19,675 25.0 18,198 769 410 
Rural New Yorker......... 30.5 23,921 31.2 24,460 6,361 7,528 
Wallaces’ Farmer & Iowa 

ee Es 28.8 22,585 29.9 23,427 4,445 4,428 
Washington Farmer ...... 19.9 §15,102 20.4 $15,425 84 81 
Wisconsin Agriculturist 21.1 16,563 21.6 16,969 684 768 

WEEE BPOUD ..ccvvvcces 358,436 359,357 31,542 36,409 

Weeklies—(January)—Four issues unless otherwise noted. 

Capper’s Weekly .......... 4.3 $9,640 5.2 $11,580 793 766 
Dairyman’s League News.. 5.2 3,759 5.4 3,911 101 452 
Pacific Rural Press: 

Northern Edition ....... 39.2 $29,651 48.2 $36,443 4,146 3,189 

Southern Edition ....... 36.0 $27,230 43.8 $33,134 4,069 3,189 
Semi-Weekly Farm News: 

Friday Edition ......... 3.4 8,126 4.3 $10,198 

Tuesday Edition ........ 2.9 6,845 2.8 6,718 
Weekly Kansas City Star: 

Missouri Edition ........ 7.6 18,780 8.2 20,166 775 2,111 

Wet) BOUND ..is0s0ess 104,031 122,150 9,884 9,707 

Dailies—(January) 

Chicago Daily Drovers 

Cs 4 5 vind Ska hs 249 14.9 31,855 17.4 37,003 8,517 6,300 
Kansas City Daily Drovers 

oe eee ee 16.4 34,976 20.8 44,335 11,072 8,511 
Omaha Daily Journal- 

ER. nk bees paws pes 22.6 48,007 22.6 48,014 5,908 11,221 
St. Louis Daily Live Stock 

MOMOTREP ccvceccsceusias 19.5 41,561 21.6 45,995 4,616 3,800 

oe ee 156,399 175,347 30,113 29,832 


Total group 


+Figures provided by publisher. 
*Not included in total. 

tFive issues. 

§Two issues. 


Put Men in Clarence 


Saunders’ Keedoozle 


Clarence Saunders’ mechanical 
“Keedoozle” self-service grocery sys- 
tem, launched in Memphis, has been 
revised to supplant some of the be- 
hind-scenes machinery with human, 
though unseen, clerks. 

The Piggly Wiggly chain founder 
last May opened the unique store, as 
described in ADVERTISING AGE Dec. 
14, 1936, and has been making plans 
to extend franchises throughout the 
country. 


Hannon Joins Bauerle 

William T. Hannon, Jr., has joined 
the T. R. Bauerle§ Advertising 
Agency, Chicago, as account execu- 
tive. He was previously associated 
with both Sears, Roebuck & Co., and 
Bullock’s in Los Angeles. 


Reeves a Director 
Clifford B. Reeves has been named 
a vice-president and director of Dore- 
mus & Co., New York. He has been 
with the agency since 1933 as service 
director. 


Organizes Sewdettes 


Curt G. Joa, president of Curt G. 
Joa, Inc., has established a new divi- 
sion, Sewdettes Company, Sheboygan 
Falls, Wis., for manufacture of a 
new type of sanitary napkin. Robert 
B. Wells, associated with Mr. Joa for 
several years, will be production 
manager, and Robert F. Timm, for- 
merly general advertising manager, 
Sheboygan Press, sales and advertis- 
ing manager. 


Bekins Plans Campaign 


Approximately $100,000 will be 
spent this year on a newspaper cam- 
paign by Bekins Van Storage Com- 
pany and Bekins Van Lines, Van- 
couver, B. C. Newspapers in three 
Pacific Coast states and in British 
Columbia will be used. 


Conoco Names Lloyd 


O. B. Lloyd has been appointed 
general sales manager of Continental 
Oil Company, Ponca City, Okla. Mr. 
Lloyd has served the company as 
northern sales manager in Chicago 
for the past three years. 


FEBRUARY LOSS 
OF 11.77% FOR 
FARM LINEAGE 


New York, Feb. 10.—Commercial 
display advertising in farm month- 
lies experienced its second succes- 
sive monthly loss during February 
with lineage totaling 345,945, a drop 
of 11.7 per cent from the 391,759 
scheduled by these publications a 
year ago, Publishers’ Information 
Bureau reported today. 

The January lineage for these 
monthlies, as reported in ADVERTIS- 
Inc AGE Jan. 10, declined 3.3 per cent. 
These two months are the only ones 
in the past twelve months in which 
gains have not been reported. 

All other groups in the farm field, 
reporting January lineage today, 
likewise exhibited losses. The small- 
est of these was in the bi-weeklies. 
Lineage for this group totaled 358,- 
436, 0.26 per cent less than the 359,- 
357 reported for January, 1937. 

Dailies, with lineage totaling 156,- 
399, dropped 10.8 per cent under the 
175,347 for this group in the same 
month last year. 

Weekly and semi-weekly publica- 
tions reported 104,031 lines, a loss 
of 14.84 per cent from the 122,150 for 
January, 1936. Semi-monthlies de- 
clined 6.84 per cent, scheduling 
81,972 lines this year as compared 
with 87,985 for January, 1937. 


“Strong Man’ Copy 
Brings FTC Action 


The Federal Trade Commission has 
filed a complaint against Charles At- 
las, Ltd., New York, alleging that 
the company’s advertising is mis- 
leading in that copy features a “‘spe- 
cial low-price offer’ when this price, 
according to the FTC, is the usual 
price. 

The FTC also claims that the com- 
pany falsely represents curative pow- 
ers of its instruction. 


Tiger Has New Post 


A. August Tiger, formerly director 
of public relations for N. K. Wins- 
ton & Co., Inc., New York, has been 
named advertising and promotion 
consultant of Surgical and Equip- 


ee 


SUCCESS STORY 
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The Kleenex-Kotex “Pic-A-Pac"  floo, disc 
stand has been taken by 20,000 dealers acri 
since the first of the year. oske 
a incr 
lice! 

Floor Stand Is 


Lure for Large § « 
Kleenex Sales 


Chicago, Feb. 10—An _ unusual 
merging of display and distribution 
was disclosed this week with a re. 
port from International Cellucotton 
Products Company that its ‘“Pic-A. 
Pac” floor stand for Kleenex and 
Kotex has brought more than half a 
million dollars in orders from retail- 
ers since the first of the year. 


fron 
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Distributes 20,000 Units 

Tt 
enue 
wou 


Executives told ADVERTISING AGE 
that by the middle of this month 
20,000 units will be distributed, 
largely to independent druggists. To 
qualify for the stand, the dealerf 
must order $33.26 worth of merchan- 
dise, subject to a 10 per cent co-oper- 
ative discount, making the combined 
display and stand cost $29.92. @ able 

The stand was designed by An-) line: 
drew P. Olsen, of Schmid Studio, A 
Chicago; manufactured by the An- 
drews division of Washburn Com- 
pany, Rockford, and _ lithographed) 
metal signs were produced by J. L. 
Clark Company, Rockford. 


gest 
fron 
sphe 
and 
dian 
natt 


ment Dealer and Salesman, new 
monthly with headquarters at 10 W. 
47th street, New York. Portable-Exhibit < 
. BACKGROUNDS & 

Monahan in New Post with NAME 

Paul Monahan has resigned as|| Colorful Fabrics 
sales manager of Watson Company, 
Attleboro, Mass., silversmith, to take CAMDEN & 60. 
an executive post with the Krementz cHicaco. sf ia g! 
Company, Newark, N. J. IEAM DRAPES-F RAME REQUIRES 

How to make 


vertisements 
what made 


JOHN CAPLES 


always to get into any copy, 


tial 
Just Out! 
ads on other products, 
any layout, 
JOHN CAPLES’ make ads click. 


ADVERTISING IDEAS 


John Caples shows you in 
this book 100 successful ad- 


He shows you how the essen- 
features of these suc- 
cessful ads can be built into 


e428 practical 
methods, appeals 


and shows you and devices 


them successful. 
®from successful 


advertisements 


®@ pointed out and 
discussed by John 
Caples 


how 


those things that 


| aaa 


How to 

..-choose effective appeals (pp. 70, 
102, 130, 176, 180) 

..write headlines that are ‘‘stoppers’’ 


(8, 46, 52, 68, 74, 192) 
..write copy that sells (38, 86, 94, 116, 


120) 
.-make all kinds of layouts (7, 36, 42, 
60, 132, 154) 


.- get attention by using comic strips, 
sex appeal, babies, brides (34, 40, 
58, 150, 162) 

.-Use self-interest, news, humor, hor- 
ror, curiosity (2, 10, 44, 104, 156) 

..build prestige (20, 100, 108, 188) 


Frepertck C. KENDALL 
Editor, ADVERTISING & SELL- 
ING, says in the Foreword: 


“This book not only shows you 
successful advertisements but 
it tells you how to produce 
successful advertisements.” 


Here’s a new idea in advertising manuals. 
Short on theory, long on practical example; 
made for use by those who want HOW TO DO 
IT information in time-saving form. Points 
out hundreds of specific methods and ideas, 
in actual ads. Gives crisp explanatory com- 
ment right alongside. hen you see this 
book you will be quick to say that this. is 
the plainest, most powerful kind of help for 
those who plan and write ads. 


See ee eee ee ee ee 
10 days’ Examination—Send this coupor | 


l McGraw-Hill Book Co., 330 W. 42nd St., N. Y. C. | 
1! Send me Caples’ Advertising Ideas for 10 days’ a a 
tion on approval. In 10 days I will send $4.00, plus 
cents postage, or return book postpaid. (Postage paid 
" orders accompanied by remittance.) | 
1 Name 


I BENE. vkscrnicuceviadivevecsehenderekonseliieeer™ 
I Oe BOE. RIB. ok vk vce va cunswetucetecenesss® ee “a 
l Position 


1 Company ..... és vevsntee tensebeeeeeeaeenree Age—=- 
'] (Books sent on approval in U. S. and Canada only.) 
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February 14, 1938 


ADVERTISING AGE 


POMPETITION OF 
NETWORK ANNOYS 
CANADIAN RADIO 


tssociation Asks CBC to 
Withdraw from Broadcasting 


Ottawa, Canada, Feb. 8.—Resolu- 
tions requesting the Canadian Broad- 
casting Corporation to abandon com- | 
mercial broadcasting and revert to. 
its original function of a controlling | 
organization were adopted by the 
Canadian Radio Broadcasters’ Asso- 
ciation today following two days’ of | 
discussion which at times became 
acrimonious. The association also 
asked that instead of the proposed 
increase of from $2 to $2.50 in radio 
license fee, the charge be cut to $1. 

Feeling ran high against the pub- 
licly owned Canadian Radio Commis- 
sion, Which has accepted over $200,- 
000 worth of commercial programs 
from United States advertisers. The 
contention of the 75 owners of pri- 
vate Canadian radio stations is that 
the CBC, which sprang from the Ra- 
dio Commission, was formed pri- 
marily to eliminate some of the ad- 
mitted abuses in Canadian broadcast- 
ing. Instead, it was represented, the 
organization has departed far from 
that conception, and is using its pub- 
licly financed networks to compete 
with independent stations. 


Ask CBC to Quit 


To compensate for the lower rev- 
enue which reduction in license fee 
would entail, the association sug- 
gested that the CBC remove itself 
from the commercial broadcasting 
sphere, acting as a controlling body 
and the producer of typically Cana- 
dian programs of a non-commercial 
nature which would be made avail- 
able to private stations over network 
lines sustained by the license fee. 

Another complaint which will be 


ie 


qGuoted from the 1937 


inches deep. 


It is a significant commentary on the 
ership, authoritativeness and accuracy 
Of this engineering magazine when hun- 
dreds of leading newspapers and maga- 
“ines (even competing magazines) repeat- 


lead 


es 


NEWS, technical data and editorials 
issues of 
Engineering News-Record would fill 456 
Newspaper pages 8 columns wide by 21 


| CANADIAN BROADCASTERS CONVENE IN OTTAWA 


i a ae 
a 


At the Canadian Broadcasters Association meeting in Ottawa last week were 

Gordon Love (front, left), CFCN, Calgary; Harry Sedgwick, CFRB, Toronto and 

CBA president; Phil Lalonde, CKAC, Montreal; Harry McLaughlin (back, left), 

CJRC, Winnipeg; Frank Elphicke, CJCA, Edmonton; J. S. Neil, CFNB, Frederic- 
ton, and Col. E. S. Rogers, CFCY, Charlottetown. 


forwarded to the government, with 
other resolutions, protested the pres- 
ent Commission regulation 
political addresses for two days be- 
fore an election. It was argued that 


radio is thus removed from the arena | 
at exactly the moment when it would | 


be most effective. 

The independent _ stations 
lodged a claim of discrimination in 
telegraph tolls on news, asserting 
that the CBC enjoys a rate approxi- 
mately one-half of that 
dependents. 

Hon. C. D. Howe, cabinet minister 
in charge of the Department of 
Transport, enjoying jurisdiction over 


Canadian radio, was the chief! 
speaker at the banquet last night. 
He pleaded for more co-operation, 


saying that both networks and pri-| 


vate stations are necessary cogs in 
the machine and that both should be 


encouraged to develop without imu- | sardines. 


tually destructive competition and 
regulation. 
Public First Consideration 
While he indicated that the na- 
tional system plans to be content 
with the commercial business now 
being obtained, he said that 


please them. 


banning | 


also | 


paid by in- | 


the | 
Canadian public are stockholders in 
the CBC and its primary job is to 


| broadcasters only momentarily, one 
|later interpreting it as meaning, 
“You're going to get stuck, so you'd 
better like it.” 

Harry Sedgwick, managing direc- 
tor of Station CFRB, Toronto, was 
elected president of the Canadian 
| Radio Broadcasters Association, with 
Arthur Evans continuing as secre- 
itary. Directors were elected as fol- 
lows: H. Gordon Love, CFCN, Cal- 
gary; F. Elphicke, CJCN, Edmonton; 
Harry McLaughlin, CJIRC, Winnipeg; 


Lt. Col. Keith S. Rogers, CFCY, 
Charlottet-wn, P. E. 1; J. Stewart 
| Neill, CFNB, Fredericton, N. B.; 


| Phillip Lalonde, CKAC, Montreal. 


Sardines Plug Fair 


What is believed to be the first 
|commercial product to feature the 
|New York World’s Fair of 1939 in 
|/national advertising is Norwegian 
“See Our New York 
| World’s Fair Exhibit” is the catch 
|line at the bottom of the new 1938 
‘advertisement. Charles W. Hoyt 
|Company, Inc., New York, is the 
jagency, and Col. K. G. Martin ac- 
count executive. 


Sill Assists Reynolds 


Jerome Sill has been named assis- 
tant to Edwin S. Reynolds, of the 
Columbia Broadcasting System sales 


This deft address pacified the | promotion department. 


FOOD AND DRUG 


CENSORSHIP 1S 
CANADIAN DRAG 


Ottawa, Feb. 8.—Broadcasting in 
the United States seemed compara- 
tively simple as the Canadian Radio 
Broadcasters Association discussed 
some of its problems here today, one 


being the embarrassing activities of | 


time brokers, who are antagonizing 
advertising agencies to radio as a 
medium, and another being the nec- 
essity of rejecting much food and 
drug business because of the lack 
of approval of the script by censors 
at Ottawa. 

A far Western broadcaster said 
that the delay in getting approval of 
radio scripts is proving expensive to 
all broadcasters, and he asked that 
the Dominion Department of Health, 
which is the court of last resort, 
issue a book of rules by which the 
broadcaster could do his own censor- 
ing. 

Dr. J. J. Haegerty, chief executive 
office of the Dominion Department 
of Health, replied that the govern- 
ment could not allow radio station 
owners to administer the Food and 
Drugs Act, even if the broadcaster 
had any means of knowing the qual- 
ity of the food or drug to be adver- 
tised. He also said the proposal to 
create regional administrative agen- 
cies is impracticable. 


Viewpoint of Department 


Dr. Haegerty pointed out that his 
department has no way of prevent- 
ing a broadcast, but can only take 
action later. It was for the benefit 
of the radio broadcasting industry, 
he said, that his department con- 
sented to supervise scripts and de- 
lete objectionable references. 

Discussion of radio representation 
indicated a swing to exclusive sales 
organizations and consequent elim- 
ination of time brokers. Not only 
does recognition of brokers involve 


|double commissions, but agencies 


A SPACE RECORD THAT SAYS... 


“If it im Engineering News-Record you Cam nely upon a” 


$5.00 a year to read it . 


their employers or their 


edly quote material originated by the cdi- 
tors of Engineering News-Record. 


How then must Engineering News- 
Record stand with the men for whom it is 
edited .. . the more than 30,500 engineers 
and contractors who pay at the rate of 
. . the more than 
90,000 others who read copies paid for by 


These readers are accustomed to testing 


colleagues? 


what they use. They know the qualities of 
Engineering News-Record just as they 
know the qualities of the equipment and 
materials they use. 


You who are using the advertising 
pages of Engineering News-Record are 
enjoying advantages other than those rep- 
resented in its circulation quantity, its 
circulation quality, its high readership 
and its record low rate per thousand. Your 


—— 


3 . > = <a 
Gordon Love, Canadian Broadcasters 
Association vice-president, who hails 
from CFNC, Calgary, meets Phil 


Lalonde, CKAC, Montreal, at the CBA 
Ottawa Convention. 


complain that the brokers are usurp 
ing their functions. One agency man 
indicated that the agencies would 
have to retaliate by becoming brok- 
ers unless the situation were cor- 
rected. 

C. M. Passmore, speaking for the 
agencies, said that the principle of 
go-betweens is basically unsound. 
Regardless of the number of brok- 
ers employed, he said, each station 
has to have a sales representative, 
which means three separate commis- 
sions to be paid on each order. 

In rebuttal, association members 
recalled that time brokers were the 
greatest sales agency in existence in 
the early days of radio. 

A standard rate card form was au- 
thorized by the association, with the 
new schedule to take effect one year 
after approval. N. P. Colwell, Cana- 
dian manager for Joseph H. McGil- 
Ilvra, read a lengthy paper on the 
lack of uniformity in present cards. 


Cosart Promoted 


Lee D. Cosart has been named as- 
sistant general sales manager of the 
Plymouth division of Chrysler Cor- 
poration, Detroit. He was formerly 
regional manager of the Dodge divi- 
sion. 


Gets Snia Rayon 


Willard B. Golovin, Inc., New York, 
has been appointed to direct adver- 
tising for Snia Spun Rayon, made by 
Snia Viscosa, producer of rayon S8ta- 
ple fiber. 


products are going to market under the 
most favorable conditions, sharing as they 
do the cover-to-cover prestige and author- 
itativeness of the world’s No. 1 engineer- 
ing magazine. 

Take a tip from those who know how to 
appraise publishing values. Put and keep 


Engineering News-Record towork for you. 
Engineering News-Record, a member of ABC 


and ABP, 
330 W. 42nd St., 


is published by McGraw-Hill at 


lew York. 
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ADVERTISING AGE 


February 14, 193g 


<a 


Lineage Index 


Shows Decline 


for PastWeek 


Chicago, Feb. 11.—For the 


ended Feb. 5, 


week 
retail display advertis- 


Earnings of 
Advertisers 


E. I. du Pont de Nemours 
For the year ended Dec. 


31, 1937, 


ing showed a decline of 7.4 per cent| With $89,884,449 in the preceding 
under the corresponding week of| year. 
1937, according to the ADVERTISING 


Acr Index of Retail Activity. 


A total of 16,653,488 lines is shown 
luded 


79 ts 


mark inc 
period reported, 


for the major 

in this Index for the 
against 17,982,338 
sponding week of last year, 
amounting to 1,328,846 lines. 


Yearly Total 94,978,087 Lines 


Newspapers in the measured cities 
94, rs 087 
7,445 
ane of 
4.549.358 lines 
Against 
1936, 
per cent. 
each 
weekly period of this year over 1937 


have 
lines 


carried a 
this year 
lines for the 
last year, the loss of 
amounting to 4.6 per cent. 
the corresponding period 
this year shows a gain of 0.3 

Gain or 


total of 
against 
comparable 


99,52 


of 
less percentages for 


are shown in the following table: 


4 lines for the corre- 
the loss 


Union Bag & Paper 

Net profit for the year ended Dec. 
31, 193 amounted to $1,419,595, 
compared with $387,391 in 
gain of 266 per cent. Net sales for | 
the year were $15,710,373, an increase 


of $3,939,586 over 1936 and an in- 
crease of $6,175,740 over 1935. 
Deere & Co. 

Consolidated net income for the 


year ended Oct. 31, 1937, was $14,- 
936,476, against consolidated net in- 
come of $11,785,429 in the preceding 
year. In 1929, consolidated net income 
was $15,181,949. Net sales for 1937 
totaled $100,399,410, compared with 
$71,527,015 in 1936. 


Hercules Powder Company 
Earnings for 1937 were $4,440,273 
compared with $4,284,164 for 1936, a 


BR ee ie pSecaleg-we eesinee as 0.8 | Sain of 4 per cent. 
Ie SC otal Pte en GH lle 2.4| Loew's, Inc. 
AES CCT eee eee 3.7 For the first quarter of the fiscal 
3S ote age bgt eee ae On 5.1| year ended Nov. 25, 1937, net profit 
EE a Kanha’ ss eereeeeurn -7.2| was $2,917,409, against net profit of 
CT Mh oc 8sbe cans Se eneere -7.4| $3,457,973 for 12 weeks ended Nov. 
Individual lineage figures for each|19, 1936. 
city measured by this Index are} Cord Corporation 
shown in the tabulation appearing Net loss for the fiscal year ended 
elsewhere on this page. Gains are| Noy, 30, 1937, amounted to $340,557, 
shown for 24 of these cities while | ¢ompared with a net profit of $306,- 
54 show losses. One reported noO| 691 for the previous year. 
change. Valspar Corporation 
———— Report shows consolidated net 
profit of $269,328 for the fiscal year 
PHOTO euded Nov. 30, 1937, compared with 
$183,390 for the 1936 fiscal year, an 
ET increase of 47 per cent. 
DANT 10 Uphold Labeling Law 
CAGO The validity of Florida’s labeling 
PHO D OROS and embossing law has been upheld 
by a three-judge court decision filed 
= in Federal Court at Tampa. The 
labeling and embossing law was 
passed by the 1937 legislature to 
govern the citrus canning industry. 
. ‘ it requires that the words “Pro- 
Oil Well Coming In duced in Florida” be printed on the 
label of all citrus canned in the 
state and that the word “Florida” 


Shreveport, 


Louisiana! 


This picture of an 
oil well coming in 
was made on the 
first day of this 
month, only nine 
miles from _ the 
heart of Shreve- 
port. Our oil page 
carries several such 
drilling reports 
every day. But oil 
wells have long 
since ceased to be 
front page news in 


be stamped into or embossed on the 
can. 


Ruieden Advanced 


Smith L. Rairdon, formerly East- 
ern sales manager of the glass con- 
tainer division of Owens-Illinois 
Glass Company, has been named vice- 
president and general sales manager 
and a director of Owens-Illinois Can 
Company. His headquarters will be 
in Toledo. 


om: ” : 
Time” Promotes Spink 
Shepard Spink, formerly manager 
of the Cleveland advertising office of 
Time, has been appointed assistant 
advertising manager of the magazine. 


Shreveport. For thirty years oil fields Frank Wilson, of Time's Cleveland 
have covered our alluvial land in| Staff, will replace Mr. Spink as man- 
almost every direction. ager. 


Need we tell you that we are a pros- 
And 
you can reach us with ONE paper at 
for the Times has a daily 


perous people, spending freely? 


ONE cost, 


circulation of 


51,063! 


c 


Representatives : 


“%y 
— The Branham Co. 


S/ANA 


MEW ORLEANS? 


Shreveport 


To Audio Productions 


George S. Gladden, formerly in the 
public relations department and re- 
search division of General Motors 
Corporation, has joined the creative 
staff of Audio Productions, Inc., New 
York. 

deine Al Combert 

Melvin J. Stephenson has resigned 
of Sidles Company, Lincoln, Nebr., 
to join Air Comfort Corporation, Chi- 
cago, as director of sales. 


Bruce to WRTD 


Davison Moves 
Davison Publishing Company, 
tile publications, 
ecutive, 
from New York to 201 E. 
avenue, Ridgewood, N. J. 


Rehm to Rapid 


less Engraving Company, 


| tion, Chicago, as salesman. 


1936, a 


as manager of the Airtemp division | 


Ranny Bruce, formerly. with 
WCHY, Charlottesville, Va. has} 
joined the sales staff of WRTD, | 
Richmond. 


tex- 
has moved its ex- 
production and sales offices 
Ridgewood 


Otto A. Rehm, formerly with Peer- 
Chicago, 
‘has joined Rapid Engraving Corpora- 


net profit was $88,031,943, compared | 


Markets 


Index of Retail Activity in 79 Important 


Based on total retail advertising volume in all newspapers in each city. 


(Copyright, 1938, by Advertising Publications, Inc.) 


~ Gain | Gain 
5-W c 6-Week i-Week or Loss’ or Loss 
“Period Period Period 1938 1938 Week Week % Gain 
Ended Ended Ended over over Ended : Ended Or 
Cits eb. 8, 1936 Feb. 6, 1937 Feb. 5, 193s 1936 1937 eb. 6, 1937 Feb. 5, 1938 _Loss 
| te Te eee ean es 1,472,933 1,545,372 1,289,650 —12.5 16.6 289,616 242,158 18) 
Aitenem, FPR. «cs saccess 597,163 646,443 527,205 -11.7 18.5 104,741 88.179 154 
pS a: 1,353,310 1,379,728 1,515,374 ~11.9 - 9.8 320,768 318,598 0.7 
faltimore, Md. ........ 2,024,811 2,161,374 2,045,441 +1.0 -3.4 $70,211 363,075 i 
Birmingham, Ala. ..... 959,714 1,203,118 1,250,522 + 30.3 + 3.9 206,948 222,166 V4 
Boston, Mass. ........ 2,020,007 2,144,201 2,054,176 +17 4.2 362, 373 384,765 ~1.6 
Bridgeport, Conn. ..... 891,352 879,816 936,62 +5.1 7S. 157,248 140,028 “e9 
a a rrr 1,336,43 1,550,640 1,595,146 +19.4 +2.9 290,640 265,468 8.7 
Comes TB. kak hw Ke 386,662 $34,705 355,864 —i.9 18.1 66,472 69,965 15.9 
Cedar Rapids, Ia. ...... 109,780 $58,626 $20,924 wi S.2 93,268 ¥2,744 cn 
Chattanooga, Tenn. 650,363 641,112 612,406 —5.8 “4.5 Y71T7 108,470 +116 
Chicago, Ill. .......... 2,771,684 3,074,826 2,912,534 +51 6.3 aa gt . 
Cincinnati, O. ...cecces 1,561,761 1,486,389 1,536,555 —1.6 +3.4 293,581 256,788 12.5 
CleveManG, GO. ..cccsecsne 1,902,628 2,023,026 2 027,532 + 6.6 +0.2 362,454 310,821 —14,3 
Pe es” gheeeeek. | CR RkaE ae man e's tea ac 237,088 209,706 - 115 
EEE, Se ess scccsses 2,139,583 2,029,246 7,199,028 +2.8 +38.4 366,074 420,716 0 +148 
Dayton, i betes enenes 1,312,444 1,372,896 1,318,792 +0.5 —3.9 233,772 237,606 +16 
Denver, Colo, ......+45 1,028,933 1,024,685 1,018,655 —1.0 —0.6 168,995 168,993 tes 
Des Moines, Sie erate ave 619,855 621,849 663,711 +7.1 +6.7 116,853 147,621 + 26.3 
Pretront. BESO. «ca vcecve 2,060,548 2,178,774 1,932,233 ——6§.2 —11.3 392,059 329,758 _— 15.9 
BOE ssréccses caekeaes 8 veneeses 6 ¢Ceaseus ers wore 198,471 178,052 —103 
rie Pa. ees Fe Bore 646,058 792,700 $64,328 + 33.8 +9.0 145,082 141,848 2.3 
Evansville, Ind. ....... 1,195,656 948,823 1,277,552 +6.8  +34.6 $4,770 223/930 + 164.2 
Fall River, Mass. ...... 342,522 338,021 317,417 7.3 —6.1 61,526 63, 692 + 3.5 
Eee, ONO, Koc cceevane 923,020 810,222 811,230 -12.1 +0.1 123,536 132,034 6.9 
Fort Wayne, Ind. 962,752 1,060, 598 1,003,450 +4.2 —b5.4 183,498 172,284 —6.] 
Gary, Ind. Torres o Cee 517,776 3 551,071 +6.4 —18.4 97,438 $1,560 —16.3 
Grand Rapids, Mich. $50,360 1 022, 560 863,356 +1.5 -15.6 179,830 133,868 - 25.6 
| Greenville, B. C. ..cses 449,112 643,953 603,156 + 34.5 -6.5 125,160 11 1,334 6.3 
OT ae 1,324,778 1,526,588 1,518,292 + 14.6 —0.6 244,020 244,166 _ 4 0.1 
| Indianapolis, Ind. ..... ~ 1,577,365 _ 1,687,007. 1,667,496 By =e 289,198 246,890 1.6 
| oe ee 736,428 895,496 841,871 +14.3 —6.0 151,452 148,428 ~2.0 
geracy City, N, de ssc 234,869 234,026 194,900 -17.0 —16.7 64,249 30,513 —52.5 
Kansas City, Kans. 218,162 266,763 304,976 +39.8 +14.3 $5,276 58,142 +28.4 
Knoxville, Tenn. aaa aes 897,288 905, 338 _ 1,030,512 + 14.8 +10.9 161,672 239,792 + 48.3 
Little Rock, Ark. ..... -. 8B2,518 «904,73 925,022 Eas + 2.2 145,726 176,792 +213 
| Bae Angeles, COkescecs “Saveiwes 2,486, 711 2,399,633 reas —3.5 436,535 100,353 —8.3 
Oe ae ae 1,015,840 9! 156,2 56 812,686 20.0 —15.0 206,542 132,104 —36.1 
Manchester, N. H. 330,210 30,318 373,182 + 13.0 +12.9 54,230 58,182 +i 
Memphis, Tenn. ....... 1,110,204 ety 1,156,008 +4.1 +85 161,560 186,606 + 15.5 
Milwaukee, Wis. ...... ~ 7,110,452 —=«:1,701,915 1,840,589 47.7 ae 275,579 274,611 04 
Minneapolis, Minn. 1,604,688 1,684,878 1,470,624 8.4 -12.7 279,694 245,937 —12.1 
| Moline-Rock Island SS2,308 926,996 994,252 +12.7 +73 158,508 161,252 +1.7 
New Bedford, Mass. 351,400 350,728 351,666 +O.) + 0.5 64,960 §2,930 —3.1] 
New Haven, Conn, 976,136 952,056 942,998 3.4 —0.9 170,744 164,458 - 3.7 
|New Orleans, La....... “2,020,661 2,175,4: L.844,N45 aT 15.2 347,981 327,401 5.9 
tNew York, N. Y....... 6,398,102 6 H,246,914 -2.4 —7.0 1,226,888 1,094,688 10.8 
serookivn, MN. XY... cesis 688,460 763,667 505,933 "6.5 -33.8 143,492 93,130 35.1 
OVO, Wi base eee 912,606 965,090 910,112 —0.3 -5.7 180,964 145,936 19 
ga 708,243 689.634 TO5 814 0.4 + 2.3 115,803 112,844 - 2.6 
Oklahoma City, Okla. _ 1,080,688 ~ 7,103,816 | 1,184,064 +9.6 +7.3 187,670 198,128 +5.6 
PTE, RERs. os Poids Oe oo NT1,351 1,061,126 1,032,457 +6H.5 —2.7 179,210 167,720 6.4 
Philadelphia, Pa. ...... ” 889,051 3,077,321 3, 4 4 31.2 565,176 346,040 38.8 
PRoeenis, APIS. ...05 cee 771,988 737,898 856, 26S +10.9 + 16.0 134,792 143,878 +67 
Pittsburgh, Pa. 2,395,540 2,147,306 —4.0 —10.4 486,486 396,634 18.5 
Fortiand, Ore. ........- 1,184,637 1,055,996 —11.3 —12.6 127,932 171,444 34.0 
Providence, R. I. ....<. 1,337,922 1,169,734 -10.9 12.6 230,250 188,083 18.3 
Renting. PR. ...60siss 969,024 939,610 +13.3 —~$,0 166,404 174,650 + 4.9 
Richmond, Va. ........ 1,185,240 1,157,380 —3.2 —2.4 215,614 211,414 Lg 
§Rochester, N. Y. ...... 1,836,030 LAST.415 —12.8 —19.0 334,094 249,911 25.2 
Sacramento, Cal. ...... 888,062 745,968 —10.3 —10.6 137,732 114,632 —16.8 
San Antonio, Tex. ..... 667,198 645,084 —2.1 —3.5 119,616 105,548 11.8 
| San Diego, Cal. ........ 1,522,990 1,333,150 —13.4 —12.5 250,614 200,326 20.1 
San Francisco, Cal..... 1,567,008 1,535,730 1,654,330 + 4.3 +6.4 282,050 320,633 +13.3 
ORETIO. DW RBR.. 262400300 1,057,066 998,550 892,528 —15.6 10.6 151,662 161,266 +6.8 
South Bend, Ind. ...... 768,417 963,750. ~7i1,091 i + OB — 20.0 161,888 124,548 —23.1 
Spokane, Wash. ....... 781,050 776,944 795,088 +1.8 +2.3 138,278 +7.9 
Bt LOUIS, BO. kceicaeas 1,607,405 1,869,805 1,726,905 +74 —7.7 292,790 —10.6 
Bt.. Pwd, BM: oi cece 1,212,144 1,205,613 1,223,704 +0. +1.5 180,337 —9.1 
Gyrracuse, HM. ¥.. siccs.vs.s 1,007,917 1,053,523 942,476 —6.5 -10.6 194, 628 168,322 —13.6 
*lacoma, Wash. ...... 591,038 666,300. 591,682 +0.1 it.2 124,544 100,800 —19.1 
ei a 706,568 614,572 665,140 5.9 +-8,2 99,984 90,160 -9,8 
, ye a 941,736 1,385,604 1,504,281 —2.8 —5.9 269,934 236,992 12.2 
Toronto, Ont., Can. ,285,2: 30 2,178,397 1,860,363 18.6 —14.6 383,797 308,678 —19.6 
oe Se SA are 342,972 388,038 337,638 —1.6 —13.0 74,522 58,282 “218 
) Oe so area 399.89 22 ~—~—é<“‘(‘(aé«O# 3 2W#W“SL 990,522 -+-10.1 +6.3 190,162 164,206 —137 
washington, D. C. ...%. 3,475,956 3,726,990 $3,375,161 2.9 —9.5 686, 370 624,373 9.0 
Worcester, Mass. ...... 1,074,306 1,065,935 1,219,490 +13.5 +- 14,4 3f 187,329 +6.8 
Younsmstown, O. 2... 927,111 849,105 198,227 14.6 6.7 158,977 —1.6 
sg! terre Re rears 92,258,799 99,527,445 v4, 978, OST + 0.3 —4.6 17,982,334 16,653,488 =< 
FNew vork American discontinued June 24, 1937 
tBrooklyn Times-Union discontinued June S, 1957. 
§Journal and Sunday American discontinued June 8, 193% 


*Daily Ledger discontinued June 23, 


1937. 


Depew to New York 


Herbert Depew has been trans- 
ferred from Detroit to New York to 
co-ordinate the executive editorial 
contact and sales division of the New 
York production unit of Jam Handy 
Organization. 


‘ * 99 

“Varpic” to Bow 
Varpic, new pictorial magazine de- 

signed to show college life, will make 


its appearance in Columbus, O., about 
March 1. Claire M. Lytle is adver- 
|tising manager. Offices are in the 


Brunson bldg. 


“Press”? Names Rosene 


| Harold A. Rosene has been named 
national advertising manager of the 
Cleveland Press, succeeding Leo A. 
McPherson, who has joined The Co- 
lumbus Citizen as advertising man- 
ager. 


Buys Maine Papers 


the News, Framingham, Mass., has 
purchased the Commercial, Bangor, 


Me. 


Lowell Thomas to 
Map AFA Program 


Lowell Thomas, president of the 
Advertising Club of New York, has 
been appointed head of the program 
committee for the annual conven- 
tion of the Advertising Federation of 
America which will be held in De- 
troit, June 12-15. 


Now “Lumarith” 


Celluloid Corporation has dropped 
the name “Protectoid” for its trans- 
parent packaging material and will 
henceforth promote it as “Lumarith,” 
name of the plastic from which it is 
made. 


Get Wanger Posts 


John L. Johnston has been ap- 


James E. MacPherson, publisher of | 


Me., and the Frening News, Portland, | & Son, 
pointed 


pointed director of advertising and 
publicity for Walter Wanger, Holly- 
wood motion picture producer. His 
| assistant will be Russell Phelps. 


Keesely Advanced 
N. E. Keesely, for seven years in 
the radio department of N. W. Ayer 
Inc., New York, 


assistant secretary. 


has been ap- 


COAL-HEAT 
The Stoker Magazine 


Offers you direct contact with 
the rapidly growing Stoker In- 
dustry. 


Stoker sales in 1936 were dou- 
ble those in 1935 and four times 
ahead of 1934. Increased con- 
sumer demand is opening an 
immense new market for all 
kinds of coal-burning equip- 
ment, heating and cooling ac- 
cessories. 


Write for copy of COAL- 
HEAT. See what is happening 
in the basic fuel and heating 
market. 


COAL-HEAT 
20 West Jackson Bivd. 
Chicago, Ill. 


Phone: Wabash 9464 


New York Office: 19 West 44th St. 
Phone: Murray Hill 2-6585 
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WARD CATALOG 
STEPS UP OWN 
BRAND STRESS 


chicago, Feb. 10.—Price fixing will 
seeive one of the sharpest on- 
jauguts it has yet experienced when 
‘he drug and cosmetics section of the 
yontgomery Ward & Co. spring 
and summer catalog is distributed, 
ip was revealed here today. Company 
executives said that merchandising 
stress On @ Majority of the items in- 
volved will be heavily increased to 
favor the Ward private brand over 
the nationally advertised, competing 
product. 

Always energetic in promotion of 
its own brands, the mail order house 
has in this catalog its first broad 
opportunity since passage of the 
Tydings-Miller law to feature pres- 
ent price variations on many prod- 
yets, although it launched an edi- 
torial attack on price fixing in the 
catalog last fall. 

In connection with this, it was 
also disclosed that in several in- 
stances the products were really one 
and the same, with the Ward labeled 
yrand being supplied by a manufac- 
turer selling his own brand at a 
fixed and usually much higher price. 


Increase Color, Roto Pages 


The new catalog is the most ambi- 
tious ever presented by the company, 
totaling 840 pages as compared with 
the 796-page volume of a year ago. 
Increases have been made in the 


» number of both color and _ rotogra- 


vure pages. Distribution is expected 
to total more than 6,000,000 copies, 
approximately the same as in 1937. 
Indicative of other merchandising 
trends in the mail order field are in- 
creased emphasis on household fur- 
nishings, a “Hollywood” influence in 
presentation of women’s styles to- 
gether with an increase in the atten- 
tion given to outdoor’ sportswear, 
and continuation of the instalment 
credit plan which is available on-all 
listed items for orders totaling $10 


= or more. 


Ward’s emphasis upon its private 
brands in the drug and cosmetic sec- 
tion, the only field to be widely 
affected as yet, intensifies its first 
move in the price-fixing argument, 
made editorially in the catalog last 


In this issue, an editorial, “You 
Don't Have to Pay It,” criticized 
fixed prices as detrimental to con- 
sumer interests; pointing out as im- 
plied in the title that the consumer, 
in purchasing Ward brand products, 
ould save on the reduced prices 
(uoted for these items. 


Detail Price “Difference” 


Illustrating the price differences 
between Ward and price-fixed items 
is a full-page listing of 14 products, 
teaded “You Save $4.” Each Ward 


Denver Department 
Furniture, Jewelry, 
Men’s and Women’s 
Stores all Spend 
More Money with 


than with 


Any Other Station! 


Katz § i 
Pecial Advertising Agency 


| displayed. Beneath this is a list of 


similar, nationally advertised brands. 
The price total of the Ward products 
is shown to be $4 less than that of 
the national brands. These are a 
few of the comparative quotations: 


Bayer Aspirin..$0.59 Ward ........ $0.17 
Alka Seltzer... .49 Ward ......... ‘i 
Ipana, 2% o2.. .89 Ward ......... .17 


Williams Shav- 
ing Cream, 4 
OB, sccccsece 39 Ward, 3% oz... .17 
Ward's Mineral 
Oil and Agar 
Petrolagar .... .89 AGP cccccses ° 
DOORS secceees AD Ward ccccccces 37 


On subsequent pages, the national 
brand is illustrated and listed oppo- 
site Ward’s product, although the 
private brand receives major stress 
in most lines. 


Cite Private Brand Gains 


Company 
price-fixing 


spokesman said _ that 
influence had already 
been felt in the greater sales of 
Ward private brand products and 
that this intensified stress upon pri- 
vate brands could be expected to 
further increase this gain. In some 
cases it was admitted that manufac- 
turers had refused to sell their prod- 
ucts to Ward’s for re-sale under pri- 
vate brand label in competition with 
the advertised brand of the manu- 
facturer. Most other manufacturers, 
indicating that their price-fixing pol- 
icy was one of acquiescence rather 
than desire, sell readily to Ward’s, 
it was said. 

This season’s catalog includes 68 
pages in four colors, 8 pages in two 
colors, 340 pages in one-color roto- 
gravure, and 96 pages in two, three 
and four-color rotogravure. 


Colgate Offers Book 


Sets as Premiums 


Adopting a technique that has 
proved successful in newspaper cir- 
culation promotion, Colgate-Palm- 
Olive-Peet Company, Jersey City, 
N. J., has launched a merchandising 
plan that offers consumers a choice 
of four popular books at a greatly 
reduced price in return for a box-top. 

Under the plan the consumer has 
but to purchase any one of the 10 
Colgate products, mail in the carton 
panel of the article with 40 cents, 
and the company will send, by re- 
turn mail, the selected volume. Ben- 
ton & Bowles is the agency. 


1937 Liquor Sales 
Fair Weather Sign 


Decline of only 2.9 per cent in 
third quarter liquor sales was hailed 
in a statement Feb. 10 by H. W. 
Evenson, vice-president of Park & 
Tilford Distillers, Inc., New York, in 
charge of sales, as a rosy sign for 
1938. 

He pointed out that liquor is a 
luxury item and “a minus sign of 
only 2.9 per cent in a period of re- 
ceding business proves that the 
liquor industry is in a sound condi- 
tion.” 


Sees Television Sets 
Costing as Low as $35 


A statement that mass production 
of television receiving sets will re- 
duce the price from approximately 
$125, the present level, to $35, was 
made by Station WOR executives 
Feb. 10, coincident with launching of 
a facsimile broadcast schedule over 
its regular channels. 


Three to Decker 

Milton M. Decker Advertising, De- 
troit, has changed its name to 
Decker’s Advertising Agency and has 
moved to 2710 David Stott bldg. The 
agency has been appointed to handle 
the advertising of Detroit Beauty 
Supply, Inc., Martin Modern Equip- 
ment Company and Michigan Cos- 
metologer. 


Two Join WHIP 


Hal Makelim has been appointed 
commercial manager of WHIP, Ham- 
mond, Ind., and Bob Kaufman has 
been appointed assistant to the presi- 
dent in charge of program traffic. 


Agency for Beach-Craft 


Willard B. Golovin, Inc., New York, 
has been named to handle advertis- 
ing of Beach-Craft, new product of 
|!Greenhill & Daniel, Inc., nautical 
togs. 


Walker to Houck 


| Walker Machine & Foundry Com- 
| pany, Inc., Roanoke, Va., has appoint- 
|ed Houck & Co., Roanoke, to handle 
|'a direct mail and business paper cam- 
| paign. 


item with its price is prominently | 


Pick Winner of 
Shell Contest on 
Poster Design 


New York, Feb. 9.—The Shell Oil 
poster design of a young New York 
woman was selected this week by a 
judging committee of well known 
painters, sculptors, educators and 
advertising men, as grand prize 
winner in the modern art contest 
sponsored by Ryan, Leach & Goode, 
Inc. The winning artist was Miss 
Fernanda Zagni, who represented 
the American School of Design. 


Judged on Six Factors 


Miss Zagni’s entry was chosen 
from 15 prize winners on an evalu- 
ation of six separate points: selling 
point of view; pictorial presentation 
of the idea; strength and harmony 
of color; originality of technique or 
style; composition and layout and 
drawing and draftsmanship. Only 
requiring factors in each design were 
Shell Oil’s “world’s experience” and 
the Shell emblem. 

Other prize winners were: Chi- 
cago, Frederick Mizen Academy of 
Art—first, Chester C. Bratten; sec- 
ond, R. Harding Nugent; third, 
Carol D. Benge. Art Institute of 


WINS MODERN ART CONTEST 


Fernanda Zagni, American School of Design, New York, with her grand prize 
winner in the Ryan, Leach & Goode modern art contest last week. 


— 


Chicago—first, Harry John Cahill; 
second, Bearnice Byford; third, An- 
thony Danna. 

New York, American School of 
Design—first, Frank James Donato; 
second, James M. Woodward; third, 
Fernanda Zagni. Art Students 
League—first, Walter Sasse; second, 
George Alex. De-Ray; third, Arthur 


Pankin. Phoenix Art Institute—first 


and second, Ivan Viets; third, Bea- 
trice Luber. 


Joins Baby Talk 


George Laun Wright, Jr., formerly 
in the advertising department of New 
York Daily News, has joined the sales 
staff of Baby Talk Publishing Com- 
pany, Long Island, N. Y., as New 
York representative. 


ARTISTS °° 


A LARGE, EFFICIENT AND 
| COMPLETELY EQUIPPED 
PRINTING PLANT 


DAY and NIGHT 
OPERATION 


Printing and Advertising 
Counsellors 


workmen 


| All Departments 
| 
| 


Printing 


Catalogues e Publications e General Printing 
Direct Mail Advertising 


COPYWRITERS °@* 
PLANNING e 


ENGRAVERS 


OUR SERVICES 
TYPESETTING 


(Linotype, Monotype and Hand) 


PRESSWORK 


(The Usual as well as Colors) 


BINDING 


(The Usual, Machine Gathering, 
Covering and Wireless Binding) 


MAILING 


(This Dept. is equipped to de- 
liver to the post office or custom- 
ers as fast as printed and bound) 


ELECTROTYPING AND 
ENGRAVING 


(Our facilities are up-to-date and 
can take care of any sized orders) 


ADVERTISING SERVICE 


(Planning, copywriting, design- 
ing, photographing and artwork) 


PROPER QUALITY QUICK DELIVERY 


Because of up-to-date 
equipment and best 


Because of automatic 
machinery. Day and 
night service 


TO OUR PROSPECTIVE CUSTOMERS — Our growing business which comes from ail parts of 
the United States is because of satisfied customers. For your investigation further we will be pleased 
to furnish the names of well known firms who are our present customers. Consulting with us about 
your printing problems and asking for estimates does not place you under any obligation whatever. 


Secure our proposal on your printing. Large and small orders solicited. 
Proposals made on all or any part of our services. 


elena ae 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 


Established 1888 


© ELECTROTYPERS 
PHOTOGRAPHING 


DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
! Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


RIGHT PRICE 


Because of superior 
facilities and efficient 


Polk and La Salle Streets 


OUR 
SPECIALTIES 


Catalogues 
Booklets 
Publications 
Trade Papers 
Magazines 
House Organs 
Price Lists 
Pamphlets 
Proceedings 
Directories 
Histories 
Books 
Broadsides 
Folders 
Circulars 

and 
General Printing 


management 


Chicago, Illinois 
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Eastman New President 
of Glen Buck Company 


Frank G. Eastman was elected 
president of the Glen Buck Company 
Feb. 11 in a reorganization following 
the death of Mr. Buck. 

Donald Denton was 
president and D. C, Samer, 
treasurer. All have been 
agency for many years. 

Mr. Eastman was account 
tive of Erwin, Wasey & Co. 
years, advertising manager 
ard Motor Car Company for six 
years, and a member of General 
Motors advisory committee for three 
years. 


elected vice- 
secretary- 
with the 


execu- 
for five 
of Pack- 


Johnson and irahendl 
Promoted by United 


Robert Johnson has been appointed 
director of advertising and publicity 
for United Air Lines, Chicago. He 
has been assistant to Harold Crary, 
vice-president in charge of traffic. 

R. W. Ireland, long engaged in air 
travel promotion, has been appointed 
assistant to the vice-president on 
traffic organization. James H. 
Knight, veteran pilot, has been ap- 
pointed director of public education. 


Self Semneaiis Weber 


with Schlitz Brewing 


Edwin B. Self has joined Schlitz 
Brewing Company, Miilwaukee, as 
advertising manager, succeeding Ray 
Weber. 

Mr. Self has been manager of the 
Milwaukee office of Roche, Williams 
& Cunnygham. 


Joins Federico Studio 


Jack Armbruster, New York de- 
signer, has joined the studio of Jo- 
seph B. Federico, industrial designer 
of Niagara Falls, N. Y. 


DISPLAYS 


Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, InTERion & TRAVELING DISPLAYS 
Ae 


ADVERTISER'S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill. -Webster 4236 


GIANTS 


ALWAYS 
ATTRACT 


N  side-show or fairy 

tale, it's the giant 
who fascinates people. 
And that's the secret of 
the POWER in Rapid 
Giant Prints. Your sales 
portfolios, booth trim, 
client presentations, 
class instruction charts, 
court exhibits, all take 
on new POWER OF 
CONVICTION when 
they are MAGNIFIED 
the Rapid Giant Print 
way, instead of minim- 
ized in the usual small 
prints and small pages. 
Say it BIG and make it 
stick! Let a Rapid Con- 
tact Man explain. 


Photostats— Giant Prints 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison &t., STAte $977. 


POPEYE TO PLUG 
POPSICLES FOR 
LOWE ON CHAIN 


York, Feb. 9.—Popeye, to 
spinach growers will always 
be grateful, goes on the air in May 
for Popsicle, the frozen stick confec- 
tion. This highlighted radio program 
activity this week as Joe Lowe Cor- 
poration, licenser of the confection, 
obtained a seven-year option to the 
radio services of Popeye through an 
agreement with King Features Syn- 
dicate, Inc. A three times weekly 
broadcast over 75 stations is being 
planned by  Blackett-Sample-Hum- 
mert, Inc., agency in charge. 

Featuring Kay Kyser and his 
Musical Klass, American Tobacco 
Company has inaugurated a new 13 


New 
whom 


week show over WOR, Newark; 
WNBF, Binghamton, N. Y., and 
WGN, Chicago, expanding its first 


venture on MBS. The question box 
program originates from WGN. 


Sponsors Are Confused 


Meantime, some network programs 
are getting to the place where the 
listener cannot tell just who is spon- 
soring the program because the stars 
mention so many other products. 
Eddie Cantor has been doing it for 
some time, largely mentioning his 
previous sponsors, but occasionally 
plugging a product not in the Texaco 
line. One of his recent boosts was 
for Jell-O. When Lew Lahr was a 
guest on the U. S. Royal tires show, 
he “sent out for a_ package of 
Camels” to get to Egypt. 

Basil Rathbone, screen villain, 
said in an interview on the Lifebuoy 
program that he eats Wheaties for 
breakfast. Fred Allen, of Ipana and 
Sal Hepatica fame, gave a nice plug 
for Western Union by interviewing 
one of their boys from the special 
service division. And by way of a 
commercial for Packard motor cars, 
announcer Ken Carpenter referred to 
the Chase & Sanborn program when 
he said that with wooden dummies 
talking over the air, automobiles 
will probably be next, demonstrating 
by interviewing a non-Packard car. 

The chant of the tobacco auction- 
eer is getting more popular, with no 
less than a half dozen persons not 
affiliated with Lucky Strikes giving 
imitation chants. 

Guy Lombardo and his orchestra 
will continue for another year 
through a contract renewal, effective 
Feb. 20, with the General Baking 
Company, New York, for’ Bond 
Bread. The program is broadcast 
over the Columbia network each 
Sunday from 5:30 to 6 p. m. Batten, 
Barton, Durstine & Osborn, Ine., is 
the agency. 

tulf Refining Company, Pitts- 
burgh, will continue to promote its 
oils and gasoline over CBS through 
a contract renewal effective Feb. 20. 
The program is broadcast Sundays 


from 7.30 to 8 p. m. The agency is 

Young & Rubicam, Inc. 
“Hammerstein Music Hall,” mus- 

ical variety show broadcast each 


week over CBS, will continue for an- 
other year through a contract re- 
newal, effective Feb. 25, with the 
American Home Products Corpora- 
tion, Jersey City, N. J., for Anacin. 
Program is aired each Friday, 8 to 
8:30 p. m. The agency is Blackett- 
Sample-Hummert, Ine. 


Chesterfield Program Expanded 

Liggett & Myers Tobacco 
pany, for Chesterfield cigarets, has 
added four stations, WGBI, KDAL. 
WHLB, and WMFG to its CBS Andre 
Kostelanetz’s show. Newell-Emmett. 
Inc., is the agency. 

Quaker Oats Company, 
Will launch a new 


Com. 


Chicago, 
series titled “Man 


on the Farm” for Ful-O-Pep Foods 
on WLS from 12:30 to 1 p. m, 
Feb. 12, through Benton & Bowles- 


Chicago, 

Nestle’s Milk Products, Inc., New 
York, Feb. 15 will take a portion of 
the “Women's Magazine of the Air” 
participation period on five NBC Red 
Pacific stations, plus KFSD, KMED 
and the McClatchy group. Program 


is aired from 4 to 4:15 p. m., PST, 
to plug Alpine coffee. Contract was 
signed for 13 weeks through Leon 
Livingston Advertising Agency, Los 
Angeles. 


Boake Carter Shifts Feb. 28 


Boake Carter's 
series, to be heard 
sorship of General Foods Corpora- 
tion, starts Feb. 28. He will be 
heard daily, Monday to Friday, in- 
clusive, from 6:30 to 6:45 p. m. with 
a rebroadcast to the West at 8:45. 
Benton & Bowles, Inc., is the agency. 
Starting March 1, General Foods also 
will sponsor Lum and Abner three 
times a week. The sponsor will 
probably take the 6:45 to 7 p. m. 
period on CBS. Young & Rubicam, 
Inc., is the agency. 

Allis-Chalmers Mfg. Company, Mil- 
waukee, Wis., will start a new show 
March 5 on NBC Blue network. The 
show, featuring music plus a speaker, 
will be heard Saturdays from 10.30 
to 11 p. m., EST. The agency is 
Bert G. Gittins, Milwaukee. 

General Mills, Inc., Minneapolis, 
is moving “Valiant Lady,” serial 
tested on WGN, to its “Gold Medal 
Hour” on CBS starting March 7, re 
placing ‘Hollywood — in Person.” 
Knox-Reeves Advertising, Inc., 
neapolis, is the agency. 

On March 21, Glass Container As- 
sociation of America, New York, 
will start the “Steinie Bottle Boys” 
on NBC Blue network, to be heard 
Mondays and Thursdays from 7:45 
to S$ p. m. The program will plug 
the stubby glass beer bottle. United 
States Advertising Corporation, To- 
ledo, has the account. 


new commentator 
under the spon- 


CFAC Plans Four New 


Series of Lectures = 


Four new series of lectures will be 
given under auspices of Chicago Fed- 
erated Advertising Club, starting | 
early in March. 

The Advertising Managers’ Club | 
will sponsor six lectures on advertis- 
ing management; the Women’s Ad- 
vertising Club will give six on retail 
advertising; the Direct Mail Adver- 
tising Club will offer six on direct 
mail, and the CFAC itself will con- 
duct six on radio advertising. 


Usilton Mame Mead 
of Del-Mar-Va Group 


William B. Usilton III, Kent Neves. 
Chestertown, Md., was elected presi- 
dent of the Del-Mar-Va Press Associa- 
tion at its annual meeting recently in 
Wilmington. 

W. Murray Metten, Wilmington 
News-Journal, was named vice-presi- 
dent, and A. O. H. Grier, Neis-Jour- 
nal, re-named secretary-treasurer. 


P&G Promotes Huff 

Clarence J. Huff, formerly general 
sales manager, has been appointed 
vice-president 
Procter & Gamble Company, Cincin- 
nati. This position has been vacant 
since the death of Stockton Buzby, 
former president, in 1931. 


Gets Hotel Adolphus 


Tracy-Locke-Dawson, Ine.. Dallas, 
Tex., has been named to direct the 
advertising of Hotel Adolphus, Dal- 
las. The campaign will include 


newspapers, Magazines and posters. 


Min- 


Kotex Copy Changes Pace 
Without Change in Theme 
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Kotex advertising opened last fall in magazines with the double illustration copy 
on the left and swung at the turn of the year to dominant illustration. 
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Current copy shifts to almost straight 
type. 


WOMEN 
ON THE GO 


in charge of sales of | 


back with 


Next quarter's copy snaps 
maaidl illustration. 


Tourist eens So 
Michigan Is Prepared 


The finance committee” of the 
Michigan Administrative Board has 
prepared a budget to guide expendi- 
| ture of $75,000 as the state’s con- 
|tribution for a campaign to adver- 
| tise Michigan’s tourist and resort at- 
tractions. 
| The tentative budget includes $40,- 
|'000 for magazines with four tourist 
/and resort associations to contribute 
$10,000; $10,000 for radio; $9,000, 
{tourist booklet; $6,000, maintenance 
|of offices in other states; $5,000 for 
promotion of Mackinac Island, and 
$5,000 for administrative expense. 


Public Subscription 
| Must Match Budget 


| A legislative committee has ap- 
| proved the petition of Senator Theo- 
dore R. Plunkett, authorizing the 
commissioners of Berkshire County, 
Mass., to spend $10,000 for promoting 
‘its recreational advantages, provided 
the money is matched by public sub- 
scription, 


Brown-Eaton Starts 


Brown-Eaton Services, Hot Springs, 
| Ark., has been organized to promote 
attractions of the state through ad- 
vertising and publicity. Bruce J. 
Brown, former publicity director, 
Arkansas Centennial Commission, is 
president. Assisting him is Amy H. 
Eaton, formerly with Arkansas Light 
'& Power Company. 


Map Long Range 
‘Name Your Brand’ 
Liquor Campaign 


New York, Feb. 10.—With the sup 
port of liquor advertisers, agencies 
and media assured, the special « com. 
mittee in charge of the “Name Yoy, 
Brand” campaign this week devote 
its attention to organizational (de. 
tails of the long-range, educationa) 
program. Consideration is also being 
given to the most practical point of 
purchase display aids that can hye 
used in the drive, which was pyo. 
posed by Liquor Store & Dispense, 
after a survey of consumer buying 
habits had revealed an opportunity 
for the creation of greater brand cop 
sciousness. 

Nineteen cities, large and smal}. 
representing a cross-section of the 
national market for alcoholic bevyer. 
ages, were selected as the field of 
study to determine retailer and dis. 
penser influence on consumer buying 
habits. In package stores, consumers 
specify brands in only 58 cases out 
of 100, Liquor Store & Dispense, re. 
ported, with the other 42 purchases 
controlled by the package store oper. 
ator. 

Biggest field for exploitation of the 
brand selection theme, the survey 
revealed, was at bars. Although dis. 
pensers were found to be specifying 
brands in almost 52 per cent of 
straight drink purchases, they also 
reported that 44 per cent of their bar 
customers could be “switched” to 
another brand, thus establishing a 
maximum bar influence in almost 79 
per cent of straight drink purchases. 
This influence was even more pro- 
nounced when mixed drinks were 
ordered. Here, the survey found, 
only 22 per cent of buyers specify 
brand names, and “switching” was 
possible in 49 per cent of all cases, 
thus establishing a maximum bar in- 
fluence in 89 per cent of mixed drink 
orders. 


sPEED-—_-_____—_ ECONOMY 
PRESENTATIONS 
LETTERED WITH TYPE 


~ COLORS AT NO EXTRA COST — 
Additional Copies : at Lower Price — 


Details on Request + Plaza 8-1385 
A. B. MUIRHEAD, Inc., 480 Lexington Ave., N.Y. 


4 
In PHILADELPHIA: 
—that’s easy, it’s the 
BENJAMIN FRANKLIN 


For the Benjamin Franklin is the 
finest, largest, and best equipped 
hotel in Philadelphia. Even more 
important, the Benjamin Franklin 
is operated to attract the sort of 
people you like to know. The 1200 
rooms are large, comfortable, and 
each has its private bath. The food 
is deliciously appetizing, and there 
are four restaurants in which to en- 
joy it. It’s an excellent hotel—with 


moderate rates. 


~The 
BENJAMIN 
FRANKLIN 


PHILADELPHIA'S FOREMOST HOTEL 
Stack Earley - -MANWACING oreector 


Feb 


atlac 
tion 
He 
servi 
man 
point 
peen 
dust! 
mem! 


M! 
comp 
Presi 
cover 
more 
fusal 
Radi 
stren 
larity 
asser 
dustr 
respo 
music 
inion 
burde 
client 
gram 
contr 
net we 
cies a 
of a 
affilia 
the | 
missi 
scribe 
rende 

Mr. 
Joint 
has 
culty 
the si 
the st 
ing st 
resen 
progr 
cover 
field 
tee r 
used 
land 
stren 
part 

Mr. 
ficien 
recter 
juate 
of th 
progr 


Dis 
irds, 
have 
for p 
gram 
dang 
their 


a 


TORON 
MONTR! 
WINNIS 
LONDON 


TRA 


Mi - oe we 3 
e 
Kast Pa «seni aa a Ca Ent 9 ae j | 
— | ee » 
; | 
: a tes | ° . as 7 oF ee 
ae pee og woud RISK ‘ qt eo oer F 0 ait vou met 
a swan ; d ft Tes Os 165 gs. Coll ass 
3. ant we wor “oven rf j a? patt ma? pars OE 
— - uit ; . ao 
oe gst” if i) ~ 4 
a” « ae 
* \ Z \ a ; ’ 
: a t 
ie we ae 
| py" +e ake Pf | 
$ by ke, Yo N gy Bisse a4 | 
: : ; >: ee aay 
| - : a Lam - . 
; | “4 Ki eae ; "" | 
THE PROOF /S IN THE WEAR/NG/ P< “ a“ - 
s ee \ Can Wet. .4 * ; 
| ‘ h ae “ ’ D , 4 
| hat ~ por od Heed men's 
\ on aaa saat deans Cts to alee PO nei 
} gerd Seapes hy . . . 
| +f 
eo FF ? iF Steen 2 
| ryPes & j deem on ‘ To . ‘ nw 
‘ee : Ma axles % q " (ey Wensbende Kees? wanna eaghen waive thin prow bor yay 0 
Pah Wee nd t g ‘ his ‘ x ohh nie Chote: and Yeap 
sos J 3 «| aoe 
ee naet bi z 
Pee, ee re cant Fa * * i 
peace: 
Boge Ae 
cae; 
3 Pe 
435 
aa ee a 
a | Po 
Hoe Sees | 
i oar yy | 
wear ea 
i Pia ie : 
mS Thee | 
bears 
bes iets pe | 
pets, as: | 
Re inh 
Bi ih 
Sia ea ee gue < P | 
Re See a . | 
igen 
Pi a er 
ae la 
. Peer: 
aero nor ie | 
ie we. ; 
SS ae sn 
| 
= ie aeees | Fae 4 — - ‘ antes caine 
ea | ot ee eR RRRTNNRRNNERERINL 
ee . "4 ee an, Be . 
. ad = ; , ? Me es 
sie Bei *- ; eS 
i mee : > 
sae mis ake cas ‘ Bs 
ia i> ee rs i : ~ * 
ie Ceres = ke 
nee g Fess pe b 
. rae eee ee 
ea ww 6 estistary nawhse that ; is i phere Bia 
eae se ina lil ile ands es a. ‘ 
Seti ae er 
Bae * ett € 
7 ei Pee "2 wy _®, <9 ( = 
7 ise: fod Be 
i aee } #4 ‘ SSS 
Biot ; => iF he oe Sjaoa—a—saas 0 ooo 
oe ogee } — [7 < . 
ae Nia 
eo . tie Meg t é oer ray r 
t KO pu . Wie Se an 
oy vey ae { = “é on z, “ 
4 : ; 4 & a \ ca ee AES rT 4 
| . ’ ty % P35 & s 
Saran R 4) Ee a 
: oe 
} " a SS 
‘ } 5 AS o SSS 3 
> | P Sy = ~~ ¥ 
atts 4 - Se 
res SS 
a a 
Pars Rees as 
aes 
RA Gas: i 
a eres oe 
peer es | 
ea } 
oe } 
Ba 2 Bea 
Ve bats 
ues 
acs en: 
ae a8 
neers | 
is 
ay | 
Ciel 
eee 
Bin eee = fee, 
P aa ee || | 
MB conta Ey 
eee ie | 
as | a 
ite ae 
RICE Care 
: Sagas 
Se eat 
a 
aperie: = 
space hee Po | 
Greate a 
asthe oar ees 
Pega anes 4 | 
on oh . | Po 
ook ite 
a 
Bren: 
ney Rotate Set 
amet ee 
Pes neh | 
Magee wast 
ot ee age 
eee 
eS ima 
PO a 
RS on : ; % ‘ 0 RP RST i a ca 
Laas Oa ea ‘ p « } ‘ s : : if : aioe ne 0 IS SE arta 
<F = <5 thee pre ies a vat K . x SED Reis ser Ch te E iy a Sa aS , ‘ 2: * rete & e x 3 $ Src ee ? toy + oy eee aa apn at ; je ; p Peas, : oe As ee Ne ih Se ae, ag SOME aa ee 
aa, ise 2 ae EM Ae Sage one Paige TO ER Me ae A RA A 2 se a Sa et RRRE a RRS yp eR id MSE SUE ee Mie Caen t Tenet EG cae Ns” Thi Rey fe Teepe! VND AT NY a, ee inte SEA te wring ee amine re © 2 aS ea ete se Se eg 58 Sh al ies 
OR gs oe aaa eal cma ay iret Rokr a em ee RE th nO Anche epee Of eee CANCE SY” en a a pee ens Sei Sa gir ease aig Gio eats SIS. Wie ace a a SIRS pte MENA ae SP A Seen 2 ag ean Ae = ee ge OC od oS Paine 
to a ee oe sig is “ae ee es geek: ae fo. pe IR RIEERT a oP ee Wee pipes . ie of Nes Sows eS BO AE SA, 1 Pee Aaa, abe 23 Set Tes bie ts Sage pies ey oo waa ae aN by sibs Pope weg Sete Pot ta eS, 
; ved Fae ee Lae % : geet Shi = ro eee Ree it K “ we Koy ay ‘23 Pate ce es ae i : = ‘ ‘ Er re i Pip : ee tee eek : pa a carte] ~ — e % “ee pao, sy Pee ae <%: sage 
Sears zs é os ? ; : ia a fs 6 ei < BALE Subie et hes 3 ; f aS. ¥ i : te f side, tae . “4 ff 4 he #2 BON Sem aca 
Pies Catt bs, Sala 4 4 2 a f e : sibap BA 4 J . ; f N ; : i eS 
ne . kh, Be Er eR ee ge Re Cn, Dee eee ey at Uae OR eer EY Sees, alae te ON | taped eae 5 Bt Gets 2 ae e # fe uate ee it he ese ge no Sa etl hee nh a east re een Hi i fe 4 oe. i Rar : Sar Bees Nine anlar staat hel Fae > ie peel ps? pe : + 
Pe os Bs Sahoo Rceiaagle meta! ONT et oR gh ag Nee Ne ae an poe eo “3 eas ie eee uy Fibs aes MRP ree AS Ue ees MG Pag guid pont eet MSE a yaa. Sy eePehs  - co eas tt ty eam ba a eae Putas fae ee a ae a Se net hae ae Tee Loa Joe ol 


February 14, 1938 


NEW BASIS FOR 
REORGANIZATION 


at Kellogg’s 


| 


tee rejected an offer of $2,000 to be 
used for a test survey in New Eng- 
land states, which provided that field 
strength surveys were to be made a 
part of the procedure. 

Mr. Baldwin said that existing de- 
ficiencies in procedure must be cor- 
rected and arrangements for ade- 
juate financing be made if the work 


|/ated broadcasters of a board of re- 
| view to serve in an advisory capacity 
‘in connection with all network pro- 
grams. I limit the scope to network 
| programs because those are the only 
| programs concerning which the sta- 
|tions cannot have advance informa- 
| tion.” 

The prolonged debate between the 


(of IRNA),” said the report, “there 
was little left for the NAB to do con- 
cerning the demands of the AFM 
when the special meeting of its mem- 
bers convened Oct. 12. Actually, 
there remained only the question 
concerning application of union de- 
|/mands to non-network stations.” 


| Sentiment 


Is Unknown 


of the joint committee is to make; American Federation of Musicians | The AFM later decided, the report 


progress. 
Responsibility of Stations 


Discussing lower program. stand- 
ds, his report said that networks 
lave become largely mere vehicles 
for presentation of commercial pro- 
crams, 


their affiliates must retain their re- 


He regards this trend as) 
langerous, since the networks and | 


a = 


and the broadcasting industry was 
| treated in great detail in the report. 
The agreement signed by most of the 
network affiliated stations, as _ pre- 
viously reported in ADVERTISING AGE, 
provides that these stations will 
‘spend $1,500,000 more for music dur- 
ing the next two years, with the total 
sum expended in any one year being 
at least $3,000,000. The two major 


. . 


\ 


GIBBONS KNOWS CANADA 


ay A ™ pivision 


|said, that non-network stations must 
;accede to the same demands made 
on IRNA, though some concessions 
were promised for weaker stations. 
The non-network broadcasters asked 
the NAB to help them obtain data 
| to be used in subsequent negotiations 
with the union, but only 120 re- 
sponses were received from 388 ques- 
'tionnaires sent out. Of the 120 com- 
pleted returns, 55 stations expressed 
their preference for dealing with the 
AFM individually, while 34 desired 
to negotiate through a committee. 
The remaining 31 failed to give a 
definite answer. 

Mr. Baldwin pointed out that the 
union has yet to conclude an agree- 
| ment with manufacturers of tran- 
scriptions. He also made the star- 
tling statement that “a vast number 
of the dues paying members of the 
American Federation of Musicians 
are engaged primarily in other oc- 
cupations and work as musicians 
only as a side-line.”’ 


For World Syndicate 


Lang, Fisher & Kirk, Cleveland, 


| has been appointed to direct the ad- 


vertising of World Syndicate Pub- 
lishing Company, Cleveland. Maga- 
zines, newspapers and business pub- 
lications are scheduled for promo- 
tion of the company’s encyclopedias, 
dictionaries, bibles and other stan- 
dard works. 


Forms Smith & Staff 


John A. Smith, formerly assistant 
to the president of Wade Extract 
Company, has organized John A. 
Smith & Staff at 11 Beacon street, 
Boston, to specialize in mail adver- 


tising. 


Cereal Company, Minneapolis. 

These, who could logically be ex- 
pected to return the “attack” made 
by Kellogg, reported today that no 
plans had been made along this line. 
Indications were that these compa- 
nies would continue to extoll the 
merits of their respective products 
without delving into the hot versus 
cold question. 

A spokesman for one of these com- 
panies complained vigorously _ re- 
garding the “weight by weight” 
theme sometimes used by makers of 
cold breakfast foods. This official 
pointed out that while cold breakfast 
foods may be equal in caloric and 
other food value content weight by 
weight to hot cereals, most copy 
completely avoided the fact that 
average servings in weight were 
hardly the same. Such copy, he as- 
serted, was misleading and unethi- 
cal even if true in point of fact. 


en 


Hadeler Re-elected 


William D. Hadeler, editor of Cali- 
fornia Retail Grocers Advocate has 
been re-elected president of the Certi- 
fied Food Trade Press, co-operative 
association of state and sectional pub- 
lications representing organized in- 
dividual retail grocers of the United 
States. 


Mathes Advances Three 


J. M. Mathes, Inec., New York, has 
appointed three new vice-presidents: 
Gordon E. Hyde, who will continue as 
secretary in addition to his new 
duties; Charles R. Marshall and 
Charles S. O’Donnell. 


Heads Hunter Rye 


Jules P. Carter has been named 
president of Hunter Rye Distillery, 
Inc., Baltimore, Md., and will con- 
tinue supervision of distilling, blend- 
ing and rectifying operations. 


Account to Gray 


Russell T. Gray, Inc., Chicago, has 
been appointed to handle advertising 
of Faber Laboratories, Inc., Chicago, 
lubrication consultant in the auto- 
motive field. 
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can set a series of advertise- 
ments, an Engraver can make 
the plates, and a Printer can 
print the portfolio, containing 
these same advertisements. It is; 
therefore, logical to assume that 
ONE reliable institution can pro- 
duce the COMPLETE job—under 
ONE roof—at a definite saving of 
TIME, TROUBLE and MONEY. This 
is tne type of COMPLETE SERVICE 
we are giving advertising agen- 
cies and advertisers. It is a lot 
better than youimagine. Frankly, 
you will never know unless 
you try. Phone, Wabash 7820. 


Exceptionally well fitted to submit ideas. 
write copy, prepare sketches and draw- 
ings—through every step of production. 


@ The production 
on this reduced 
advertisement for 
The Hump Hairpin 
Manufacturing 
Co. was handled 
by Faithorn Corp. 


ALWAYS 


THE FINEST AT FAITHORN 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here, ready to serve you... 
Speed, economy and satisfaction assured. 


FAITHORN 


CORPORATION 


504 SHERMAN STREET + CHICAGO 
TELEPHONE WABASH 7820 


DAY AND NIGHT SERVICE 
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PHOTOGRAPHIC REVIEW OF THE WEEK 


A NEW SLANT ON COLD SELLING LIGHT TOUCH EARLY SEASON NOTE FOR CHESTERFIELD 


White on black ry for this new 

inental Baking Company delivers both bread and good promotion with this Dunlop Durex molded radio cabinet \ : . . , 

en ae "aa sled team, used out of Ogden, Utah. helps visibility of the dial and knob. Liggett & Myers Tobacco Company put an early spring note in this effective 

February poster for Chesterfield cigarets. Forbes Lithograph Company, Boston, 
produced the poster. 


° BRIGHTENS JEWELS AND THE LAST SHALL BE FRONT 
WHEN CHARITY'S A PLEASURE 


Union Special Machine 
Company, Chicago, pre- 
sents what's next in 
silk hosiery with this 
display of "front seams.” 
Now milady won't have 
to crane her neck to see 
if the seam is straight. 


Simpson's, century-old New York and In- 

dianapolis jeweler, is introducing this 

new jewelry cleaner nationally. Half- 

page space is being used in Vogue, 

through Pettinger-LaGrange, Inc., In- 
dianapolis. 


NOT PICKETING 


Allyn B. Mclntire, vice-president in charge of advertising of Pepperell Mfg. 
Company, keeps this attractive quartet busy with news of Boston's 1938 Com- 
munity Fund. He is publicity director. 


EARLY BIRDS CATCH SOME BALL GAMES 


Progress Corporation, Packard Lektro- 

Shaver sales organization, grabbed Jock 

Scott, Scotch hiker, who has just arrived 

in this country, to stage this unique 

demonstration before New York barber 
shops. 


It won't be long until the baseball season opens and no time is being wasted by 

Boston sponsors. D. G. Smith, general sales manager, Boston division of Socony 

Vacuum Oil Company (left); Fred Hoey, Boston baseball announcer; Arthur F. 

Rush, Kellogg Company New England sales manager; Donald W. Gardner, N. W. 

Ayer & Son; Bob Quinn, Boston Bees president; and Eddie Collins, Red Sox 
general manager, confer on plans. 


WESTERN MEMBERS OF ABP HOLD RAPID-FIRE ONE-DAY MEETING IN CHICAGO 


a <a ie wy 2 2 Tilia 
Joseph Sinel, designer; R. H. Morris, American Builder & Building Age, and D. J. Hansen, 
Domestic Engineering, were among celebrities present at the meeting. 


G. D. Crain, Jr., Advertising Age, talks it over with F. P. Keeney, Keeney Publishing 
Company, and a friend at the meeting. (Stories on Page 20.) 


—— Ta 
A 


Ha peter Henri, Hurst & McDonald, engages James O. Peck, McGraw- H. A. Palmer, Traffic World, tells Judd Payne, ABP execu- Samuel O. Dunn, editor of Railway Age, is startled by the camera as he 
' 


menble” ©., in conversation, as E. T. Howson, Railway Age, surveys tive vice-president, a few things. John Willy (upper panel), chats with Walter Painter, Power Plant Engineering, who is in a somewhat 
age. 


the 
Mr. Decker was the speaker at the opening luncheon publisher of Hotel Monthly, celebrated his 79th birthday pensive mood. The sessions attracted the largest group ever to attend a 
of the meeting. the day after the meeting. regional ABP conclave. 


aa. ‘=o Paes = 
TSS ; j “ J > , 
q Y . 
* - y - 
eee 
7 a 
eid of 
ee ee { 
nn , 
' = 
er ony re ‘ ‘ : 
iy 7 4 red : “ . fee in ae ee eS A i 
rg : ae See ‘ . i. : : a .ee ; ri ; ems 
e it ‘ é ohn a eee, CN a. w4 » See ees TAGE.“ "2 tease. ; . : 
rs 2 ; ie + * { 3 re “ i, 43 ee ¥ " ; ai , ps sas a % ‘ i E a oe % -¥ as bs Ht, the #4 / ; 
a re ae . rs e j ce : m “ Ae | di ae : ‘ ed sh z . ; 
ee A. eee ‘ 1 ay | See . a Fee ee — eS "> wae : 
: eer RS Se tee ’ a, or — J 4 a '* re hn . os a - ° a * ao 3 er = - ; 
j , ay ee. ‘ are We ‘ " ae wee My Be Le a" bay =] le > M7 Lhe cg 
~ ane Sow an . : ; a eee. eae 2 ; > ee ? { : 2g ee. 2% ~ 5 
: : i ; eet : VA ae oe ‘a Fr é 
| Le Ve | : WW SF ge ITE ie 
> . 4 ‘ + & ae s we : ; og. ‘s i » ‘ite "on iF 7 “4, ; 
Bins ale a > Sy one : : et see Vee y- \p> 2 | 
a 2 . ' ~ 4 pe ite c : 3 4 * z wm. F ss a >i 5 h 
’ “>.> “= 5 ‘ ~~ “ * laa, Sie aM ; : * ae i «ql Pe: . 
Sse he F > sy J . ji Se pad ae - cs ee fe — ; = , 
ge es cial : ‘ “fs J mL ae . : ’ i s : “a P = = 
4 an : : » ~ _ = j — ; z at: : : ‘ = Ty , : 
; — > ; >” aaa ae > " es .y a ae sm 
ma 60C es as CaS ites: balls ae 4 . hi oe a 
ry af “Sin. ch “ E ; 4 a : ER Te eae ee > 
, eee re x A om aa * - — % a , PR ae 
y—— | - 
SO 4 a a: oo 4 » oA F se we = c . a - Dante a 7 
ae *, ad = “ S ; é & . ™ Ss i oe c 
% a . <— * ; em a aoe 
: , = . mec. \ es ae Picea a cs 
he fy an - > ‘ Ss . ; 
=e 
at 
beng aes 
fee" 
SS... °°» | | —= Se eee 
3 ees Satta ee eS i ai Wi ‘ cet at 
fi a iy ro x Be ety ae baa th Wee ee: —e " ene Ft We 
eS asi 3 y (a ep aires es 
= 7 ccge oe 4 oe eg 2 Se rgd aes 
; ¢ “eh Ri ——— : a ee: 
§ a Fe... om oe wena en i ey. owes 
- ia nee i ° Yee San * eet OF ‘eels 
meas oe : ig meer : : ; CE : + 
aE se LS a ae 5 — ey ‘ OS en Se Le ae es ’ & ee te 
es Ss i \ ie : “4 Dake 1 ae ~~ bere PP = na : E Nye. 
nes?! ae y ‘ c Be a eS ce Bon, ta . oes ; ne . 2 Ce ‘eee : Win tics oe 
_ oe / oe es 2. ti nee ~ ™ » a . > tau eta. eee ae Fe ee oes 
vt! mesons . a es gt : Rote “ : § i See eee eee ater ayer, rae 
ae $8 7 onal eee - . a ee : — - oe eRe iy tale ohne 
: a. | /PWELRY e, 4 he te e 2 ae he € r . ie e Ee eo eee ee , 
a a / IMWELR “ey “ha, ; - - s ge lee a , — a ‘hs 3 C 
ae § Di bAwiR + ices a ; = ye ee oe 3 es ‘ a iam ie a 
a f \ ae ee 4 - ‘ ‘ Ve eee - 78 ie ee  . Sa ¥ 
at : , ee = a i : , =. i ' j “ re ya 
Sa ie ; ny Same a ce ao a : “J ; = . Cae 
* “a : P j Yee Ee ‘ ‘ ‘ ; ra * ? a Pah at a bSy 
 —- 4 —— Pies ‘: \ ae a ‘ See + ey re ’ ia : ~ ¥ ogee ra BE. 
= gs ge — Se pes 3 q + s  — a Sel e ies Sunes E ae 8 er i en 
ae == ak ‘ ’ ‘ 3 in Loe = pel ee aes P Be ic oe vr. aa ee eae, 4 : ag 
ie wii’ — Fy . baie i mi a" ras ay i ll Se ee noe : ; § 
— , —_ es : : j ea RELA TS s Bose Bie oa a cages Pen A ae 
; Se Sy a Pe a , ~~ ee Be ee cr : hee: 2 bs ae 
‘ : P f : ete eer 8 ae eins + my eR oS CE, ‘ 3 a con 
j . : oe 3 a ae j Settee - isa) ‘ ge, 
iadige ane ie aa =, qyrecens a: . Soil : ] Ba poner? a St tga, Ea , ee 4 Dawe’, <5) ae an , os) Le os 
See et eae, oe oer aceite i ae eas Bee ce ai 4 alle ee as ore : deh ree z Sige mt at 
pasa. ee: — ee ie a eS sire a 8 ae oo oe Bitisk oe OS A i ae ‘ Fa Wee “ -s dy Sao es 
ee e 3 ok ie aa eaeree ee poses. «=| A ‘eal =" i. i par oy: . ae ae is oA Pet iag oe 
i ba 0 Seg 2” ae ame a cae ee : i | a mc, ts - fi 
fin q i. B Ret os te. <a a “Me a _ ae. “G8 a aa ie ‘s Sei ae 
Ta - + a lige ad i + - =<, 2 ae ig ee pert Be Ps << 7 ts po ee 
9 A ma ra ie Re ee é, . a me ( ee oe Beis ly o ee ee Bs 2 weber ae Se Bg ose apis A ; 
_ : : if - xa Sot 3 wee Pare *s rae - 
a ow on . eae pee ea So MMI ie a ye Se Ee i. 
. * 4 an / é f— sis Sees he ve Re GS eae ; xf 7a a Bis. ay ae ee 
< 3 | Se tee, CaN Ge cea ae je ee. 7 pes ae t bie. _— - fg jae 
* oat ef ¥ a S/o Dy! ic gee (ot. AS ae i 
- % \ uO .: a ‘ eres x \ eer. bi diy sy ae ates Pc ea oe 4 oe Ae aps 2 ee ets, 
v4 4 % ¥ BES hae =, aS f ee : ea is 4 me ee Ror Gs ce 2 ee es Ht Soe nes ae ae pares a ‘ al 
a est oe: od ee en = be: eye 4 eye Y ey F es PE’ eee eg 
- : + hau % y i Sane 4 , A — cS oe a if te i. mY ge j AS aa ¥ 
‘ oie ’ ee “i pg einer 1 : i ; ~~ i ; a cores Se 
‘4 s 3 act PARLO® E eae tS ae 5 a ; f. . : ’ = a, 
f " ' F . i ‘ ~ F 4 fie 5. a i .  —- | eet 
* 3 % i 4 7 a ics 
ae oa CY . * ae ee 
— eo x4 4 * wr 3 ——— ee at ; x Mi ees 
e ; Y ae a = Fee 
f ' | wet. ——_- | = 
t — z ‘: ° % ——— coe % a reese 
&\. ~~. a ' ‘ a. —— —— ‘gore dt 
: ned a s i = . token . * a) he 
7 ite ie i nn. 2 eee a 
; : pha 5. S , : 2: eee <5 ss = aia 
“$7 Me cats i) : at oI pe a = is es — Bcc ote 
= t Be : é < 7 3 a Dee. os EU wore 3 | = ed 
.. % : r: ER 71 3 ss i Wee se SO a : : * | “ 7 : 
Abt ee | ae s y e * ¥ ) a é. if ba 
H : a oo ; Bo as o ae “i , : Se Se ety eee a ~ - : | i 
\" + . a : , 2S x at . re a pS: wee ieee a ¢ Steudsree 3 5 a oe Fx oe Mey ee, ae , eS Tee a may i ia 
} ¥ $ a ¥ af " é 4 e ae pee <i) s ae A Pe ies wale Se i ae ayia ie a aay . ie | 2 awe 
: ‘x r a 4 , a ae : ae ; ae ; et eee ee Cae ae Sop Big Sage Rae GF ae : : x er Kes 
H ; ee y ¥ wal: . F * ae : ne a ; é Es Pe. = ae - 7 f 7 : "ie as , a 3 : sy i s mf if {3 a. f pet, ‘ | i ; z 
Z 5 : } me. Re a a aes as a —— ee ; Soa ee : ; ic ; ; 7 | Rate tS 
i a ‘ / ON “—* a : _ Re sh Se _ . ae 2 ep ae as ; \ a2 9 Eg § ie P : a | Ceres 
>. i . tie a i ae ‘ 2 ie 6 ie , = oa at: ay }. ne a : . Opel i Setar 
' i e ah too fae ot 2 age 3 ee i —— lili — poe 8 sll 5 . " <a ‘ | aes 
4 ; F ¥ Se eek ‘ a. % = Sad ake any On ¥ - P ie ae. iar a 7 ‘ is an 2 re Fi ? -. % a Eas 
: | OSes ‘ xs ; se ee ey oof i 4 ———— Fae a bei. 2 i aoe “is .. Saf \ ts Pi Sar 
i ae oe = ¥ vd 4 ee ee 2 ae ‘~.- ia & es ef yA . n eit ag F 3 ; ‘a ‘a ¢ 
" > ie - : > - F a —_ eg ae ie Raters ree = Wie q ¥ . 3 3 ar Wi Mee 
; ae ae Ce oe a i Es 2 . eee —— Cll = eed a ere — es. ae ee a a la es 
3 4 ee a oe : ¥ a ae a 2 : t - fe oe * Rete rch A ge eee ee eM . nia Nag eoaas 
+ a: a  26rt? ; tar es Be 4 . oS > F é = | Se } 3 F eae ‘ S Oa Ee crs oa cate : ee. ss a 
: $ eae . coe ——— P Me t . © ; oe ae a ee eee ~s ——— he gts eae 
ee ik oe” ‘ .. ae % 4 : es Se eee 3 a — ; * sath ep tas ah Sx ms oe as oe Be e's, ae : Car: g Re ree | 
; aes . are [ae San: : 4 ft 5 A ean ee cr. 4 7 — ae #4 , : See. aaa Sg a by Bs a se: . cee i al ara 
sh : aa we j a et Tae as — <4 ve a: : *. ee at 3 a abt es Secs wie Se ae Ree dae A ing * pS sae 
“*y i ia 12 3 Es ee ‘oS a ae a Be a: Soa } os - ee meee) 1 Dee es ee oe aes J : “% 
iss rs Se : ‘< eee oo B% Be eee ~e — a cs * : s ; eure ew ec Ed cee aoa : f 5 ; 
hk. ome * te ae ‘ oer i E i wa a a bs = . eee eS ug ¥ 1 ; sy ss Ne i vat ate ae ‘Cas De ae Serer ae ae Re ies 
—- Fy MRR aries — Pac, Teal — % ‘ oes, ; - ae Seer a . ee ae 1 ite eae fe re a ae are 
tet et : oscil " Pecitt cis ‘ ® We ne i og Pee er oe ea a Tet Agee eee see i “agi 
5 sa i : kc et is : i 4 ty 7. ’ TAL ; Rs oe pen proae 
y Hs ie. ( j : » gee ve a : - » 3 4 : : said ae “— z a 
ie 4 & oe oS t ‘ S os * x . , cf 3 : mn 5 i ae 4 
i ‘ 4 oo a % is Ee < fF. “ a ; G nh =" ee: ig ene F 
ae x : Be as > = ee 
: seam - Pe eae i a a ‘oo = 
oye 5 a: Set eS a ; 
haat a — ee é ee - . : 
ee le 4 ie ig? : : 
aa “o f a ory A “ y 
| a beeen RY *s m 
git or i 4 ha ore 2. ee on : 
; ‘ rem s Oe - e Cooee e 
. - ee ae eae ‘ 
. , ‘ . 
oar 
ee = 
2 ak: POs roy te i i, 
Fa “Gy y bse ; ee oe ss oi ait eo eo ee ee — Caen 
a Pea oan ea i el os : iS ee aS “6 eet ee’ » gal ngtheese 
lee 8 Wa a % : ie ™ oe Ee ie oi re eke | Be a : , perc ed 
a 2 Files neal é ati se mie | vias. edi & 4 “ 2, Sk a aoe ae ths 
a : & OPTS Se eee ; i oe | heii . ie . a o% 3? oe hoo RENT ci 
- fe 2 : peas usr ist liecncy mar j . bc Aas 3:  & Fe “a . 4s is ¢ it ee 
J Ham Week ae Vee aia er ; wi ve Pes i, ae ¥ 3 ae P ¢ Wich 
~ , Seg eae ie, Cen ee : 2 em E a é: + Fy é “si . See ees 
aie S pe SN EE ee ea | Siok - a —— rs ; -— Fe . i gg : Sto seis er > 
pe i pts eae a ge a i be eS "a 2 : va Res ‘ 3 
; a x a oe ae , » San fee a ‘ia ee eae e i. y ‘ SR Re ReS oe — : 
. ye sas ea ‘ —_— ai a, oe |. aN oe cal . ih iki 
; eo hi il RS’ nae as — q ‘ 3 4 i ‘“— 4 , .,. co & q So alae ‘ : gee 
j Bey : ES rt: , ee ee ee i we ® Ao z - 3 : " capes : ; ene ee 
tk : ei te ee ee eee Bee. ‘ ae She = ty : ae ’ ll | ; : ae Ss f 
as : eae i : eas Bee Ss, - Pe = ae ; —“ 3 : oe ee a ’ 3 : A er a serch A 
eg ae a ee oF nar ee ae ae a zs iy sala f= Pe a ee - = es. a ca ns e = sha, i a ; x 
sua BAS ee t. o- eaee =o pepe | Sie iac ks a i oe" ieee 8 : is icy ies un = sh Le : , et ae res ie Fa ke 
ted es Tai ea See Pe ares ie. eigeeter eR Bie oe te a Sa ‘ es! st gall ee) Que Ssh 8 i by ce eipt GO Sitti, Verney Leer vee 
e i Bn ae 2 a Sage acta ata a Se, a ‘4a J ee * s rectags at hs Pes aie é J i arian ech erat ld 
es a eae r eam ag a Waa age eS A ate eee Te eS : Fae” So ee ny > oa aS eae tie ae Pa, teen a ; na nie 
a ade Ba ni ee ee ae ele Als ge ee re & iC AS, ee Pies sete y oy salt Peon lad beer: ; spikes 
a Sa TS . . % cop yee Cr aa etn: ie ae ee Wer Fy oe hate oe te ae 7 Si ed 
: » censeeaammmamaarstee “ ahs Bod Pe et Seth ates Og : ri ae i Mauve eae ee ae : eal Seo Mee ti zd ace 
- sat : se re eT Pater SS sp See PRE Nose og Fan oe od i \ F een ee Pcs eaten ary ee - Be 7a ey seer st es mise Ber ae 
; CE he aco lpia? wee Fee eae Ree eles Ss ee 2 EES eee 4 ses — es te ~ 3 ee) Set et tee ey ; 
— meatier ok. 1 NOY oor ae gee a eb, fe ee Sheil “4 sic fia) ae oe aa ea, Sa on Re se ey oe ge 
Se ie ee A art eee Gt a i Pee ears re ae ag a cee en Cy, ee ea ee ory! : 
ae emo, eae a : AS phi aes SAN ame G8, Cate OD 3S NB eae : - ae ce eh ig OURS jae 
re Hite 5” ee ee Ga aaron ey ee IE ne a a a ie so 
bh bo “oF f i = et ae ee aa ne ee seer ah 2 
x th i 3 ea : ‘ rahe By eer <2 Ss 
. ania . er : : : oe 
: ail: . oa 
Py ‘ - is 
was Ee eae ee 
wr 2 ak 5 era 
a Lk. 7 Sa 
* cae @ : ee Se we ae 
ee re ss “ee cer. aie 
Ae aa a je ages hy cha ee ie : iim to Oe 
2 RS ge oe ae RY gs oe aCe omer ee i : 
>} he toe “ROR Eat oo a. Sa Sue ie ~* See Se . , 
aes ay ee . ao See Es Gia, aa » am : : 
— ae pie dire plese eels eee 8 aaa ome ca ae : Me ie aS ane ; ar 
‘pa oo oe ie 2 een Fo Se ae ee ks. Ma ee Sr Ae a crt ©» eo ee i yew 
3. = ath aa en oi ae . Sarr x Te be Ree ae , iiss a oe ae TSS Seema aN eT ee fae ee f t2) oe i nee Be . = 
. rc es oA a ae, ear eee! rn, : s eee on a Scat el. &. hw es 2 P ee eee Sh. 
emit ma See tree” - % é ‘ er ie e . eee ee iy gs ea re 
ee a fee Ge eee a , he et a “ae ‘ q eee pte Revs: . 4 Sa ay ,0itiy ee j eee 5 
; OS pee . i bie . es % ’ eae wh “a : aes: > eae ea ace ~~ & % 7 ceanes Boy gees ene oe 
. ot emt “3 ee * eee a a es “ a ‘> a 
of on a ae OE t ‘ fa ' cane. E 5 . Pige = pe Cite. Sk OS he 2 6S . “a es : 
ae a Ne, oes . i. we = : i Se ies oe ; if PE ee - = s s ee , Se 2 ~ an 2 
” * he sal d er # = A 2 Ut ae * = ‘iy: . 4 oR SEA RESa eu! |. ea. ." ; aS a a 
~ | ee 4 oo Se cea re ¢ “an agai ern : : — er . foie tees Lk Ss . = : 
— = UC coe a he ee  ——— - La, -_ ii 2 Gt. _—  - 
Mm ae ! vga, Sean Pas asia \. a8 Ce yy aoe * re re a Ee — oa 1 ie.) ae af <—t. poe aa? | cee Gre = = me aes <2 
Be Uo Ree oe et ake ae We aN i= a : 2 fae ' ane ape Ay "eee : 2: Sn er es eo ioe (22s ee Oboes: 4 Re en pau 
/ ae a Te ae a aa ¢z ea acl tees Peer Mpc! ; feu ae —f oid tiecy 2 te "aa eit ses 
i ae Sees a elie i ee : ‘ ot dee ‘ See aie 3 a Te pee ee ee UN Sgt ng Ose ee se gee se aad ae 
: eS suey i r et z Vi AS Gap es 6 TET RT ahi 7 aa he - — a “eee” iets ats Pe on i eee Sarge 
hen a Se ; a ee a: on anne ae a tee he Baa tiie ’ ig tend PRRs PRR Loe oa wae 
pl Ae in ‘ er — " : - ‘ oer - _ ; } oad ay, > ia ee ' Siu, | ke ons Vig. et ha sf e 
: q Seal Che sgt et fi ' rates “0 Wien LA eee Sa me b 
Be : ' P peat 4 4 ] « : aa . ; ‘ a ne eg ani ae : ; 
= — = 7 Ee ; ae? 
Be . —. ‘ : : 2 aE eee a es ao. 
Par. ae yee Q : ins Se : f 
Sigs) f ee a) ae * Se 2 ake Ty X a sae 
oad rare ee ke ae Rie ct im hte Ss - 7 
bas) bs 
vic Se 
Pee. 
; Bay. gee ance 
hci ceca ares ba i a 
: Be fea a ‘ ‘ i hekhS 
Ree” oe Ge ie cohen 1 ee 
eet BS pe i nae ed >< gi RG Ribs 5 gos» Us, aioe Ges : ne : ia 
+g wah ; ere aaa posg NAR  yeutieee ed De eee en Sk hagas 2 a ar i Ey cme): we Hert 
Pret, PR a Pees Nef AR sae at Eat OR 3? ee TER Mee Pi ae tk sae ES: colt Miows Mi . es, ee Sot: 
x ae elise ee tee ve = lie aia BON ea ee SE oe we. ae ike wi cos nee ad Pe a Nec eae ees, stot: text pel ae ei? 3 508s & re eked 
ees a Re pe , } we . Pe ige  s l hee SAS re sc aye Ren ae 5 ae resid r (cee ne = 55, £ = wary “y fats Hy Bane my Gp ut eh ee a ‘a % * r “ aa AG a eae 
Sol ‘ ae See ti ee Wee ; ; fen: eae aes te ee i Ry he ne ete a ae paren’ ; Bat: ee § “ne aes Eee ents { ; | Bea 
c Pat fe eee rhe Be fo au iets ea ota : : by wali yy r wm a Rete. es : ie ee ADM POS No Wit ck ia 5 OR he - me i x et Bi pea Ae a Be Cae seas ap Cas. 1 Tagless “ the die Ds rather ye Pe 
Cs OR a eee gine sg Peete Pee pe ek eA Cee eS aR, RN ces AS Nic or ee ry : Siar oaths HRA ; ‘ Poh ei tro aes eaters hak ee nee ‘ ta ; ~ , 3 : TAS? ib dts at gn RE oe Wiad, ci Fc oe GaN Here aA 
: Feuhers ay Raehetse ey tee Co ie elle Me ae Nee OM ee ee tee Oe Ry Ca ee eke ee A, ES Pe eects Sy aR re ea if ‘ ang 5S SF corte . Say 4 Bee vanes * ~ ake Coa ET a NP AA aay ae Se 2 4 WT IRIS ode Se ce 7 el eee ar akc a Frias A 
Oi gs hee fy é ‘ c Chere Ree ete eee ears eee Pa es ot ed ia ees adie Oe ees Oe Ling eye ERE ie, ai ia iia sae a i ee ; : r Ee ms aN. Seta eee min Rie oe ay ey ee 
eee ater ae : ; sls SEM ih dat OP ite DN gas sete heat hres iene Ak co tase REV Picken ae Sr epapl bokeen Se es ai ty aa Sate aiekiey ape SE ei ES re ae M Ye jas s ‘* 4 
; : a Ast eh ae itt ig Ph eae é nA RES ogee ae tte SR OE Bae A aby aia Ong Lae eon Hecate coh te ue ah a aa: 
geet Se rey ie i : : R : ? : ere : wget aA Ris es Sagi anger, fet a SN a ss Fi Na Re re 


ADVERTISING AGE 


February 14, 1939 
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Sound Apples in the Barrel 


Recent surveys, reports, and market studies have revealed a 
disturbing consumer attitude toward advertising. In some 
cases there is aversion to the product advertised. In other 
instances there is objection to the advertising itself rather 
than to the product. As a result, there has been considerable 
discussion regarding methods of “re-selling” consumers, 
particularly women, on the economic value of advertising. 


Years ago, by establishing a policy of selected advertising, 
The National Geographic Magazine anticipated this present 
situation. This policy insists upon sincere and believable 
advertising of products acceptable to all of the members of 
the National Geographic families. 


Occasionally this requirement has been referred to as “old- 
fashioned” and not quite in the modern tempo. It is our 
belief that most persons are old-fashioned when the welfare 
of their own families is affected. 


If your advertising belongs in The National Geographic 
Magazine, it will be in the company of other advertising 
which belongs there. It will be productive because it will be 
read and believed by The First Million Families in America. 


The First Million Stays Sold 


| 


THE NATIONAL GEOGRAPHIC MAGAZINE .- wasuincrTOoNn, D.C. 


NET. PAID CIRCULATION EXCEEDS 1,000,068 
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